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Bring your 
vision to life. 

Introducing Apple Professional Resellers. 


Apple Pro Resellers have all the skills and knowledge to help you purchase, 
install, learn and support Apple professional based solutions. 

Our resellers and consultants have been hand-picked for their proven expertise 
in a particular market, such as video, audio, design and print production. 
Whether you are a large corporation, a small or medium-sized business, 
or a freelance professional, the Pro Reseller programme provides you with 
all the support and assistance you need to bring your vision to life. 


Apple Professional Resellers. 

NSW Allans Music (A), BRE (V), DES (P&P), Digistor (V), Emperors Mind (V/P&P/C&G), Future Reality (V), 

Computers Now - icorp (P&P), Powermedia (V/P&P), Sound Devices (A), Turramurra Music (A), Videocraft (V). 

VIC Allans Music (A), BHosted (Getmac) (C&G), Crunch IT (P&P), Designwyse (P&P/C&G), Digistor (V), 

Emperors Mind (V/P&P/C&G), Future Reality (V), Computers Now - icorp (V/P&P), Metropolis Music (A), Videocraft (V). 
QLD Allans Music (A), Digital By Design (V), Infinite Systems (P&P/C&G), Musiclab (A), Video Pro (V). 

SA Allans Music (A), AV Central (V). 

WA Allans Music (A), Art Ref (P&P), Edit Solutions (V), Team Digital (P&P/C&G), Vizcom (V). 

ACT CPE (V). 

V-Pro Video A-Pro Audio P&P - Print and Publishing C&G - Corporate and Government 


For more information see www.apple.com.au/buy/experts/ 


V Professional Reseller 

© 2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo and MacBook are trademarks of Apple Inc., registered in the U.S. and other countries. 





Go Mac Pro at Designwyse 

Special offers on Apple Mac Pros, Mac Books and 
Mac Book Pro computers in January & Febaiary 2008 




) 


Mac Book Pro 15" 2.2 GHz, 4GB RAM 

$3195 inc Gst - Save $734 



All Systems include 
MacOSX 10.5 Leopard 



New Showroom and Service Centre 
now open at 1 Fairbome Way 
Keysborough VIC 3173 
(Melway Map 88K7) 


Why it’s Time to Go Mac Pro 

• Adobe CS3 software runs like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon processing power 

• Stable, rugged architecture for regular commercial use 

• Handles heavy workloads day in day out 

• Huge RAM and hard drive expansion capacity 

• Ultra high graphics expansion slots with multi display 
capacity for increased productivity 

• Uncompromised power for workstation use 

• Mac Pros can be used as economical servers 

• Mac Books & Mac Book Pros can be often be salary 
sacrificed for even larger savings Ask us how. 


The wait is over! 

Everything is now in place 
for upgrading your older 
r Mac workstations to the 
latest Apple Mac Pro 
^ with either four or eight 
Core Intel Xeon power. 

Adobe CS3 is now 
shipping and it runs like 
lightning on a new Mac Pro. 

Special Mac Pro Offers - Designwyse 
provides excellent upgrade offers on new 
workstations when upgrading from existing Mac 
equipment to new Mac Pro workstations and servers. 

We can build-up and prepare your machine to your 
specifications and then ship it throughout Australia. 

Call or email Designwyse now for a detailed 
competitive quote, you will be pleasantly surprised! 



Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 
Savings shown are based on comparrison to Apple’s website pricing. 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


JL, 9706 8858 1800 334 684 

1 Fairbome Way Keysborough VIC 3173 Website: www.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 




































Buy Adobe CS3 and get Free 
Training Packs....only 
from Designwyse. 


Adobe Creative Suite 3 is the professional’s choice for print, publishing & web 
design. Order now for FREE Packs of training CDs, exclusive to Designwyse! 


Let’s face it, you’ve been waiting for this release for a while. You 
may have even put-off upgrading your PowerMac, waiting for 
Adobe Creative Suite 3 to arrive. 

Well, wait no more! Adobe CS3 is now available and it’s a real 
power-house when coupled with a new Apple Intel based Mac. 

FREE Set of Training CDs - Exclusive to Designwyse 

Investing in new Creative Suite Software is exciting. It’s even better 
if you unlock CS3’s full power with easy to use training CDs. 

Purchase your new CS3 software or licenses from Designwyse and 
receive a full set of Centennial training CDs worth up to $1,600 (26 
CDs) absolutely FREE with every new full Creative Suite, or your 
choice of any single pack with any CS3 upgrade/training bundle." 

* When purchased at these prices. Offer Excludes education versions of Creative Suite. 

Centennial Media training packages includes 5 or 6 Cds for each of the major applications in 
each suite, inc Photoshop, Illustrator, InDesign, Dreamweaver, Flash and Fireworks. Training CDs 
cover full basic principles from earlier versions through to new features of CS3. Single user training 
license with each package. Prices include Gst and are subject to change without notice. E&OE. 

CS3 Upgrades: - Pick any one training pack for a Standard upgrade & any 2 packs for a Premium Upgrade. 


Adobe CS3 Design Premium 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 Extended 

• Adobe Illustrator CS3 

• Adobe Flash CS3 Professional 

• Adobe Dreamweaver CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Premium - Full Suite ..$2795 

Includes $1,617 worth of training packs FREE (5) 

Prem Upgrade from CS.. ...$925 

Includes $594 worth of training packs (any 2) 

Please call for best pricing on other Creative 
Suites, Site licenses or Upgrades. 


Adobe CS3 Design Standard 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 

• Adobe Illustrator CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Standard - Full Suite ...$1895 

Includes $950 worth of training packs FREE (3) 

Stand. Upgrade from CS.... $ 679 

Includes $297 worth of training packs (any 1) 

FREE DELIVERY AUSTRALIA WIDE 

_ M 

Adobe 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


9706 8858 1800 334 684 

1 Fairbome Way Keysborough VIC 3173 Website: www.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 

























GRIFFIN 








PowerBlock 

Power and charge almost 

Travel 

anywhere 



Reflect 


Reflective privacy case 
for iPod 


www.griffintechnology.com 
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017 Macworld Expo news. Steve’s 
keynote, plus some other notable 
announcements from the Moscone 
Centre. 

024 Pro File: Marina Ostovic. 

025 User group activities for 
February. 

026 First look: Office 2008 for Mac. 


Features 
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034 Vocal production 

David Holloway 

Recording musical instruments on 
your Mac could not be easier — but 
what if your instrument is your voice? 
Tips and techniques to make the most 
of the musical instrument you were 
born with. 

3€-2 

044 The 2008 Game 
Hall of Fame 

Peter Cohen 

2007 probably won’t go down as 
one of the banner years in the history 
of Mac gaming. However, 2008 just 
might. Here’s a look at the highlights 
of last year and why they point to a 
bright future for gaming on the Mac. 
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065 AMW lab: Postcard 
printers 

Postcards from the edge 

Canon SELPHY ESI 

m 

Epson PictureMate 270 
HP Photosmart A820 
Lexmark P350 


072 Final Cut Express 4 

Changes tie in with iMovie 

m 

07‘ Mac OS X 10.5 Server 

Aimed squarely at the SMB market 

m 

07( LifeAgent2.1 

Instant backups, but some flaws 

W 

077 Eee PC 



Help 
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047 Fix Mac slowdowns 
052 Digitise cassettes and LPs 
055 Find your way in the new Finder 
055 Use QuickTime for more than 
movies 

057 Secure your e-mail 
057 Lock your PDFs 
059 Get to grips with Stacks 
060 Get receipts in Mail 


«« 

Kodak EasyShare All-in-one 

Printer 5300 

n/a 

HP PhotoSmart A626 


Bigger than a PDA, smaller than a 
laptop 

w 

071 Need for Speed: Carbon 

Multiplayer support and an engaging 
storyline 
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1 line ini HDTV on your Mac 



eyetv 

watch record edit enjoy 


Introducing eyetv 3 software 

• All new on-screen menu 

• Smart program guide and playlists 

• EyeTV library sharing 

• Enhanced Wi-Fi access 

EyeTV 3 software is an upgrade product and is available for purchase for existing EyeTV users, at Elgato's online store. 
7: Recommended retail price. 




NEW! 


Award-winning EyeTV turns your Mac into the coolest television in the house. Work 
or surf the Web and watch TV at the same time. Record your shows to enjoy later, and 
play them on your iPhone™ or iPod®. 



Includes eyetv 3 software 


ice 


Optional Program Guide 



Enjoy 6 free months of IceTV valued at $66. 


3 months free with EyeTV, plus a rebate for an additional 
3 months free from iceTV.com.au/eyetv 
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Proudly distributed by: Also available at: 

©simms CoNeXuS www.apple.com/au 


www.elgato.com 


elgato 


Ph: 1800 800 703 


Ph: 02 9975 0900 

























Matthew JC. Powell 

has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


Hotgnks 


We've been 

I had a rather eventful morning in 
San Francisco. The plan I’d worked 
out to make up for the lack of wire¬ 
less broadband in the Moscone Cen¬ 
ter auditorium was to connect to the 
GPRS network using a dongle loaned 
by Optus, via which I would iChat my 
commentary to Anthony Caruana, who 
would post it to our live blog. 

We had several dry runs, and it all 
seemed to be working. 

Then, it didn’t. Despite numer¬ 
ous attempts, restarts and even one 
last-ditch attempt at reinstalling the 
drivers, I couldn’t get the dongle to 
work in Moscone. I ended up sending 
my commentary by SMS to Niche, 
where it was transcribed onto the site. 

You can’t say we don’t go to every 
extreme necessary for our readers. 

You don’t know how small the “full 
QWERTY keyboard” on a BlackBerry 
really is until you’ve tried that. My 
thumbs may never straighten again. 

In all that, I missed the local pricing 
of the MacBook Air. At $2499, the unit 
is something of a premium over the 
$US1799 American price. $US1799 
at the going rate on the day of the 
announcement is $A2003, which 
becomes $A2200 or so when you add 
in GST. 

Now, I’m not going to say that 
Apple should charge us the same 
as it charges the Americans. Sorry, 
but I happen to believe that there are 
different costs involved in doing busi¬ 
ness in a market like Australia with 
low population and large geographi¬ 
cal hurdles. We may not like it, but 
it’s true — it’s easier to sell a lot of 
product in a market like New York or 
Los Angeles, so you get an economy 
of scale. 


www.apple.com/au/macbookair 


here before 


Defense of Apple aside, a $A300 
premium does seem a little on the 
steepish side to me. Especially if, as 
is predicted, the Aussie dollar reaches 
or even exceeds parity with the green¬ 
back this year, this price premium 
(around 13 percent) will start to feel 
very unfair. 

At the other end of the spectrum, 
the top-end Air, with the faster pro¬ 
cessor and the solid-state drive, is 
$US3098, which is $A3449 which be¬ 
comes $A$3794 with GST. The actual 
Australian price is $A4338. That’s a 14 
percent markup by my reckoning — at 
least it’s roughly consistent. 

The problem is the raw numbers: 
that $544 difference isn’t chicken feed 
to anyone I know. Not even to those I 
can imagine plonking down the cash 
for the top-end MacBook Air. It’s a 
significant sum, however you slice it. 

We’re not quite in the territory I 
highlighted a few years ago, when the 
price difference between an Ameri¬ 
can and an Australian purchase of a 
PowerBook could buy you a return 
trip to Hawaii — so you could go 
to Hawaii, pay the US price, and fly 
back, still having paid less than the 
Australian price. At time of writing, a 
trip to Honolulu was $1261 return, so 
you’d still be spending $717 for your 
mid-Pacific holiday (not to mention 
accommodation). If you tried that trick 
with the MacBook Air. 

Even so it’s a lot of money. It’s over 
the psychological $500 mark, and it’s 
the kind of sum that makes people 
think “what else could I do with 
$544?” And when they’re thinking that, 
they’re devising ways of getting the 
MacBook Air from the US so that they 
can keep their $544 and spend it on 
something else. And when they buy 
it from the US, that means the sales 


volumes in Australia remain lower 
than they should be and therefore 
we’ll never get the price parity we so 
desperately seek. 

It’s one of them vicious circle thingies. 

The main issue is of course the cost 
of the solid-state drive — spending 
$1408 to have a smaller hard drive 
is something the truly dedicated will 
do and few others. Those people will 
pay that price because they need that 
specific functionality more than they 
need the storage space, and probably 
more than they need $544. 

As solid-state drives come down in 
price (and they will, more quickly than 
you can imagine) it is to be expected 
that Apple would drop the premium 
on the drive in the Air, and with any 
luck that will mean that the price pre¬ 
mium we pay for the privilege of living 
in the wide brown sunburnt lucky 
country will also slip down under that 
$500 mark. Hopefully by a lot. 

Because by the time it does, you 
can bet the Aussie dollar will also 
have increased in value, and it’s going 
to get harder and harder for Australian 
customers to justify spending their 
money here and supporting the local 
subsidiary when the US parent com¬ 
pany offers more for less. 

(Of course, I’m now waiting for the 
extra functionality of that trackpad 
to make its way to a proper-sized 
machine. Then I’ll buy one. Unless 
something better is about to come 
out...) Change the last line to "Un¬ 
less of course something better is 
about to come out by then ...” ^ 


C 


We all shine on... 


► 010 AMW February 08 


www.macworld.com.au 


















The killer app for the Mac 
is better than ever! 

Parallels® Desktop 3.0 for Mac is here. 
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With Parallels® Desktop 3.0 for Mac, you can: 

• Automatically open Windows files with Mac software and Mac files with Windows software 

• 'Bulletproof'your virtual machine from Windows system crashes and malware 

• Run selected Windows-only 3D games and applications with 3D graphics support 


• Browse through Windows files and folders without launching Windows 

• Parallels Desktop for Mac. Just $114.95 

• Windows operating system sold separately. 


arallels® Desktop 3.0 for Mac provides even more ground- 
'eaking features and capabilities than previous versions, 
ready the top-ranked software on PC World's "Best 100 
oducts of 2007" list, Parallels® Desktop continues to drive 
novation in desktop virtualization. 

ant better Windows and Mac integration? Want to run the 
Dttest PC games and graphics software? Worried about 


security and system mishaps? Parallels® Desktop 3.0 for Mac 
includes 50+ new features and enhancements, including a 
number of integration features and virtual machine utilities 
unavailable anywhere else. 

To discover why Parallels® Desktop is the leading solution for 
running Windows on a Mac, visit www.parallels.com or call US 
on 02 9975 0900. 
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Download a trial today at www.parallels.com/download 
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vailable at Apple Online Store, Apple Resellers, Online Stores and 
Major Retailers Australia wide. 


Australian Distributor CONeXuS 


www.conexus.com.au 















































Connect to the world of data 


Faster and easier than ever before! 



FileMak er 






FileMaker 

Pro 9 Advanced 




Here # s What # s New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQL Server, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 
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JBL Creature II letter of the month 


Your magazine, 
your forum. 



Each month, Conexus 
(02 9975 0900) gives away a 
set of JBL Creature II speakers 
valued at $200 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

JBL’s Creature II three-piece 
speaker system produces high- 
quality stereo sound for movies, 
MP3’s and gaming experiences. 
Featuring a cutting-edge sci-fi 
design and superior sound 
performance, JBL Creature II is 
a unique “plug-and-play” solu¬ 
tion, compatible with all Mac® 
and PC desktops and portables 
as well as MP3 players and 
Walkman® units. JBL Creature 
II offers consumers cool design 
and exceptional sound 


Letters should be e-mailed to 
matthew.powell@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 

170 Dorcas Street, South 
Melbourne, Victoria 3205. Let¬ 
ters of fewer than 200 words are 
given preference. Comments 
posted to the forums on 
www.macworld.com.au are also 
eligible for the Creature II prize.. 
We reserve the right to edit 
letters and probably will. To be 
eligible for the JBL Creature II 
prize, you must include your full 
name and address, including 
state or territory. 




IP FREELY 

I read your 01.2008 editorial about patents 
with interest. Recently I have become inter¬ 
ested in the whole subject of IR copyrights 
and patents, and your gripe with this issue 
is only one of the many grey areas of intel¬ 
lectual property rights. If person A invents 
and builds a widget, and then person B 
copies and builds the widget, person A 
still has his property in his possession so 
in literal terms nothing has been stolen 
from him. There is no break and enter, no 
removal of property, and person A is no 
worse off materially. 

What of the situation where person B has 
separately designed a widget identical to 
person A, the difference being the timing 
of patent filing was later. Who is going to 
judge person B for trying to profit from his 
invention, if he put the same time, effort 
and money in? 

Then there is the argument that why should 
the writers, designers, creators of this 
world be a protected class who are guar¬ 
anteed by law an income for long after they 
have done there work when the likes of 
doctors and ditch diggers get to sell their 
time over and over till they have none left? 
Perhaps a doctor who saves someone’s 
life should receive a royalty from that per¬ 
son for the rest of that person’s life? Is the 
work he has performed any less a brilliant 
masterstroke than a Van Gogh? 

Many great works of literature and art, and 
scientific discoveries, were made prior 
to copyright and IP laws. Perhaps these 
people did so for different reasons. For 
the love of it? For the benefit of mankind 
perhaps? And how does a copy of a Van 
Gogh in any way diminish the value of the 
original? 

All ideas are the sum of lots of input from 
very similar sources aren’t they? You can 
take these laws and moral high ground 
arguments to the ridiculous if you want. If 
we cannot enforce the law in totality why 
enforce it at all? 

John Kelly 
Norfolk Island, NSW 


MISUNDERSTANDING 

The wording of part of Sean McNamara’s 
01.2008 article “Understanding network 
ports” may, despite its title, lead some to a 
misunderstanding by some readers. 

The article implies that a computer’s oper¬ 
ating system has to search and examine 
all currently executing server programs to 
determine if an arriving packet should be 
forwarded to that application. 

In practice, each port may be open by only 
a single application, server or otherwise, 
on each hosted IP address. Because ports 
are enumerated using 16-bit numbers, the 
port under investigation may be used to 
index a vector of 65,536 possible ports to 
locate the single process that may have 
the port open. By design, this unique 
indexing is necessarily fast as tens, or 
hundreds, of thousands of packets may 
arrive each second. 

Chris McDonald 
Nedlands, WA. 

SUPERIORITY COMPLEX 

The closing paragraph of Dan Warne’s 
column, (3€-K, 01.2008), nearly had me 
throwing my copy of AMW over the nearest 
proverbial cliff. 

Dan quotes some Telstra exec as claiming 
that Telstra’s wireless network is some how 
superior to all the others. Try telling that to 
the thousands of people having trouble 
with the network, dealing with issues of in¬ 
consistent access and abysmal download 
speeds. There are several forums out there 
dealing with this issue alone. 

Since making the switch to Optus for a 
variety of reasons, I’ve never looked back. 
My telephony charges are more realistic in 
line with my actual lifestyle, and broadband 
cable access has been perfect from day 
one. Now if Telstra will just un-block the 
network and give us all true high speed 
broadband, then I’ll be a happy man. 

Stuart Murdoch 
Sunshine, Vic. 

That quote from Craig Middleton very much 
represented Telstra’s attitude, not Dan's. 
Remember, we're talking about a company 
that runs ads with the slogan "I’ve been 
everywhere, man" and the disclaimer "Not 
available in all areas" — and does so with a 
straight face. Breathtaking. —M.JC.P. 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of “Command - V”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne. Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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CUSTOMER SERVICE SYMPATHY 

Having fallen foul of Apple Customer 
Relations myself, Martin Harrison (§€-V, 
12.2007) certainly has my sympathy for the 
run around he has been given. Corporate 
indifference to customer service is, unfor¬ 
tunately, not uncommon. However, I ask 
the obvious question: why hasn’t Martin 
placed this matter with the Department of 
Fair Trading, or whatever the equivalent is, 
in South Australia? I think I am correct in 
saying that State legislation for customer 
protection overrides any commercial war¬ 
ranty. And perhaps a letter to Apple’s head 
office in the US might rattle a few cages, 
if they care about international customer 
satisfaction. 

Derek Skingle 
Goolmangar, NSW 

Next Byte and Apple have declined to reply 
in print to Martin’s letter, preferring to deal 
with him directly to solve the problem. At 
last report, some progress was being made 
in that direction. — M.JC.P 

Martin Harrison’s letter was compelling 
reading and I thoroughly support your 
decision to publish it in full. I have renewed 
my subscription for the full two years as I 
expect it will take at least that long for the 
matter to be resolved. 

How will Next Byte and Apple spin their 
way out of this one? 

Stick with it Martin — we are all watching 
with great interest. 

Dean Oliver 
Via internet 

SOME GOOD NEWS 

While standards of customer service gen¬ 
erally tend to be diminishing these days, I 
felt I had to applaud both Apple and Infinite 
Systems. 


My PowerbookG4 (purchased in 2005) 
recently developed a RAM socket problem. 
It turned out the RAM was fine and the 
socket was faulty. Facing the prospect of 
a costly repair (I didn’t buy the extended 
warranty) or a slower machine, I discov¬ 
ered an internet blog which mentioned it 
was a known fault and that Apple had a 
worldwide recall/free repair. 

Neither party was aware of the recall when 
I spoke to them. Infinite systems advised 
me to get a job number from Apple then 
they could fix it. Apple, after finding the 
relevant details, issued a job number. 

The really good bit was that within 48 
hours of dropping the machine off, Infinite 
Systems called me to say it was ready to 
be collected. Apple had replaced the logic 
board (rrp $1940 — my cost $0). 

Now I don’t want to sound ungrateful but I 
had to wonder: had I not found a random 
blog, how different might the outcome 
have been? 

When we purchase a computer, the store 
takes all our details and likewise when 
we first register with Apple it takes all the 
details. 

Would it be just too difficult — or just too 
expensive — to make affected users aware 
of the fault? 

With reference to Martin Harrison’s letter 
— I agree his treatment was appalling — I 
think the trick with customer service is 
that it comes down to the person serving 
you not just the shop (this goes for tech 
support too). The challenge for the shop is 
to recognise the talented person and retain 
them as an employee (and hope it rubs off 
on others!). 

Mike Smith 
Ipswich, Qld 
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802.11 n/g/b Wireless Router & Adapters 
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There’s air in there 





MacBook Air leads 
a downbeat Expo 

S TEVE JOBS kicked off his keynote address at this 
year’s Macworld Conference and Expo in San 
Francisco by saying “we’re going to talk about 
four things”. And four things it was. 

First there was the iPhone, which Jobs announced 
had commanded a whopping 19.5 percent of sales for 
the first quarter of its release, beating such established 
names as Nokia and Motorola in the smartphone market. 

Of course, this doesn’t mean that the iPhone has 19.5 
percent marketshare, just that it had a good quarter. 

There were no announcements about expansion of the 
iPhone into other markets (like, for example, say, Aus¬ 
tralia), but he did announce a feature update that added 
the ability to SMS multiple recipients at once and an 
addition to the phone’s Google maps application that 
lets it use “pseudo GPS” based on the positions of mo¬ 
bile phone towers and wireless hotspots to triangulate 
the user’s location. 

Of course, updating the software on the iPhone will 
probably kill the phones of Australian users who’ve 
imported and “cracked” them, so this news was little 
relevant to our market. 

Then there was the iPod touch, for which a major soft¬ 
ware update was announced, making the touch even 
more like an iPhone except without a phone. It now has 
a native mail application, widgets for stock quotes and 
weather and, like the iPhone, the pseudo GPS Google 
maps. Unfortunately that update costs $25, which the 
audience wasn’t too happy about (see separate story). 

Then there was Time Capsule, an AirPort base sta¬ 
tion and hard drive in one unit, which enables Leopard’s 
Time Machine to back up to a network-attached drive. 
Presumably this overcomes the problems both techni- 
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cal and not that prevented that feature from appearing 
in the final release of Leopard. Somewhat surprisingly, 
Mac OS X 10.5.2, which will most likely include support 
for Time Capsule, wasn’t announced in the keynote (but 
probably will be by the time you read this). 

Then there was Air. There was no “One more 
thing” this year. Rather, Jobs stuck to his four-things 
script. And the fourth thing was the subnotebook that 
everyone who’s been anywhere near the internet for the 
past few months knew was coming — a fact that may 
explain the low-key introduction. 


Jobs claimed MacBook Air is the thinnest notebook in 
the world, and I’m inclined to believe him. If there’s a 
thinner one it would be dangerously sharp. 

Available with either a 1.6GHz or a 1.8GHz processor, 
the Air is built around an Intel Core 2 Duo chip built 
specifically for Apple. It also features either an 80GB 
1.8-inch hard drive (the same drive you’ll find in an iPod 
classic) or a solid-state flash drive with 64GB capacity. 
That extra robustness doesn’t come cheap: it adds $1408 
to the price of the unit. 

What it lacks is an Ethernet port, FireWire and an 
optical drive. Jobs reasoned that the purposes people 
have for these, such as installing software, playing mov¬ 
ies and storing data, are now well-handled by wireless 
technologies. To that end it includes Bluetooth 2.0 and 
802.11 n networking. Jobs also announced a fea¬ 
ture called Remote Disc that allows the 
Air to use another machine’s 
optical drive (including 
Windows machines) 
over the network. Or, if 
you absolutely must, Ap¬ 
ple will sell you a matching Su- 
perDrive for the Air for $139. 

For further information about the MacBook Air, and 
more coverage of the Macworld Expo, check out our 
coverage on www.macworld.com.au . — Matthew JC. Powell 
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Holjjnks 

www.apple.com/au/timecapsule 

Open in fifty years 

Backup encapsulated 


A PPLE unveiled Time Capsule, a new product de¬ 
signed as companion hardware to the Time Ma¬ 
chine automatic backup feature that highlights 
OS X 10.5, during the Expo keynote. Introduced as part 
of the OS X Leopard upgrade last October, Time Machine 
automatically backs up the contents of your Mac to an 
external hard drive. 

Time Capsule fits into the picture by combining an 
802.11 n network access point and a hard disk drive. The 
device is a “full AirPort Extreme base station” — it bears 
an uncanny resemblance to Apple’s wireless base station 
— combined with “a server-grade hard drive,” according 
to Apple CEO Steve Jobs. 

With Time Capsule, users will be able to go back 
through archived backups to find lost files, photos, digi¬ 
tal media, and other data. Once the missing file is found, 
users can restore it wireless from Time Capsule; they 
can also restore an entire system from a Time Machine 
backup stored on the device. 


Time Capsule features dual-band antennas for 2.4GHz or 
5GHz frequencies. It has one USB 2.0, one Gigabit Eth¬ 
ernet, and three Gigabit LAN ports. The device also has a 
built-in power supply and can connect to print wirelessly 
from a USB printer, according to Apple. In addition, Time 
Machine offers Wi-Fi Protected Access (WPA/WPA-2), 
128-bit WEP encryption, and a built-in NAAT firewall 
that support NAT-PMP for Leopard’s Back to My Mac 
feature. Time Capsule ships in Februaiy in two capacities: 
a 500GB model for $429, and a 1TB version for $699. 

Apple is rolling out this companion to Time Machine, 
just as the Leopard update is enjoying unprecedented 
success. Introducing Time Capsule, Jobs noted that the 
OS X 10.5 update has racked up more than five million 
unit sales in three months - the most successful OS X 
release in Apple’s history. 

Apple estimates that nearly 20 percent of its installed 
base has migrated to Leopard since its October release. — 
Peter Cohen and Philip Michaels 


Holjinks 

www.apple.com/au/ipodtouch/whatsnew 

What’s new in iPod touch 


iPod thud 

I N his keynote address at the Expo, Steve Jobs an¬ 
nounced a software update to the iPod touch that 
would deliver features that users had been call¬ 
ing out for, including a native Mail client, Stock and 
Weather widgets, plus the updated version of Maps with 
pseudo GPS that he had just announced for the iPhone 
to much applause. He probably expected iPod touch fans 
to be equally pleased. 

They weren’t. While the iPhone update he announced 
was free (people like free stuff, especially if it turns out 
to be useful) the iPod touch update costs $25. People 
don’t like things to be $25, especially if they reckon they 
ought to be free. 

What followed was a sound not usually heard at a 
Macworld Expo keynote. A sound not quite like booing, 
but hardly like cheering either, or even polite applause. 



It was a murmur of unmistakeable displeasure, and it 
clearly unsettled Jobs. 

Five years ago, at the Macworld Expo in New York, Jobs 
announced that the formerly free iTools was to become 
the paid-for .Mac. At that announcement people cheered, 
only realising after they’d left the hall that they were go¬ 
ing to have to pay for something they’d been getting for 
free. There was no such delayed reaction this time. 

Perhaps if it had been announced before the iPhone 
update. Perhaps if it weren’t that the update basically 
got the iPod touch closer to the functionality that most 
users thought it ought to have in the first place (why did 
it lack a mail client at launch?). Whatever it was, it was 
unlike anything I’ve ever seen at an Expo keynote. Prob¬ 
ably something Steve Jobs would rather not see again. 
— Matthew JC. Powell 
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Ovolab updates Phlink, 
Geophoto apps 

Ovolab began Macworld Expo by announcing a pair of 
software updates, releasing new versions of its Phlink te¬ 
lephony program and Geophoto image-sharing app. The 
Phlink update adds call-screening and talking caller ID 
features while the latest version of Geophoto improves 
the ability to position photos on its map of the Earth. 

Phlink 4 will centre around a revamped user interface 
for the telephony software that turns your Mac into a 
call centre. In addition to the call screening and talk¬ 
ing caller-ID addition, version 4 also offers tighter in¬ 
tegration with OS X, providing the ability to see iChat’s 
buddy status for contacts and direct calling from the call 
log. Phlink 4 users can also view call notifications over 
a network, even if the program isn’t running. 

Phlink 4 costs $US 149.95; existing users can upgrade 
for $39.95. The software requires OS X 10.3.9 or later. 

Centred around photo enthusiasts, Geophoto 2 now 
offers users the ability to import track data from USB 
devices. Once a picture has been imported into the pro¬ 
gram, users can drag their pictures to a specific location, 
where the pictures can be shared with others as they 
automatically appear in the correct location on the 3D 
Earth map when opened in Geophoto. 

Additional time-shifting and time correction features 
allow owners of GPS devices to perform this task auto¬ 
matically within the program. Geophoto can also read 
geographical information stored inside GPS-equipped 
cameras to assist in photo location. 

Look for Geophoto 2 in late February, when it will sell 
for $US19.95. Users who have bought the software in 
2008 can upgrade for free. Geophoto 2 requires OS X 
10.4 or later. — Chris Barylick 

REALBasic to support 
introspection 

REALbasic, the cross-platform development software, 
now supports introspection — the ability to examine an 
object to determine what it is, what it knows, and what 
it’s capable of doing. Introspection support highlights 
REALbasic 2008 Release 1, announced by developer Real 
Software at the Expo. 

Real called introspection the most heavily requested 
feature from its customers in recent years. ‘Adding in¬ 
trospection to our object-oriented language provides de¬ 
velopers with a powerful tool,” Real CEO and president 
Geoff Pearlman said in a press release announcing the 
latest version of REALbasic. “With this new capability 


our users will be more productive and their applications 
will be more dynamic and adaptable.” 

According to Real, Introspection gives programmers a 
great deal of flexibility and control. It enables develop¬ 
ers to use a number of dynamic programming features 
like serialization for object storing, remote method invo¬ 
cation for data sharing and data binding for consistency 
when data values change. 

In addition to introspection support, REALbasic 2008 
Release 1 will feature 39 other minor improvements and 
two additional language features. 

REALbasic 2008 Release 1 comes out in February; cus¬ 
tomers can get it at Real’s download page. Final pricing 
and system requirements have yet to be announced for 
the application. 

Real Software also announced that it plans to ship 
REAL SQL Server 2008 Release 1 during Macworld 
Expo. Highlights of the new version include better SQL 
standards compliance and enhanced PHP compatibility 
for OS X 10.5 as well as Linux-based platforms. 

— Chris Barylick 

MacSpeech unveils 
Dictate 

Long time Macintosh speech recognition developer 
MacSpeech on Tuesday announced a brand new prod¬ 
uct at Macworld Conference 8t Expo, called MacSpeech 
Dictate. 

MacSpeech Dictate will utilise some underlying dic¬ 
tation technology from Nuance, developer of Dragon 
Naturally Speaking for the PC. “Nuance provides an ex¬ 
ceptional dictation technology engine that lets us focus 
on what we do best, which is to provide the user ex¬ 
perience Macintosh users expect,” said Andrew Taylor, 
president and CEO of MacSpeech. 

MacSpeech said this isn’t just a new product, but a to¬ 
tal rewrite of speech technology on the Mac. The com¬ 
pany said that training Dictate usually takes under five 
minutes with an accuracy level of 99 percent. 

Dictate also lets people perform basic navigation of 
their Mac and control it with their voice using familiar 
commands like print, cut, copy and paste. 

Dictate requires Mac OS X 10.4.11 or higher, and re¬ 
quires Intel-based Macintosh hardware. Coming with 
your choice of headsets, Australian pricing was un¬ 
available at press time, but look for updates on www. 
macworld.com.au. It is expected to ship by February 15, 
2008. Registered customers of iListen will be eligible to 
purchase MacSpeech Dictate at a discounted price. 

— Jim Dalrymple 
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www.apple.com/au/appletv 

Getting there. Still needs a TV tuner 

Apple TV untethers from Mac 

A PPLE revamped its Apple TV media-playback device at the Expo, lowering its 
price and completely changing its interface and adding numerous new features, 
most notably the ability to rent movies and purchase music and TV shows di¬ 
rectly via the device. Of course most of those features aren’t relevant to Australian cus¬ 
tomers, but they’re worth knowing about 

Steve Jobs said the new and improved Apple TV software will be available in about two 
weeks as a free update to existing Apple TV devices. 

In presenting the new software, Jobs showed a remarkable amount of humility about 
the product’s first iteration, though he did suggest that Apple is not alone in having 
failed to solve the issue of providing digital downloads to the living room. 

“All of us have tried,” Jobs said. “We’ve all tried to figure out how to do movies, and 
you know what? We’ve all missed. No one has succeeded yet. We tried with Apple TV. 
Apple TV was designed to be an accessory for iTunes and your computer. It’s not what 
people wanted. We learned what people really wanted was movies, movies movies. And 
we weren’t delivering that. So we’re back with Apple TV, take two.” 

The upgraded Apple TV operates as a standalone device. While it will still synchro¬ 
nize content with your computer, no computer is required to operate it. Once it’s con¬ 
nected to your television and your computer network, you can rent movies directly on 
your widescreen TV, using Apple’s new iTunes Movie Rentals feature, navigating using 
the Apple TV’s remote. iTunes Movie Rentals cost $US4.99 for new high-definition re¬ 
leases, $3US.99 for older high-definition films and new standard-definition releases, and 
$US2.99 for older standard-definition releases. 

Apple said the high-definition films play at 720p resolution with many (but not all) 
available with a Dolby Digital 5.1 soundtrack. According to Apple, more than 100 high- 
definition movies will be available at first, with more coming “quickly.” 

Standard-definition films purchased on the Apple TV are of “DVD quality,” according 
to Apple VP Greg Joswiak, and will not play back on Macs, PCs, or iPods. However, the 
Apple TV is also able to play back rentals purchased on a Mac or PC, albeit at reduced 
“near-DVD quality.” 

The Apple TV can also be used to directly purchase TV shows and music, which will 
also automatically sync back to a Mac or PC via iTunes. A new podcast browser allows 
users to browse Apple’s podcast directory and pick certain podcasts as “favourites” for 
quick access at a later time. 

In addition to adding features that don’t require a computer, this new version of the 
Apple TV software attempts to simplify the playback of media that does reside on comput¬ 
ers in your home. By default, the software eliminates the distinction between media stored 
on the Apple TV’s hard drive and stored on remote systems. For example, a single “My 
TV Shows” menu item lists all the TV shows in your possession, be they stored locally or 

remotely. Though media can still be managed manually, 
by default the system intelligently evaluates what files 
are best stored on the Apple TV’s built-in hard drive and 
what files are best streamed across your local network. 

The Apple TV can also display photos from online 
photo-sharing site Flickr as well as Apple’s .Mac photo¬ 
sharing site (though the attempt to demonstrate Flickr 
sharing didn’t go quite as planned in the keynote). 
— Peter Cohen 
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HetJlnks 

www.adobe.com.au 

The Element enclosure 

Photoshop Elements 6.0 

P ATIENCE can indeed have its rewards, and when 
it comes to the newly unveiled Adobe Photoshop 
Elements 6.0 the payoff promises to be big. 

Adobe announced the latest version of its consumer- 
level image editor, the first update to the Mac edition 
of Elements in two years, some months ago, and took 
the wraps off it at Macworld Expo. (In fact, it’s been so 
long since Adobe has come out with a Mac release that 
Elements skips version 5 entirely on this platform, going 
from 4.0 directly to 6.0.) 

A quick start and a new look. Version 6 introduces 
a new interface, but, quite honestly, the first thing you’ll 
likely notice is the program’s zippier launch. In informal 
testing on my 2GHz MacBook Pro Core Duo, Elements 6.0 
opened three times faster than the last Mac version of El¬ 
ements. That’s because this new version runs natively on 
both PowerPC- and Intel-based Macs; you’ll need either 
OS X 10.4 or OS X 10.5 to run Photoshop Elements 6.0. 

Once open, you’ll notice a dark grey interface, similar 
to that of Adobe Photoshop Lightroom. Though it is easi¬ 
er on the eyes and certainly make photos “pop” onscreen, 
it may take a little getting used to. I found some dialog 
settings slightly harder to read. 

Elements is aimed at amateur photographers, and it’s 
clear that Adobe put a lot of thought who uses the pro¬ 
gram. Hence, Elements 6.0’s new interface features three 
workspaces: Edit, Create, and Share, resulting in a user 
experience that’s suited to the intrepid novice and sea¬ 
soned guru alike. 

Let’s start with the Edit workspace. It lets you choose 
between Full, Quick, and Guided modes. Experienced us¬ 
ers will feel at home in the Full “do anything” mode, 
though intermediate users may prefer to do their tweak¬ 
ing with a sub-sampling of common editing controls in 
Quick mode (the QuickFix mode in previous editions of 
Elements). 

In the all-new Guided mode - pictured below - users 
see a list of task-based questions. Depending on your 
answers, Elements selects the appropriate tool in the 
right sequence (thou shalt colour-correct before sharp¬ 
ening!), complete with a description of how and why 
you’re supposed to use that particular tool. 

Editing tools. When it comes to editing your images, 
Elements offers new tools and features throughout the 
application. The Enhance menu now includes a Convert 



to Black and White tool, offering six conversion presets, 
with the ability to tweak each one individually by color 
channel. The update also adds more powerful sharpen¬ 
ing (Smart Sharpen and Unsharp Mask), along with the 
ability to adjust Color Curves, and Correct Camera Dis¬ 
tortion (great for quick edge vignetting!). 

Elements gains a pair of features from Photoshop CS3 
Quick Selection and Refine Edge. The former automati¬ 
cally draws a selection across an image by detecting de¬ 
fined edges in your picture; the latter lets you feather 
selections as well as preview them against black or white 
backgrounds or as a mask. 

Perhaps the biggest advance in simplified editing is the 
addition of two new PhotoMerge options. Nestled snugly 
in the File -> New menu, you’ll find The Fantastic Three: 
PhotoMerge Group Shot, PhotoMerge Faces (both new in 
this version), and the returning PhotoMerge Panorama. 

The most useful of all is the new PhotoMerge Group 
Shot, wherein Elements will create one perfect photo 
from up to 10 images. It begins with auto-alignment so 
that the faces can be blended perfectly. Next, choose one 
photo as the “base” starting point, then use a scribble¬ 
like tool to grab the eyes from another photo, and per¬ 
haps a smile from yet another, and so on. Elements uses 
your scribbles as a go-by and automatically figures out 
how much of the photo to clone in order to blend them 
seamlessly. 

PhotoMerge Faces works in a similar manner, creating 
a single face from the pieces and parts of many. 

Create and Share workspaces, once your photos 
are edited, enter the Create workspace to present them 
in a better, easier manner. In Project mode you can work 
with multiple pages in a single document, allowing you 
to easily create a photo book (which you can order from 
within Elements), collage, web gallery, or PDF slideshow. 
You can begin any project with a Project Bin full of 
photos (called Photo Bin in previous versions), or create 
a custom layout and pop the photos in later. Artwork 
mode houses a plethora of backgrounds, frames, graph¬ 
ics, shapes, text, and themes; you’ll be able to add your 
own as well. 

The new Share workspace will help you export a web 
gallery, e-mail a photo as an attachment, order prints, or 
burn photos to a CD or DVD. Adobe promises that all of 
this functionality, including print ordering, will be avail¬ 
able in Australia. — Lesa Snyder King 
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www.markspace.com 

www.pocketmac.net 

www.e2sync.com 

Syncing software 


Leopard sets new sync challenges 

T HE release of Leopard set the cat amongst the sync pigeons. One of the costs of 
being an early Leopard adopter was that the sync solutions many people relied 
upon for their BlackBerry, Windows Mobile and Palm devices stopped working. 
Over the last few months various sync-software vendors have been working to resolve 
their Leopard compatibility issues. 

Mark/Space has been leading the way with updates to its entire suite of products. Prior 
to releasing formal updates of its Missing Sync applications it made beta versions avail¬ 
able to customers. However, final releases of their application suite are now available. 

PocketMac was the original Mac-Windows Mobile sync product but t seems that it’s 
dropped the ball in recent times. It took until well after the release of Windows Mobile 6 
to support Windows Mobile 5 and support for Leopard is slow to come along. There’s a 
promise of a new version but given how long it took for Windows Mobile 5 support to 
come I’m not holding my breath. 

E2Sync acts as a go-between Entourage and Apple’s iSync. It’s facing a special chal¬ 
lenge as it has not only the release of Leopard to contend with but the update of Entou¬ 
rage with Office 2008. Leopard compatibility is expected soon. — Anthony Caruana 
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Fistful of i-mates 


I T’S official: the standalone PDA is dead. While there a few PDAs hitting the market, 
like the iPaq 112 - dubbed a “Classic Handheld” - the real excitement is in the 
smartphone space, i-mate is celebrating this shift in the market with four products; 


the Ultimate 6150, Ultimate 8150, JAMA 101 and JAMA 201. 



The JAMA range is touted as i-mate’s entry level devices. Both pack in Windows 
Mobile 6, 128MB ROM, 64MB RAM, GSM/GPRS 900/1800/1900 MHz, 2.0-megapixel 
cameras, Bluetooth and a MicroSD card slot. The JAMA 101 has a 2.4” screen with the 
201 getting a marginally larger 2.5” display. 

The Jama 101 takes the typical PDA form factor with call/hang-up but¬ 
tons, a multi-directional controller and the usual PDA buttons. Dialling 
and text input uses the 240x320 touchscreen. The 201 takes a different 
approach with full QWERTY keyboard and a landscape oriented screen. 
Both the JAMA 101 and 201 will retail for $490. 

At the high-end, the Ultimate range features 256MB ROM, 128MB 
RAM, Quad-Band GSM/EDGE, Tri-Band UMTS/HSDPA, 2.0 mega- 
pixel-camera, FM Radio, WiFi, Bluetooth and a MicroSD card slot. 
The Ultimate 6150 has a 2.8” VGA touchscreen that’s used for all 
input and dialling. Its partner, the 8150, has a smaller 2.6” screen 
but adds a full numeric keypad to the touchscreen. The Utimate 
6150 and 8150 will retail for $1049. — Anthony Caruana 
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Interesting discussion of Lambda printing 


Marina Ostovic: pixel pusher 


Marina Ostovic 
works with 
photographically- 
based, digitally 
fashioned images. 


S YDNEY digital artist Marina Ostovic works with 
photographic, digitally fashioned images. Mysteri¬ 
ous and confronting, they carry overtones of her 
place of birth, Croatia. Technically, the pictures are per¬ 
fect - perspective and lighting carefully arranged - and 
all the images quite believable in their uncomfortable 
context. 

Making prints from digitally manipulated originals 
she often incorporates painting techniques. “Because my 
work is about memories so the elements in the painting 
blur.” Her work is “a passion - it’s something that I have 
to do to fulfil my life.” 

Starting with a post-school TAFE course in photogra¬ 
phy, Marina spent a period working as a sales rep with 
Kodak, followed by a spell in a lab printing colour im¬ 
ages and murals. A later two years was spent years do¬ 
ing a “really tense” full time diploma course in art at the 
ANU; she is now a Bachelor of Fine Arts. 

Marina is of the belief that “going through university 
and studying art history” gives you a way to create im¬ 
ages that challenge the normal perceptions.” In her view, 
“you can deconstruct things for people. It makes people 
think when they look at images, rather than just go, ‘oh 
that’s a beautiful photograph.’” 

OK, so that’s what the courses did for her. But what did 
they not do for her? 

“What they didn’t do for me was to teach many tech¬ 
nical skills. The technical skills taught are very basic, so 
it was good that I had that previous background with 
Kodak.” 

And her modus operandi? Still a studio operator? “Well 
I do occasionally, because the universities have great fa¬ 
cilities. That’s one of the reasons why I keep studying, 
because they have these great studios with 5x4 cameras, 
6x7s, a choice of lenses.” 



She says she captures the original image elements on 
transparencies - 

“usually on 6x7 with a Mamiya RB67”. Marina has 
found, for her needs, that film capture is superior to dig¬ 
ital, “and it’s not always about the pixels either! Some¬ 
times I actually add grain to my images. I have so many 
options to play with later on film.” Another reason is she 
finds “tiying to get a true black digitally is never going 
to look as good as a hand printed black.” 

For scans she uses an Imacon Flextight Precision 848 
run at the highest resolution. “I can always reduce the 
size later. If I begin with the best quality I can print a 
very large scale print on a Lambda printer ...” 

Her digital images are based on memories and percep¬ 
tion and use what seem at first to be mundane forms but 
with a radical juxtaposition. The final prints, completed 
to a large scale, are photographic in style and form. 

Each film frame is scanned to a TIFF file, with some¬ 
times two or three separate images used in the final 
picture. Mostly she uses Photoshop as her software of 
choice, sometimes Illustrator. Her hardware of choice 
is surprising: an eMac with 17-inch screen and Super- 
Drive, frequently found in schools but rarely in image 
manipulation. 

I commented that she obviously creates large, mem¬ 
ory-hungry artworks on the eMac. Perhaps the saviour 
for her is that she goes no further on the computer than 
the final manipulated TIFF file - and makes no printed 
output herself. 

For prints, which often exceed AO in size, the images 
are transferred to CD and taken to Photo Technica which 
outsources the work to a facility with a Lambda device. 

Of course, the process doesn’t end there. The materials 
on which the photos are printed come into play as well. 
“I’ve done a lot on watercolour paper, which I really like. 
It just depends on what the theme is. Because I do a lot 
of work that’s to do with memoiy or ideas about psy¬ 
chology it kind of gives the right effect at the end.” 

The good archival life with that type of paper and the 
Lambda are beneficial. 

Show. I spent one Sunday afternoon at the Croatian 
Club in Western Sydney, looking over her latest works. 

To this digital artist “What’s important is getting the 
exposure, more than selling straight away. My art is 
more subjective than other, more commercial kind of 
work.” —Barrie Smith 
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[USERS AND GROUPS] 


MUG events for February 2008 

Each month user groups around the country host meetings and events for members and 
guests. The summary of events appears below. For more detailed information check out our 
online calendar at www.macworld.com.au. — list comiled by Nicholas Pyers 



Fri 1 

SA Apple Users Club [SA] 
www.saauc.org.au 

Sat 2 

AUSOM Incorporated [VIC] 
www.ausom.net.au 

Mon 4 

Gold Coast Macintosh User Group [QLD] 
www.goldcoastmacusers.org.au 
AMUG Sydney [NSW] 
homepage.mac.com/sydamug 

Tues 5 

Southern Highlands Computer User 
Group [NSW] 
www.shcug.org.au 

MacTalk — Newcastle & The Hunter MUG 
[NSW] 

groups.yahoo.com/group/MacTalk 
North Queensland Macintosh Users 
Group [QLD] 
www.nqmug.org 
Wed 6 

SA Apple Users Club [SA] 

www.saauc.org.au 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

Fri 8 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

Sat 9 

North Queensland Macintosh Users 
Group [QLD] 
www.nqmug.org 
Sun 10 

Gold Coast Apple Users Group [QLD] 

goin.to/gcusers 

Mon 11 

Club Mac [NSW] 

www.clubmac.org.au 

Macintosh Users Group Sunshine Coast 

[QLD] 

www.mugsunco.org.au 
Melbourne Cocoaheads [VIC] 
www.melbournecocoaheads.com 


Tues 12 

Macintosh Multimedia Group [VIC] 
www.ausom.net.au/multimedia.html 
www.imug.com.au 
Wed 13 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

Wed 14 

AUSOM Retirees & Others [VIC] 
www.ausom.net.au/retirees.html 
Sun 17 

Apple-Q [QLD] 

www.apple-q.org.au/pages/meetings.php 
Mon 18 

Byron Shire Macintosh Users Group 
[NSW] 

www.ozshop.net/bsmug 
Wed 20 

BEAUT (Bendigo Education Apple Team) 
[VIC] 

www.beaut.org.au 
Sat 23 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 

Tues 26 

iMug (Internet Macintosh User Group Inc) 
[VIC] 

www.imug.com.au 
Thu 28 

Central Victorian Macintosh Users Inc 

(CVMU) [VIC] 

www.cvmu.net 
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you can make chaos a thing of the past. 
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Have a closer look 


Microsoft previews 
Office 2008 




CROSOFT Office for Mac 2008 
was kept heavily under wraps 
prior to its release on 15 January, 
but Microsoft did allow us to have a quick 
sneak preview prior to this issue going to 
print, showcasing its new features and ca¬ 
pabilities. We’ll have a full review in the 
03.2008 issue. 

Office will be available in three versions: Office 
2008 for Mac ($649; $300 upgrade), Office 2008 for Mac 
Home and Student Edition ($229) and Office 2008 for 
Mac Special Media Edition ($849; $549 upgrade). 


First look: Word 2008 

Streamlined interface, new page 
layout mode 



After a few weeks of working with Word 2008, it’s 
apparent that there is a major convergence between 
how Apple and Microsoft think a word processing 
application should work. While Word hasn’t changed 
much when it comes to creating text-based docu¬ 
ments, it has changed significantly when to comes to 
creating documents that are more page layout than 
word processing. 

In my initial testing of the latest version of Micro¬ 
soft’s word-processing app, I’ve found Word 2008 to 
be an excellent revision to what was already a very 
good program. 

A streamlined look. Word 2008 sports a major 
interface overhaul that is more streamlined than any 
previous version of the program and which gives you 
a single, customisable toolbar for accessing oft-used 
commands and one-click access to many of Word’s 
key tools, such as a table of contents or articles 

you’re citing in your document. Word 
also includes dozens of professionally 
designed templates for letters, news¬ 
letters, cards, posters and 
much more. 

In the past, customising Word 
to suit your individual needs was 
very complicated — possibly too 


Office 2008 sports a number of new features, not the 
least of which is the ability to run natively on Intel- 
based Macs. But from Microsoft’s perspective, some of 
the most important features in the latest version of its 
massive productivity suite have already been in place 
for some time. 

As is the custom at Microsoft when developing soft¬ 
ware updates, members of the office team hit the road to 
talk to customers about what they wanted to see in the 
next version of Office. One of the things they noticed is 
that loyal Office users were often unfamiliar with all the 
features of the product. 

“One of the goals for this release was to allow people 
to rediscover the power of Office,” said Microsoft’s Han- 
Yi Shaw, lead program manager for Word, Compatibility, 
and User Experience. “Sometimes we get requests from 
power users for features we already have.” 

To overcome that, according to Microsoft product unit 
manger Eric Wilfrid, the company’s Mac Business Unit 
designed Office 2008 to allow users to create a variety 
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complicated for the average user. This was largely 
because the options you needed to change were 
often buried several tabs deep in Word’s preferences 
window. Microsoft has significantly eased this process 
by changing Word’s preferences interface to resemble 
OS X’s System Preferences panel. As a result, for the 
most part, you’ll find that it is much easier to find and 
change Word’s preferences to suit your needs. 

The same is true for Office’s newly named 
“toolbox,” the floating palette which makes it easy 
to access most of Word’s document formatting, 
research, and citation management tools. Clicking 
the arrow in the upper right-hand corner of the palette 
flips it over in a Dashboard Widget-like fashion, 
allowing you to easily adjust the palette’s appearance 
and available features. 
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of documents quickly regardless of which Office application 
they’re using. 

Word 2008. The latest version of Microsoft’s flagship ap¬ 
plication offers several new features designed to give people 
access to the different parts of a document. 
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► Document Margins 

► Document Theme 






Page-design tools. The most significant change to 
Word comes with the addition of a new Publishing Lay¬ 
out View. The new view allows you to create complex 
page layouts, similar to what you might do with Adobe 
InDesign, Quark’s QuarkXPress, or Apple’s Pages. It’s 
here that Word and Pages bear a striking similarity to 
each other. 

As with Pages’ two distinct work modes, Word also 
has two completely different ways of working with 
documents. Word processing documents are text-cen¬ 
tric and should be used for things like reports, letters, 
theses, and other documents that include more text 
than graphics. Microsoft says it created the new pub¬ 
lishing layout view because users had trouble creating 
brochures, flyers, and programs with Word. 

Like any good page layout program, Word’s Publish¬ 
ing Layout View allows you to arrange text and graphics 
on the page in any way you choose, linking overflow 
text on one page to a text box on another page. The ad¬ 
dition of this feature gives Word for the Mac more parity 
with Word/Publisher in the Windows world. 

First impressions. That’s what I’ve learned so far in 
my work with Word. What remains to be seen is how 
easily you can automate Word now that Visual Basic 
for Applications is no longer included with the word 
processor. It appears that there’s a reasonably large 
AppleScript library to work with, and about 30 Automa- 
tor actions that can be use to manipulate Word. I’ll 
have more on those features, plus a final assessment 
of Word 2008, in my review. — Jeffery Battersby 
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First look: 

Entourage 2008 

Feels smoother than previous versions 

For this long-time Entourage user, the key feeling 
I get from Entourage 2008 is refinement. It feels 
smoother and more elegant than previous versions of 
Microsoft’s e-mail, task, and calendar manager, with¬ 
out sacrificing the power to which Entourage users 
have become accustomed. 

Though it doesn’t sport as many flashy new addi¬ 
tions as the rest of the Office 2008 programs (such 
as the Elements Gallery and Smart Art), the new 
Entourage does have useful new features that will 
win it converts. 

Refreshed — inside and out. My snap impres¬ 
sion of Entourage 2008 is that it finally looks 
like a native Mac application. Like the rest of 
Office 2008, Entourage is now a Universal Binary, 

running equally well on Macs based on Intel and 
PowerPC chips. 

Part of that transition also led Microsoft to adopt a 
standard toolbar. Like most other applications, you 
can customise the toolbar to show icons or small 
icons, icons and text, or just text buttons, and you 
can add and subtract buttons from the toolbar. 

This is especially welcome, because in previous 
versions, Entourage was the only application in the 

Office suite that didn’t allow cust- _ 

omising the toolbar. 

The new customisable Fa¬ 
vorites Bar sits under the main 
toolbar, and allows you to add 
shortcuts to items in the Folder 
List, so you can get to them with 
a single click. This makes it very 
easy to jump to the new To Do 
List, or the Inbox, or one of your 
saved mail searches. 

Entourage’s e-mail is different 
in small but significant ways. 

New anti-phishing features 
automatically block potentially 
malevolent file attachments, 
such as scripts and executable 
programs. Microsoft updated the 
application’s junk mail filter, and 
Entourage’s product manager 
promises more-frequent updates 
to keep up with wily spammers. 


OOO 



01:00 PM - 03:30 PM 
Weekly Status Meeting 



Some changes require a bit of adjustment, be¬ 
cause features have been moved around as part of 
the program’s user interface changes. 

For users in corporate environments that use a 
Microsoft Exchange server, there are many e-mail 
and calendar improvements, including an Out 
of Office Assistant that allow you to set different 
e-mail replies for different recipients. It is easier 
to manage meeting invitations and updates in the 
calendar, and Entourage works with the Exchange 
server to keep all meeting participants up to date 
with the latest meeting status. For all users, the 
look of the calendar has been improved, softening 
the frankly ugly look of the 2004 edition. 

My Day dawns. My Day looks like a widget, but 
isn’t in Dashboard. It’s actually a companion ap¬ 
plication that can appear even if Entourage isn’t 
open; My Day displays your upcoming calendar 
events and To Do items. A hotkey makes My Day 
appear and disappear. 

It’s convenient to get a quick look at your sched¬ 
ule, but My Day is limited to viewing events, creat¬ 
ing new Tasks, and marking tasks as complete. 
Unfortunately, you can’t create new events with 
My Day, and if you need more information about 
an event other than its name, time, and location, 
you must open Entourage anyway. Personally, I’d 
rather just keep Entourage running all the time, 
perhaps in one of Leopard’s Spaces to keep it out 
of the way when I’m doing 
something else. 

Because Entourage is a full 
Sync Services client, you can 
synchronise your Entourage 
contacts, calendar, tasks, and 
notes with Address Book, iCal 
and .Mac. Then you can use 
iSync or other software to get 
your data to and from your 
smartphone or other devices. 
First impressions. Entourage 
2008 is a fine update to an 
already-mature product. For 
most users, its improvements 
will be welcome, but hardly 
revolutionary. Still, it earns its 
place in Office 2008. I’ll have 
a final verdict on the latest 
version of Entourage in my full 
review of the product. 

— Tom Negrino 
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One such feature is called Document Elements, which as¬ 
sists users in creating such things as cover pages, tables 
of contents, headers, footers, and bibliographies. Users 
could create these things in Word before, Shaw notes, but 
the Document Elements tool aims to make that process 
more evident. 

Word also adds a Publishing Layout View, allowing 
users to create rich documents such as newsletters, fly¬ 
ers and brochures in an interface more akin to a page- 
layout program than a word processor. Using this view, 
graphics and photos can be freely placed on a page and 
text will automatically wrap around it. 

Publishing Layout View also includes templates and 
guides - similar to those in Apple’s Pages - to assist 
users in creating and placing objects. 

Word includes other new features, including improved 
support for formatting bibliographies and citations; 
OpenType Ligature Support; Notebook Layout View; and 
a streamlined Mail Merge manager. 

For more on the new version, see the sidebar, “First 
look at Word 2008”. 

Entourage 2008. The latest version of Entourage re¬ 
tains its key e-mail and calendaring features, including 
junk e-mail protection, but the new version takes infor¬ 
mation management a step further. 

Entourage integrates tightly with the new My Day pro¬ 
gram, a floating widget that provides you with an at-a- 
glance view of your schedule and tasks. In addition, a 
new To Do List sits alongside your Entourage Inbox and 
displays all items in one place. 

Improvements to Entourage’s ability to block junk e- 
mail include enhanced protection as well as a new ability 
to detect “phishing” - an online fraud technique used by 
criminals to trick you into disclosing personal informa¬ 
tion, such as account numbers and passwords. 

Entourage’s calendar adds colour-coded categories, 
status indicators and To Do List management. Other 
calendaring improvements include Meeting update and 
cancellation; Meeting Reply, Reply All and Forward; Out 
of date invite detection; and Invite Conflict and Adja¬ 
cent banners. 

Another major change to Entourage lies in its search 
capabilities, says lead program manager Andy Ruff. En¬ 
tourage now uses OS X’s Spotlight search capabilities to 
allow users to search inside the document attachments 
inside the e-mail. 


Users of Microsoft Exchange servers will be happy with 
the compatibility improvements made in the new En¬ 
tourage, according to Mac BU manager Craig Eisler. Ac¬ 
cording to Eisler, who transitioned over to the Mac ver¬ 
sion of Office after taking over the job, using Exchange 
e-mail and shared calendaring on Entourage 2008 is a 
far smoother process than with previous versions of Mac 
Office. 

Among the Exchange improvements includes a new 
Out-of-Office Assistant, Kerberos single sign-on au¬ 
thentication for Exchange servers, support for managed 
folders, and major improvements in the ability to man¬ 
age and edit events and declare your ability to attend 
events to which you’re invited. (Exchange compatibility 
features are not a part of the lower-priced Home and 
Student edition.) 

For more on the update, see the sidebar, “First look at 
Entourage 2008”. 

Excel 2008. Users into charting and formulas should 
appreciate the work done with Excel in this release of 
Office. 

New in Excel 2008 are Ledger Sheets, templates which 
contain complete formulas and cell categories. Ledger 
Sheets are available for a variety of uses including forms 
for inventories, invoices, budgets, payroll and portfolios. 

“For a lot of customers, writing formulas is hard. Quite 
honestly, I don’t want to write every formula I need,” 
said Stuart DeSpain, lead program manager for Excel. 
“Now, if you insert a chequebook ledger, we do many of 
the formulas for you.” 

Users who want to create their own formulas can turn 
to Excel’s new Formula Builder, which will walk them 
through the steps needed to build the right formula. If 
you’re not sure about a particular function when build¬ 
ing a formula, you can check out a description of each 
one by clicking on it. 

Formula AutoComplete is another new feature that 
presents a drop-down menu of functions as soon as you 
start typing. Excel also includes improvements in chart¬ 
ing with 3D effects, fills and transparencies. 

DeSpain said that the maximum size of an Excel 
spreadsheet has also expanded greatly in 2008. Excel in 
Office 2004 could hold a total of 17 million cells. In Of¬ 
fice 2008, Excel can handle more than 17 billion. 

For more on the new version, see the sidebar “First 
look at Excel 2008”. 
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First look: Excel 2008 

Modest changes — and a significant 
omission 

When you launch Excel 2008 for the first time, 
your first impression may be a familiar one. Upon 
seeing the new version of Microsoft’s spreadsheet 
application I had to double-check that I had, in 
fact, launched the new version of the program and 
not Excel 2004. 

Aside from icon changes, minor changes to the 
basic row/column layout, and a new row of but¬ 
tons for the Elements Gallery, Excel 2008 could 
pass for a visual twin of Excel 2004. That’s both 
good and bad — Excel is a well-established prod¬ 
uct, and long-time users should feel right at home 
in the new version. However, given its long gesta¬ 
tion period, users may be disappointed to find that 
the new program seems identical to the old. 

What’s new. There are new features in Excel 
2008, of course. There’s a Formula Builder, which 
simplifies formula creation, and an auto-complete 
feature to show matching formulas as you type so 
you can easily find the one you want. The updated 
Excel also offers a number of new chart styles, 
complete with support for 3D, transparency, and 
shadows. 

The application sports a redesigned Preferences 
screen, which resembles a scaled-down version of 
OS X’s System Preferences. The formerly-indepen- 
dent Toolbox and Formatting Palette have been 
incorporated into the Toolbox, which takes on an 
iWork-like appearance, with multiple tabs across 
the top, each used to access a different task. In¬ 
cell formula editing is easier, and the new toolbar 
icons are easier to read. 

The Elements Gallery is a mixed bag — the pre¬ 
defined Sheets are all quite simple, and WordArt 
may not be of interest to many. The Charts and 
SmartArt Graphics, however, have potential to 



This file contains Visual Basic macros 

Visual Basic macros do not work in Office 2008 for Mac. To open 
the file and remove the macros, click Open and Remove Macros. 
To open the file and keep the macros, click Open 
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save time in creating nice- 
looking spreadsheets. 

Unfortunately, you cannot 
disable the Elements 
Gallery completely; it will take 
up vertical space in every spread¬ 
sheet you create. 

Missing macros. Microsoft disclosed nearly a 
year-and-a-half ago that there would be no support 
for Visual Basic macros in Excel 2008. When you 
open a worksheet with macros, you’re given the 
choice of removing the macros, or using the work¬ 
sheet with the macros intact but non-functional. 
This remains my major gripe with Excel 2008, even 
now that I’ve had a chance to work with the pro¬ 
gram. I use Excel 2004’s macros a lot, and there’s 
simply no way to make these sheets work in Excel 
2008. The program’s AppleScript support, while 
greatly improved over prior releases, can’t be re¬ 
corded, meaning you’ll have to be an AppleScript 
wizard to write any useful macros. There are some 
bundled Automator workflows, however, which 
may help in some situations. 

Office 2008 (including Excel) still doesn’t support 
OS X’s Services menu, which is quite surpris¬ 
ing given how long that feature has existed — so 
you can’t select some text and send it to another 
program via the Services menu. The menu items in 
Excel 2008 are basically identical to those of Excel 
2004, and the features accessed by those menus 
are also basically the same as you’ll find in Excel 
2004 — complete with the same layout and limits. 
The main toolbar is now integrated into the window 
title, and unlike all other toolbars, it cannot be 
detached — so valuable screen real estate is now 
consumed by a toolbar that is repeated in each 
open window. 

First impressions. Overall, I was hoping to see 
more dramatic changes in Excel 2008 — things 
that might help push the spreadsheet paradigm 
forward, as Apple’s Numbers has done with its 
multiple sheets-per-page layout. Instead, it seems 
that Microsoft has delivered a Universal version 
of Excel 2004 with some minor improvements, 
and minus one key feature that some power users 
rely on. 

While that’s no small accomplishment, it remains 
to be seen if it’s enough of an incentive for us¬ 
ers to upgrade. I’ll offer up my answer in my full 
review. — Rob Griffiths 
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PowerPoint 2008. The updated presentation applica¬ 
tion includes several features specific to Mac users. For 
example, users can send their presentations to iPhoto 
and then sync them to an iPod. (The presentations need 
to be saved as a PNG or JPEG file prior to transfers.) 

PowerPoint also takes advantage of the six-button 
Apple remote that comes with most new Mac systems, 
allowing users to control their presentations. 

Of course, PowerPoint 2008 includes other features like 
dynamic guides that help users align text and graphics 
when building presentations. Improved presenter tools, 
custom views and a thumbnail view round out the new 
features. 

Perhaps of most importance to users who rely on Pow¬ 
erPoint to generate cross-platform presentations, Office 
2008 adopts the same version of the OfficeArt graphics 
engine used in Office 2007 for Windows. As a result, 
users should be able to move rich PowerPoint files back 
and forth between the two platforms with much greater 
compatibility than they might have expected with past 
versions. 

For more on the changes, see the sidebar “First look at 
PowerPoint 2008”. 


Shared and other components. All the programs 
in the Office 2008 suite support Microsoft’s new Open 
XML File Format, which is the native format of Office 
2007 for Windows. You can also set any of the programs 
to save by default into formats that are compatible with 
previous versions of Microsoft Office for Mac. 

Users who like to automate or script Microsoft Office 
will note several major changes in this version. Gone 
is support for Microsoft’s Visual Basic for Applications 
macro language (though files containing such macros 
can be opened and saved, you can’t run them from with¬ 
in Office 2008). In comes a collection of more than 70 
Automator actions and several sample Automator work- 
flows, intended to allow Mac users to automate various 
parts of Office via Apple’s built-in automation tool. (Like 
Exchange support, Automator features are not available 
in the lower-priced Home and Student edition.) 

Throughout Microsoft Office you’ll find that the pro¬ 
gram’s user interface looks much more in tune with Ap¬ 
ple’s current user-interface fashions. Office windows now 
sport a modern set of toolbar icons. And the programs 
all feature a more OS X-style set of preference windows 
for controlling program settings. — Jim Dalrymple 
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around to rearrange them, but you can’t indent and 
hide a group of slides as you can with Keynote. 

PowerPoint’s adoption of Office 2008’s Elements 
Gallery is another addition that lets you apply 
effects and make changes that occur frequently 
in the course of designing a presentation. The 
gallery’s seven tabs include slide themes, layouts, 
transitions, table styles, charts, SmartArt Graph¬ 
ics, and WordArt. Options in the layouts tab let you 
specify whether to apply a new layout to selected 
slides or to insert new slides with the chosen lay¬ 
out, a handy time-saver. 

Richer graphics. Of course, it’s the look of the 
finished presentation that counts to an audience. 
Here, too, PowerPoint 2008 builds on the previous 
version by embracing more of the imaging prow¬ 
ess that is so integral to OS X. Soft drop shadows, 
transparency, reflectivity, special effects—all either 
appear for the first time or are more accessible and 
adaptable than ever before. 

PowerPoint 2008’s greatly expanded roster of 
Picture Effects, accessible via the Formatting 
Palette, is a case in point. With effects that include 
optical distortions, colour adjustments, sharpening, 
and blurring, PowerPoint lets you achieve impres¬ 
sive results without having to fire up an external 
image editor. 

What’s still missing. PowerPoint 2008 isn’t perfect, 
and some limitations are particularly notewor¬ 
thy given the almost four-year hiatus since its 
last release. For example, PowerPoint supports 
QuickTime VR (a feature that Keynote lacks), but 
it doesn’t let you scrub 
through movies with a 
controller. And Power¬ 
Point’s lack of support for 
animating objects along 
user-defined paths — an 
omission that I’ve com¬ 
plained about before — is 
disappointing. 

First impressions. As you 
can probably tell, I’m im¬ 
pressed by what I’ve seen 
so far. PowerPoint 2008 
has clearly narrowed the 
gap with Keynote in many 
areas and surpassed it in 
some. In my full review, I’ll 
let you know my overall 
verdict. — Franklin N. Tessler 


First look: 
PowerPoint 2008 

Update boasts improved interface, 
enhanced graphics 


Like many other PowerPoint 2004 users 
who’d grown weary of putting up with 
the presentation program’s stale feature 
set and sluggish performance on Intel 
Macs, I was disappointed when I read 
last year that Microsoft would delay the 
release of the Intel-native Office 2008. 

Apple unveiled Keynote 4 just days after 
the news of Office’s delayed release surfaced, so 
I’ve been eager to see if Microsoft would catch up. 
Interface lift. The addition of the Formatting 
Palette in PowerPoint 2004 helped simplify the 
application’s cluttered collection of toolbars, 
palettes, and menus. PowerPoint 2008 extends the 
concept though its implementation of the Toolbox, 
a dynamic palette that expands the number of 
operations that you can perform without resorting 
to menu or toolbar commands. It’s a welcome im¬ 
provement, although the interface is less consis¬ 
tent than I’d prefer. 

PowerPoint 2008’s revamped main window also 
sports a cleaner look. A single customisable view 
replaces the previous version’s Normal, Outline, 
and Slide Views. A resizable pane on the left dis¬ 
plays the entire presentation, in either the tradition¬ 
al outline format or a new minified slide view that’s 
similar to Keynote’s Navigator. You can drag slides 
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W hen recording music, nothing is more chal¬ 
lenging than vocals - there are so many 
points in the process where the end prod¬ 
uct can be compromised. Add to that the wide range 
of opinions on how best to record vocals, and software 
and hardware products available, and it all gets a little 
overwhelming. The good news is a USB microphone and 
some decent audio recording software and plugins can 
produce outstanding results. However, to get those out¬ 
standing results, there are some golden rules of which 
you should be aware. 

The information given here comes from two sources: 
my own experience and the experiences of four project 
studio owners I know from Australia, the United States 
and Sweden. Even if you’re a die-hard instrumental 
composer, being aware of the individual challenges with 
vocal recording can broaden your musical horizons. 
I’m assuming you have a room set up for recording; 
unless you have the luxury of a custom-built studio, 
it’s likely your workspace is a small room, which is far 
from ideal from a recording viewpoint. Take the time to 
research room acoustics and minimise the downsides of 
your space. If you can make your room at least acousti¬ 
cally neutral, you’re off to a great start. If you have the 
10.2006 issue of AMW we covered room acoustics in 
The Hub. Otherwise, check the Hotlinks for some further 
reading. 

Basics of vocal recording, if you put half a dozen 
audio engineers in a room and asked them to summarise 
good vocal recording technique, a handful of topics 
would be agreed upon, with a much greater number of 
suggestions argued over for hours on end. As is the case 
with most creative arts, there are many different ways to 
achieve the same objective. The suggestions below work 
but they’re not the only way to do things. Experimenta¬ 
tion is half the fun of recording. 

The first take may be magic. With the advent of hard 
disk-based recording, there’s no excuse not to record 
everything. From the time your vocalist steps up to the 
microphone to check sound levels, record it. Those early 
attempts may end up being the best of the lot so don’t 
miss tbfe magic by waiting for a formal start to record¬ 
ing. Also, don’t make any rash decisions about deleting 
takes - the one you think sounds terrible may end up 
being the only part from which you can extract words 
or phrases to merge into the selection that’d be perfect 
if not for the word or phrase done better in that earlier 
take. Hoard your audio - it’s not only acceptable, all too 
often it’s critical. 

Distraction is death. When a vocalist is ready to deliver a 
performance, nothing is worse than unwanted distractions. 
A relaxed and focused vocalist is key, so tiy to schedule 
their recording time apart from other instruments or non¬ 


musical distractions. In a home project studio there’s no 
clock ticking in regard to studio time, so don’t affect the 
final result by creating unwanted pressure. 

Know thy lyrics. A vocalist that knows their lyrics in¬ 
side out can concentrate on the performance rather than 
reading lyrics. Enough said. 

Monitoring is for everyone. I’m regularly amazed at sto¬ 
ries I hear of singers not being provided the appropriate 
environment so they can effectively hear the music they 
are singing to. One of my sound engineer friends has 
vocalists who prefer to sing standing next to the per¬ 
son recording with the music playing very loud through 
speakers - the extra noise is then fairly simply cancelled 
out during mixing. I’m told this is how ABBA recorded 
a lot of their songs. Setting up your vocalist with a good 
set of headphones is enough to get off to a good start. 
Play the field. If you’re lucky enough to own more than 
one microphone or can borrow others from friends, then 
record your vocalist on all of them. You’ll be surprised 
at the differences between each one and having multiple 
takes on different microphones gives you greater creative 
options when mixing time comes. There are a thousand 
anecdotes about the cheapest microphone sounding the 
best - a lot of them are true. I once did some session 
work for a Sydney band recording an album. I had ac¬ 
cess to some great synths in the studio but for one track 
I ended up playing a dinky $200 consumer keyboard 
because its piano sound matched the sound of the song 
the best. Never limit your options. 

Get dynamic. Use compression and other dynamic tools, 
but use them sparingly. You need to find a nice middle 
ground between cavernous, reverb-drenched vocals and 
lifeless, over-compressed takes. More on that in the Ef¬ 
fects section below. 

Know your gear. You’ve got a relaxed but passionate vo¬ 
calist ready to let rip with one of their best performances. 
You then spend ten minutes trying to work out why their 
vocal isn’t showing up in your application’s inputs. Not 
knowing your signal chain or failing to test everything 
before the vocalist arrives can do serious damage to a re¬ 
cording session. It’s all about discipline and preparation. 
Things will always go wrong but you can sure minimise 
the chances. 

Close your eyes. Don’t stare at that display - trust your 
ears. The best way to do that is to close your eyes when 
playing back audio you’ve recorded. Flaws will stand 
out much more clearly, as will those special moments of 
peak performance. 

Be a coach, not a critic. It’s possible the vocalist you’re 
recording in your project studio isn’t a seasoned per¬ 
former, so being supportive of their attempts to give a 
good performance is crucial. If the perception develops 
that you’re sitting at your Mac in the dual role of critic 
and sound engineer then your recording session is in 
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serious trouble. Don’t stop takes halfway through if you 
hear a flaw. Let the vocalist decide when to stop - they’ll 
usually pick up on their own mistakes anyway. Stopping 
recording benefits no one and only puts the vocalist 
on edge. 


Microphones — what to choose. Aside from 



the growing availability of USB connectivity for micro¬ 
phones, they essentially haven’t changed in more than 
thirty years. In the studio setting, condenser microphones 
tend to be used for vocals. Two very well proven 
vocal workhorses are the Shure SM57 and the 
Australian-designed Rode NT1-A. These are 
the sorts of microphones you buy and find 
you use constantly because of the reliable 
results they give. Both have appeared on 
reams of recordings and their widespread 
use means finding information on their 
use in different recording situations is 
very easy indeed. I’ve used both micro¬ 
phones and would happily own either of 
them. The NT1-A retails for $520 (con¬ 
tact Rode Microphones Australia on 02 
9648 5855). The SM57 will cost you 
$259, with Jands Australia the con¬ 
tact on 02 9582 0909. 

A third microphone worth mention¬ 
ing is the Samson C01U as it’s a USB 
microphone, meaning you can con¬ 
nect it to your Mac without an au¬ 
dio interface. It’s a lower-end mi¬ 
crophone than the Rode and Shure 
ones but depending on the sort on 
the level you’re working at, it may 
be a great fit for your studio. There 
is nothing that says GarageBand 
and a USB microphone can’t create 
some impressive vocal tracks. The 
C01U retails for $199 - contact 
The Electric Factory on 03 9480 
5988. 

If you can, when shopping for 
your microphone ask for a side- 
by-side demonstration of the 
models you’re considering buy¬ 
ing. Most pro-audio stores will 
happily do this and may even 
allow you to record the results 
onto CD to help you make your 
decision. If you have the money, 
it’s worth investing in some mi¬ 
crophone accessories like a pop 
filter or even an acoustic treat¬ 
mentpanellike TheMicThing (see 


“Hotlinks”). If you have a tiny room with acoustic issues, 
a portable panel like The Mic Thing can make a world of 
difference. 

Effects. The golden rule with effects is “less is more”. 
Unless you’re aiming for a result that’s unusual, the goal 
of effects is to enhance the vocal, not define it. Add too 
much reverb to a vocal and it’ll sound muddy, dated or 
both. Compare an ’80s ballad like “The Power of Love” 
by Jennifer Rush to 2004’s “The Special Two” by Missy 
Higgins - the difference in vocal effects is marked. 

Compression is the most common effect applied 
to vocal recording. Essentially, it makes the vocals 
punchier by reducing the difference between the qui¬ 
etest and loudest parts of a track. A threshold is set 
and any audio that exceeds that threshold is auto¬ 
matically reduced in volume. This makes the track fit 
into the musical whole a lot better. Not surprisingly, 
the challenge is setting the threshold so that it evens 
out the result without removing the individuality of 
the performance. 

There are endless debates on whether compression 
should be applied during or after recording. The reality 
of most Mac-centric project studios is you’ll use software 
compression after recording. Every application from 
GarageBand up offers compression - you may need to 
spend some time getting the balance right and the only 
way to achieve it is through experimentation. 

One important point to be aware of is that compres¬ 
sion can be a “destructive” change - after you save your 
piece you may not be able to reverse the compression. 
Check your software’s manual for confirmation of this 
as it may save you a lot of heartache. If your compressor 
is destructive, ensure you have saved copies of the raw 
vocal performances. Of course, you should have copies 
anyway — the time spent in capturing the vocals makes 
the need for backups self-evident surely? 

Software. One of the most contentious areas of vocal 
recording is software editing of vocals to remove imper¬ 
fections or to enhance the quality of the voice recorded. 
Adding effects like reverb and compression to vocals has 
always been part of the recording equation - it’s vocal 
correction that sparks debate. 

The most-quoted example of what such software can 
do is Cher’s song “Believe” - the iTunes Store preview 
of the song showcases it perfectly (see “Hotlinks”). In 
Cher’s case the issue wasn’t her singing (though some 
may disagree) - it was just an audio tweak that added 
something to the track and ended up spawning a number 
of songs that used the same effect. If you have a vocalist 
that has constant difficulty maintaining pitch and the 
recording has to go ahead, then correction software may 
be your best bet. 
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The premiere piece of software in 
the area is AutoTune from Antares 
Technology - it’s available in all the 
main audio formats. I downloaded 
the demo version in AudioUnit for¬ 
mat and it worked perfectly in Ga- 
rageBand and Ableton Live LE. Auto- 
Tune is very much a high-end plugin 
so it’s well worth the time working 
through the downloadable tutorials. 

If you decide to buy AutoTune it’ll 
cost you $499 and is available from 
Major Music on 1300 306670. 

If you want a broader suite of 
tools to alter vocals, the Waves Vo¬ 
cal bundle is hard to go past. Waves 
Tune is the supplied application for 
pitch correction. DeBreath splits 
your singer’s breathing and vocals 
into two separate tracks so you can 
remove breathing sounds if they in¬ 
terfere with a section of the record¬ 
ing - this would be a must-have if voiceovers are your 
bread and butter. Renaissance Channel offers equalisa¬ 
tion, compression, limiting and gating in one package. 
Renaissance DeEsser removes excessive “ess” and “shh” 
sounds and Doubler gives you the option of doubling or 
quadrupling your vocal using delay and pitch modula¬ 
tion to give it a fuller sound. A demo of the full package 
is available. Waves Vocal retails for $1219 - contact 
Sound-Music on 03 9555 8081. 


Auto-Tune 5 (Stereo)/1-Audio 
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Finally, never underestimate the standard plugins and 
effects that come with your application of choice. I’ve 
heard some great work done on vocals using nothing 
but bog-standard GarageBand effects. They’re just used 
in well-considered doses and usually more than one is 
used simultaneously. If you own applications like Logic 
Pro or Pro Tools then your arsenal is already pretty well 
stocked. 



Have fun. Once your vocals are recorded and back¬ 
ups have been made, you can have some serious fun. 
Duplicate a track and apply strong effects to it to see the 
result. Experiment with panning parts of the duplicated 
vocal well off-centre, leaving the original vocal dead 
centre. Pitch-shift a duplicate track up four semitones 
and see what harmonies develop. This is where you 
need to keep your self-censor well under control and 
don’t second-guess yourself when experimenting. Yes, 
that track may now sound like a B-grade Human League 
single, but leave that to others to decide - you may have 
just come up with a unique sound. Save that version 
and start again with the raw vocals. Keep tweaking until 
you find the atmosphere you’re looking for. The worst 
thing that’ll happen with multiple versions is a few extra 
megabytes of audio data on your hard drive. 

Once you’ve captured the performance, your Mac and 
its software give you enormous creative opportunities. 
If you can harness those opportunities and not let the 
range of choices overwhelm you, you’re likely to be 
pleasantly surprised at the final product. And anyway, 
if things don’t turn out well you can always blame the 
singer. ^ 
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Getting connected with your Mac 


Dan Warne 

remains passionate 
about the state of 
broadband in 
Australia. 


Browser of last resort: 
IE for Windows for Mac 


Y ou know what they say — a 
good copy of Internet Explorer 
for Mac is a deleted copy of 
Internet Explorer for Mac. But I’m not 
talking about the late Microsoft web 
browser for Mac. I’m talking about In¬ 
ternet Explorer for Windows. The other 
app we Mac users love to hate but still 
turn to in times of desperation. 

Amazingly, there is now an easy 
way to install and run Internet 
Explorer for Windows on your Mac. 

It’s free and it doesn’t require Boot 
Camp, Parallels, VMware or even 
Windows itself. 

Why would you want to do it, when 
Safari and Firefox are such great 
browsers? 

Well, we’ve all found a web site 
from some large, dowdy company, 
such as an American airline in bank¬ 
ruptcy protection mode, that was 
created in the late ’90s and proclaims 
it “work best in Internet Explorer 4.0”. 
Doesn’t work on your Mac. 

It only works in Internet Explorer for 
Windows and it’s the only way to get 
access to your frequent flyer points 
with that airline. 

Of course, with the arrival of Intel 
Macs, Boot Camp has made it easier, 
and Parallels and VMWare Fusion 
easier again, to run Windows on a 
Mac, but both of them still actually 
require running Windows. 

Now, thanks to the open source 
community, there is a way you can 
legitimately and near-instantly run 
Internet Explorer for Windows right in 
Mac OS X. 

IEs40SX is a free app that will 
download an official copy of Internet 


Hoijjnks 

www.kronenberg.org/darwine/ 

Darwine 

www.kronenberg.org/ies4osx/ 

IEs40SX 



Explorer (5.0, 5.5, 6.0 or 7.0) from 
Microsoft’s web site and install it on 
your Intel Mac (it doesn’t work on 
PowerPC G3/G4/G5s unfortunately). 

It will then create an Internet Explorer 
icon, which will open up IE for Win¬ 
dows on your screen (in just a couple 
of seconds) and operate just as it 
does on Windows. 

There are considerable benefits to 
using this approach. Files you save or 
download in IE will be saved to your 
Mac home directory, rather than on 
your Boot Camp partition or Parallels/ 
VMWare image. 


It’s also very mem¬ 
ory-efficient. A copy 
of IE6 for Windows 
running on Mac 
through DARWINE 
only uses around 
100MB of memory, 
compared to the 
256MB to 1GB 
Parallels or VMWare 
would chew up 
to run a copy of 
Windows. 

If you’re a web 
developer, you can 
test your sites in multiple versions of 
IE by installing each of them using 
IEs40SX. You can fire up IE6, test 
your web site, close it, open IE7 and 
test it in that, and so on. Ironically, in 
Windows, that is literally impossible 
without running a second copy of 
Windows in a virtual machine. 

So, go forth, install Internet Explorer 
for Windows on your Mac with the 
confidence that it’s free, it won’t pol¬ 
lute your system with Windows itself, 
and it will politely sit in your Applica¬ 
tions folder until it’s needed as a 
browser of last resort. ^ 


How to install IEs40SX 


• Tiger users must first install X11 
from their OS X installation DVD 
if they have not already done so. 
Leopard users don’t need to, as 
XII is automatically installed. 

• Download DARWINE and drag 
it into your Applications folder 
(see “Hotlinks”) 

• Download and install IES40SX 
(see “Hotlinks”) 

• Run IES40SX 

• Select the version of Internet 
Explorer you want to install (I’d 


recommend 6.0, which is the 
most common version in use) 
and, optionally, the language 
you want installed. 

1 Click the “go” button in the tool¬ 
bar (looks like a “play” button 
with an arrow pointing right) 

1 You will find your new Internet 
Explorer icon on your desktop. 
Drag it into the Applications 
folder, and if you like, drag it 
on to your Dock for one-click 
access. 
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Symantec has announced an update to 
Norton AntiVirus which brings Leopard 
compatibility and a slew ot other 
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Insights into the Australian Mac community 


Fleur Doidge 
believes everyone 
has a story to tell. 


Somewhere slaying vampires 


O ne fated morning on a Mac 
forum in 2005, two Aussie 
Apple enthusiasts got to 
chatting. A bunch of forum posters 
were discussing widgets — what 
people wanted them to do and how 
they should be designed — and two 
of those posters were Marc Edwards 
and Brad Gale. Today, the resultant 
collaboration, as iSlayer, is rolling on 
a tide of increasing popularity — if not 
financial success. 

The name carries over from lead 
programmer Gale’s forum handle at 
the time and alludes to the ’90s cult 
TV drama Buffy the Vampire Slayer. 
Gale lives in Hobart but always listed 
his location as “Somewhere Slay¬ 
ing Vampires”. Edwards is the lead 
designer, but the pair were united 
in 2005 over their desire to create 
widgets that would improve the user 
experience of other media as Apple’s 
Tiger OS entered the market. 

“I think he did the early testing in 
Safari and got other people with 10.4 
to help test in Dashboard. And he was 
working on some widgets,” Edwards 
said. “I thought they looked pretty 
cool but thought I might be able to 
help with the design.” 

Gale at the time wrote that he was 
thinking of doing a specialised Austra¬ 
lian weather widget or an alarm clock 
widget. He had already created a TV 
guide widget, and an XML parser that 
did additional things, such as down¬ 
loading XML feeds, then splitting them 
up to get what was needed. He had 
acquired some knowledge in making 
parsers for such things as RSS feeds, 
and was excited by the idea of using 
HTML parsers to get usage statistics 


for consumer ISPs such as BigPond 
or Internode. 

Edwards started by “having a go” at 
skinning — designing an interface for 
— some of Gale’s recent efforts. “We 
had no business case. No strategy. It 
just looked like really fun technology in 
which to get involved," Edwards said. 

Gale has gone on to become a fully- 
fledged applications programmer in 
such things as Cocoa, Carbon and C, 
according to Edwards. 

Whither widgets. The original 
iSlayer TV widget was inspired by 
the Konfabulator widget “what’s on", 
made by another Australian developer. 
It supported all channels, including 
AusStar, Foxtel and Optus along with 
digital and high-definition channels, 
and showed the current and next two 
shows coming up, channel logos, start 
times and so on. And that was in 2005. 

iSlayer widgets include the iStat pro 
system monitor, the smaller, just re¬ 
newed iStat nano and the I Love Lamp 
lava lamp, all of which have achieved 
number one spots on Apple’s widget 
download chart and become Apple 
staff favourites. The iStat pro has been 
downloaded more than three million 
times, the iStat nano 1.7 million times 
and the I Love Lamp 800,000 times 
so far. They’re all still floating around 
about the top ten. 


“I like things that are beautiful and 
work, like the iPhone,” Edwards said 
(yes, he has acquired one of those). 

According to Edwards, both parties 
must maintain other income streams, 
such as full-time jobs, to survive. 
That’s despite recording 8,665,521 
million downloads from www.islayer. 
com by the time of writing and 
collecting accolades from tech 
bloggers and other commentators 
around the world. 

Their prime aim, is to create as 
many impeccably crafted, free or 
very reasonably priced widgets and 
applications as possible — although 
they do take on commercial clients 
now and again, such as Yahoo!7 and 
Australian mobile TV service provider 
IceTV, which was attracted to them 
after seeing iSlayer’s early program¬ 
ming guide efforts. IceTV approached 
the duo to do a TV guide widget for it 
specifically. 

“We both were and still are doing 
other things anyway,” Edwards said. "I 
think, for us, what we actually enjoy is 
a lot of people using our software; we 
get a real kick out of that.” 

Edwards’ background is actually 
graphic design for print media, such 
as for the advertising and publish¬ 
ing industries. At the time of writing, 
he works full time as a marketing 
manager, user-interface man and 


Ho^inks 

www.islayer.com 

iSlayer’s web site with widgets galore 

www.myspace.com/duosseudo 

Electronica/house music project Duosseudo 



► 042 AMW February 08 


Reinvented Office :mac 2008 

















designer for IceTV — whose web site, 
one might note, has a distinctly iSlayer 
feel — right down to its home page. 
“We were approached by IceTV to 
build their widget and from there we 
ended up redoing their whole brand 
identity,” he said. 

As Gale — who is "about 23” ac¬ 
cording to Edwards (who is 32) — is 
a web programmer first and foremost, 
you can see the pair are well- 
matched. They work so well together 
that being based on different islands 
has rarely if ever proven a problem. 

In fact, says Edwards, they’ve never 
actually met. 

“Maybe one day. But we haven’t 
even spoken on the telephone. It’s all 
by iChat and forums. It’s pretty crazy 
— we talk most days and there’s a 
long-standing conversation. It seems 
to work,” Edwards said. 

As much as their work practices 
and business processes are globa¬ 
lised, so are some of the problems 
they’ve faced. The I Love Lamp wid¬ 
get, for instance, almost came to a 
sad, untimely end when a US-based 
lava lamp manufacturer noticed its 
existence. Lava lamp copyright owner 
LavaWorld demanded the little wid¬ 
get’s removal from Apple’s web site, 
and iSlayer.com followed suit. 



Eventually, iSlayer e-mailed Lava- 
World and suggested a deal that 
could resurrect I Love Lamp and 
its development: iSlayer can keep I 
Love Lamp alive and gratis, as long 
as enough people buy real versions 
from LavaWorld’s online store. I Love 
Lamp, as a result, reappeared online 
in early 2007 and iSlayer avoided get¬ 
ting sued, Edwards says. 

Groovy, baby. And when 
Edwards is not at the Mac, he takes 
time off by sitting at the Mac. His 
top pastime away from computers is 
making electronic music. Edwards 
is currently involved in a two-person 
house/electronica dance music proj¬ 
ect called Duosseudo. You can find 
his creations on iTunes and MySpace 
— and there’s an EP slated to come 
out in March, he says. 

"It all started at around the same 
time, when I started getting involved 
in computers and design. I had a lot 


of friends buying all the old analogue 
synths and different bits and pieces, 
and they all used to DJ around,” 
Edwards said. "I mostly wrote and 
produced.” 

Quite a few of his friends went on to 
do reasonably well on the notoriously 
fickle dance music scene, he says. 

Prior to Duosseudo, which he start¬ 
ed with a friend just recently, Edwards 
himself was in a band called Highland, 
which got as far as playing the mas¬ 
sive TwoTribes dance music party in 
2001 and 2002. “Oh, it was great!” 
Edwards said. "We were playing in this 
big area — it’s pretty crazy when you 
go back and look at the photos.” 

"And I know that Brad watches a 
whole lot of movies — he’s a Buffy 
fan — and I watch a lot of different 
movies,” Edwards said. 

Meanwhile, as long as iSlayer stays 
fun and interesting for the pair, their 
creative programming projects may 
long advance and continue. They 
don’t want to be troubled by the trials 
and tribulations of running iSlayer. 
com as a “proper" business. Yet who 
knows where they might end up? 

“We’d like to build something like 
Photoshop — but we’re being smart 
in the projects we pick,” Edwards 
said. ^ 
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Think Mac gaming is stagnant? These 
games and accessories prove otherwise. 


GAMESr 


Hot Mnks 

www.macsoftgames.com 

MacSoft, for Age of Empires III 

www.freeverse.com 

Freeverse, for Big Bang Brain Games 

www.feralinteractive.com 

Feral Interactive, for Lego Star Wars II 

www.nullriver.com 

Nullriver, for Connect360 

www.ambrosiasw.com 

Ambrosia Software, for Sketch Fighter 4000 Alpha 

www.eagames.com 

Electronic Arts, for Need For Speed Carbon 

www.aspyr.com 

Aspyr Media, for Prey 

www.worldofwarcraft.com 

Blizzard Entertainment, for World of Warcraft: 

The Burning Crusade 

tinyurl.com/yoawpy 

The iTunes Store, where you’ll find Electronic Arts' The Sims Pool 



T he past 12 months won’t go down as a landmark 
year for Mac development. The residual effects of 
Apple’s switch to Intel-based processors continue 
to dampen some developers’ enthusiasm for making 
games for the Mac. Still, a few skilled game creators 
overcame the odds to produce offerings that were 
memorable, visually stunning, and just plain fun. 
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BEST REASON TO BRUSH UP ON YOUR 
HISTORY: Age of Empires III. 

What it is: Explore and colonise the New 
World as adventurer Morgan Black and his 
family. You must populate settlements, raise 
legions of soldiers and fleets of ships, and 
battle your enemies on your way to victory. 
What makes it a hall of famer: Bringing 
this game to the Mac was a struggle, but 
MacSoft persevered, replacing the physics 
engine with more Mac-friendly technology. 
But this is no slapped-together conversion 
- its stunning graphics engine will pull you 
into the action. 

$90; Distributed by Tiy and byte, 02 9906 5227 


BEST WAY TO FLEX YOUR SUDOKU SKILLS: 

Big Bang Brain Games 

What it is: Freeverse’s puzzle-game collection, all 
ensconced in a gorgeous 3D graphics engine, tests your 
ability to solve problems. 

What makes it a hall of famer: Brain games that test 
your IQ, not your reflexes, have taken the Nintendo 
DS handheld world by storm, so it was inevitable that the Mac would get its own version. 
Who better to bring it to the Mac than Freeverse, the king of casual, thoughtful gaming 
(and monkey jokes)? Freeverse has added some fine touches like .Mac score sharing, so you 
can tell others how skilled (or not) you are at everything from call-and-response memory 
games to Sudoku. You’ll also find some unique twists, such as Fallacy, a game that tests 
your knowledge of logical fallacies. (If you’ve spent any time in internet chat rooms over 
the years, you’re probably an expert in logical fallacies without even knowing it.) 

$US30; Available online (see “Hotlinks”) 



BEST REASON TO BREAK OUT THE GAME PAD: 
Lego Star Wars II 

What it is: It’s a story from a long time ago, in a gal¬ 
axy far, far away - only with Lego-based characters 
replacing the Wookiees, droids, and Jawas. 

What makes it a hall of famer: Some corners dis¬ 
missed the original Lego Star Wars as too kid-oriented. 
No one’s dismissing the sequel, which has solidly 
established this Lego-based franchise as a real boon to 
the Star Wars gaming universe. Re-creating the events 
from the original movie trilogy, Lego Star Wars offers 
a lot of authentic Star Wars gaming, and even involves a certain amount of Lego-brick 
building (and bashing) fun. And Feral has been careful to provide good game-pad support, 
so if you’re looking for a Mac game that offers a great console-style experience, this is the 
title for you. 

$65; Distributed by Try and Byte, 02 9906 5227 
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BEST HOOKUP BETWEEN 
YOUR MAC AND YOUR GAME 
CONSOLE: Connect360 
What it is: For people who turn 
to consoles for their fun and 
games - and to Microsoft’s 
Xbox 360 in particular - the 
Connect360 software makes it 
possible to stream all of your 
Mac’s unprotected audio, video, 
and photos to the Xbox. 

What makes it a hall of famer: 
Still harbouring a grudge 
against Microsoft for operat¬ 
ing system shenanigans that 
took place back when the Mac 
topped out at 16MHz? Get 
over it - gamers looking for a 
rocking-good time with their 
home-entertainment centres 
certainly have. The Xbox 360 
really does have a broad and 
entertaining library of games to 
choose from, and it even makes 
a halfway-decent media server 
for connecting the entertain¬ 
ment system and networked 
computers that host music 
and video content. Unfortu¬ 
nately, Microsoft makes it a 
plug-and-play arrangement 
only for Windows-based PCs. 
Enter Nullriver’s Connect360 
to bridge the gap. I use it to 
serve up music playlists, photo 
galleries of recent events, and 
video stored on my Mac, and 
it works very well - and for a 
lot less than what I’d have to 
spend on an Apple TV to do the 
same thing. 

$US20; Available online (see 
“Hotlinks”) 
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Why Cider ruled in 2007 

TransGaming Technologies has been making noise about its 
Cider technology since 2006, but 2007 was the year in which 
the developer really put its translation-layer technology into 
action. As a result, by year’s end we had a dozen new games 
for the Mac — the majority of which came from their original 
publishers. It’s an impressive start for the technology — and for 
the company, which is promising that the best is yet to come. 

Cider is a translation-layer technology that has only become 
possible with Apple’s switch to Intel-built processors. An 
outgrowth of TransGaming’s Linux technology, Cedega, Cider 
makes it possible for a Windows game to run on the Mac, with¬ 
out requiring installation of a copy of Windows. The promise, 
TransGaming says, is faster delivery of Mac games to market 
than has been possible in the past. 

We first reported on Cider back in August 2006, when 
TransGaming was just starting to outline its Mac plans. But 
things really began to take off in January 2007. Since then, 
TransGaming has helped create Macintosh versions of Heroes 
of Might and Magic V from Freeverse; Myst Online: Uru Live, 
GameTap Lite, and GameTap Deluxe from GameTap; Harry 
Potter and the Order of the Phoenix, Need for Speed Carbon, 
Battlefield 2142, Command and Conquer 3, Tiger Woods 
PGA Tour 08, and Madden NFL 08 from Electronic Arts; X3: 
Reunion from Virtual Programming; and Eve Online from 
CCP Games. 


Very few of these games would have seen Mac releases if 
their makers had had to rely on the old way of doing things, 
which involved finding a Mac game conversion company to 
license, develop, and publish a Mac version of the game. Cider 
isn’t perfect. It leaves users of PowerPC-based Macs, who still 
number in the millions, out in the cold, even with machines that 
can still run just about everything else they need. And for the 
most part Cider games don’t run on MacBooks or Intel-based 
Mac minis because of those systems’ weaker integrated graph¬ 
ics. Cider games also run a bit slower and may have slightly 
more demanding system requirements than their Windows 
counterparts. But at the very least it’s a step in the right direction. 

What’s more, says TransGaming’s CTO Gavriel State, it’s a 
means to an end: to promote the Mac as a viable platform for 
gamers and game publishers. “It’s the classic chicken-and- 
egg problem,” says State. “In order for game publishers to 
support the Mac with native game development, there have to 
be people buying games, and in order for gamers to recognise 
the Mac as a viable gaming platform, there have to be games 
available for them to buy.” 

Cider helps game publishers with little or no Mac native 
experience get their feet wet, and it provides Mac gamers with 
top-tier titles they wouldn’t have otherwise. To that end, 2007 
was a huge year for TransGaming, and 2008 promises to be 
even better. 


MOST GRATUITOUS USE OF ACID-SPEWING ALIEN 
SPHINCTERS: Prey 

What it is: Fortunately the only game to feature 
acid-spewing alien sphincters, this first-person 
shooter puts you in the shoes of Tommy, a disen¬ 
franchised young Cherokee, who’s trying to rescue 
his girlfriend and grandfather from a biomechani¬ 
cal alien spacecraft. 

What makes it a hall of famer: Prey looks great 
and plays beautifully. It also incorporates some 
really unusual game play, thanks to a prolific use 
of dimensional vortexes that will spit you onto 
the walls and ceilings of the rooms you’ve just 
left. Jumping from one part of a room to another, 
walking on walls, and otherwise thumbing your 
nose at gravity can be disorient¬ 
ing - but this game is unlike any 
other you’ve seen on the Mac. For 
mature gamers — and Prey is not 
intended for the whole family - 
this is an adventure worth taking. 
$65; Distributed by Try and Byte 
02 9906 5227 


BEST WAY TO EMULATE MINNESOTA FATS: 

The Sims Pool 

What it is: Head on down to the local billiards par¬ 
lour and take on your fellow Sims, one would-be 
hustler at a time - using nothing more than your 
fifth-generation iPod’s Click Wheel. 

What makes it a hall of famer: The iPod isn’t an 
ideal gaming platform - the device’s size can work 
against it, and its tiny screen can cause eyestrain. 
Still, some developers have managed to make the 
most of the iPod’s capabilities - The Sims Pool is 
easily the best example of that. As in other Sim- 
based games, the better your Sim does on the felt, 
the better your 
Sim feels. And the 
pool part of the 
action (Eight Ball 
and Nine Ball) is a 
lot of fun. 

$7.49; Avail¬ 
able from the 
iTunes Store (see 
“Hotlinks”) 
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BEST THROWBACK TO HIGH SCHOOL: 
SketchFighter 4000 Alpha 

What it is: Hearken back to those idle school days, 
when you spent spare moments in class scribbling 
drawings in your notebook. That’s the inspiration 
for SketchFighter 4000 Alpha, a shoot-’em-up 
game that uses that hand-drawn look for some 
crazy, crazy fun. 

What makes it a hall of tamer: The charmingly 
unsophisticated graphics might fool you into 
thinking there’s not much to this game other than 
blasting your way past other spaceships. But it also 
offers phenomenally fun cooperative and com¬ 
petitive multiplayer gaming with a built-in game 
finder and the ability to share your scores with 
other players online. And if the whole pen-and-pa- 
per look isn’t do-it-yourself enough, SketchFighter 
even includes a level editor that lets you create 
your own missions. This game is a steal - down¬ 
load it now and relive 
the good old days of 
year 7 maths class 
without the threat of 
detention. 

$US 19; Available on¬ 
line (see “Hotlinks”) 
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BEST WAY TO FEEL LIKE AN OUTLAW FROM THE 
SAFETY OF YOUR ARMCHAIR: Need for Speed Carbon 

You’re an underground outlaw racer 
who’s just returned to town after a lengthy hiat 
and it’s time to recapture territory, win cash 
buy new wheels and then customise them. 

Decent auto-racTng 

games are few and far between on the Mac, so it 
was with relish and gusto ^hat we tore 

inSpeed Carbon, part o^^W 


packaging on Need foi%peed Carbon, part 


long-running game series from Ele^jgpi^^^^^jM 


that has only now found its place on the Mac. 


one of the first half-dozen titles 1 


the Mac independently - up to now,|ne company*^ 


had been content to let other partners, such as 
Aspyr, publish Mac versions of its games. Need for 
Speed has never been on that Miac-compatible list, 
which makes this release even more special. Need 
for Speed Carbon runs only on Intel-based Macs, 
but don’t hold that against it - it’s a fun game to 
play, and worth checking out if you’re looking for 
console-style racing fun. 

$80; Distributed by try and Byte 02 9906 5227 


BEST REASON TO GET A SECOND JOB TO PAY 
FOR YOUR GAMING JONES: World of Warcraft: 
The Burning Crusade 
What it is: The expansion pack to 
World of Warcraft adds two new play¬ 
able races, an entire new continent to 
explore, and other enhancements to the 
massively multiplayer online game. 

Why it’s a hall of famer: World of 
Warcraft isn’t an easy habit to shake - 
different playable races in the game and 
different character classes give you a lot of options 
to explore. And the Burning Crusade expansion 
pack adds even more options than before, making 
that burning sensation to play - and pay World of 
Warcraft’s monthly service fee - stronger than ever. 
$US30; Distributed online or distributed by Pica 
Australia 03 9388 9588 
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The year ahead 

Dwelling on 2007 is so yesterday — Mac gamers want to know what 
they can expect the rest of this year. 

Epic Games. The maker of the Unreal game engine has 
promised that both Unreal Tournament III and Gears of 
War are Mac bound. What Epic hasn’t said is who will 
publish the games on the Mac. However, if you’re well 
versed in Mac game history, you’ll know that MacSoft has 
published Mac versions of Epic’s offerings before. 

Aspyr Media. Neverwinter Nights 
2 will give fans of the role-playing 
game something to cheer about. 

Aspyr isn’t sticking all its eggs in 
one basket — the holiday season should also bring forth Guitar Hero 
III for Mac and Quake Wars: Enemy Territory. 

Multiplayer madness. CCP shipped Eve On¬ 
line in November — too late for Game Hall of 
Fame honours, alas. In the first few months of 
2008, expect the massively multiplayer online 
game (MMOG) set in outer space to get an 
overhaul with Trinity, a new expansion pack. 

MMOG news on the Mac doesn’t end there, either. Blizzard Entertain¬ 
ment is planning another World of Warcraft expansion pack. Perhaps 
more important, Blizzard is preparing to resurrect its most beloved 
real-time strategy-game franchise, StarCraft, with StarCraft II. 

Other news of note. Freeverse is sharpening its skills with the Geome¬ 
try Wars-style abstract shooter Neon Tango, and has other tricks up its 
sleeve for the year. PlayFirst, the evil genius behind the popular Diner 
Dash series, is promising to continue its line of fun casual games. And 
Ambrosia Software has fun lined up for Mac gamers, too. 
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Streetwise 


.com.au 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 




Now Universal for Intel and PowerPC based Macs! 


Office :mac- 


Office rmac 1 


Home and 
Student Edition 

New versions of Word, Excel, 
PowerPoint and Entourage. 3 
licenses for non-commercial 
computers. 

New Version 



Standard Edition 

New versions of Word, Excel, 
PowerPoint, Entourage with MS Server 
Exchange Support & Automator 
Workflow Actions, 

New Version 1 $579 I 


Upgrade 



Special Media Edition 

Standard Edition plus Expression 
Media for digital asset 
management. 





My Book Studio Edition 

Top value, high-quality external storage for your 
Mac or PC. FireWire 800/400, eSATA and USB 2.0. 
5 Year Warranty! i 

500GB 


279 


1TB (1000GB) 




TFT 


479 


750GB 




Direct-drive with support for both 331/3 and 
45RPM playback. USB 
connection for Mac 
or PC makes 


converting your 
vinyl to MP3s a 
breeze! Software 
included for basic editing 
to remove clicks and other noises. 







Hoyle 2008 Games 

• Casino Games 

• Card Games 

• Puzzle & Board Games 
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Need for 
Speed Carbon 


Guitar Hero III: Legends of Rock 

With 70+ tracks to rock out to with the included 
Guitar Controller! 


Tiger Woods 
PGA Tour 
08 Golf 

Harry Potter 
and the Order 
of the Phoenix 


Command and 
Conquer 3: 
Tiberium Wars 




The new personal 
database from 
FileMaker that's 


as easy to use as 
your Mac. 


STREETWISE 


Single User liZ2 


STREETWISE 


Rif 

>1259 


High-quality A3+ printer with UltraChrome 
pigment inks for outstanding colour range. 


Streetwise Exclusive: 


* BONUS Sypder2express 
monitor calibrator! 


* BONUS Epson A3 Premium 
Photo Paper Glossy! 
































































































Hotljpks 

www.apple.com/safari 

www.getfirefox.com 

www.omnigroup.com 

www.opera.com 

Try a different browser 

www.1802.it/speedmail.php 

www.musingsfrommars.org/2007/04/vacuummail-will-speed-up-apple-mail.html 

Rebuild your message index 

blog.gkaindl.com/downloads/app-update/ 

Update your software 

www.coriolis-systems.com 

Defragment your hard drive 

www.shirtpocket.com 

www.bombich.com 

Back up your drive 

www.ragingmenace.com/software/menumeters/ 

Monitor your Mac’s performance 


Fix Mac slowdowns 



Tips that’ll put some zing back in your Mac 


OES your Mac seem to be 
getting slower over time? This 
probably isn’t your imagina¬ 
tion. As you use your computer, a 
number of factors can gradually 
lead to poorer performance. Things 
slow down as your CPU becomes 
busier with more tasks, your RAM fills 
up with open programs and docu¬ 
ments, and your hard drive runs out 
of free space. In addition, individual 
programs, such as your web browser 
and your e-mail client, occasionally 
need some tweaks to maintain peak 
performance. Luckily, it’s easy to 
solve most slowdowns and restore 
much of your Mac’s original pep. 

Web browsing is too slow. 

When web pages take a long time to 
load, or when your browser becomes 
generally sluggish, you may suspect 
that your internet connection is too 
slow. That’s possible, but if you have 
a reliable broadband connection, the 
problem is more likely something you 
can easily solve. Try these tips. 

Quit and relaunch. Web brows¬ 
ers tend to be resource hogs, and if 
you visit lots of media-rich sites, this 
effect can increase over time. Quit 


and relaunch your browser occasion¬ 
ally (at least once a day) to speed up 
browsing and reduce your browser’s 
impact on other programs. 

Close tabs and windows. Do you 

keep lots of tabs or windows open? 
Each one uses RAM, and some of 



them can also bog down your proces¬ 
sor, even when you’re not actively 
viewing that page. If your browser’s 
performance is poor, try limiting 
yourself to six or eight open web sites 
at a time. 

Try a different browser. There’s no 
easy answer to the question "Which 
browser is fastest?’’ It depends on 
your Mac’s processor, which version 
of OS X you’re running, and which 
version of a given browser you’re us¬ 
ing. What you’re doing — for example, 
playing a Flash game or looking at 
a CSS-rich site — matters, too. My 
advice is to consider trying a different 
browser if yours feels too slow. You 
may get the best results from Apple’s 
Safari 3, Mozilla’s Firefox 2, The 
Omni Group’s OmniWeb, or Opera 
Software’s Opera, depending on the 
circumstances. 

E-mail takes forever. Does 

checking your e-mail or searching for 
a saved message seem to take an 
eternity? Several strategies can help 
solve this problem. 

Clean out your inbox. If you have 
thousands of messages in your inbox, 
your e-mail client can get bogged 
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Database Utility 


Select the database you want to maintain. 

Identity Date Last Modified 

Main Identity Yesterday 12:56 PM 


Select the maintenance activity to perform. 

O Verify database integrity 

Check database for corruption. If problems are found, you can choose to rebuild your database. If 
your database is working properly, no changes will be made. 

O Compact database 

Compact and back up the current database files. 

0 Rebuild database 

^ Perform repairs, compact database files, and back up current database. If you have Hotmail, MSN, 
IMAP or Exchange accounts, you must download the folder lists and messages from the server 
again. If Sync Services are enabled, they will be disabled during the rebuild and must be re¬ 
enabled. 

Q Set database preferences 

Changes database maintenance preferences. 

( Quit ) ( Continu e^ ) 


Speed up 
Entourage. 

Use Entourage’s 
hidden Database 
Utility to repair your 
index of e-mail 
messages and, 
in the process, 
fix performance 
problems. 


down. Apple’s Mail is especially 
sensitive to inbox size when you’re 
using IMAR a common mail protocol 
that keeps copies of your messages 
on the server. Filing messages you’ve 
already read reduces the amount of 
work your e-mail client must do every 
time you check your mail. 

Rebuild your message index. 

Both Mail and Microsoft Entourage 
store indexes of saved messages in 
special databases. This facilitates dis¬ 
playing, sorting, and searching your 
messages. Over time, though, these 
databases can become cluttered or 
even corrupted, resulting in slower 
overall performance, among other 
problems. You may be able to speed 
up your e-mail client significantly by 
rebuilding the message index every 
few months. 

Mail’s Rebuild command (Mailbox: 
Rebuild) works only on individual mail¬ 
boxes. To rebuild all your mailboxes 
in all accounts at once, try one of two 
utilities: Matteo Discardi’s Speedmail 
and Leland Scott’s VacuumMail (see 
“Hotlinks”). The latter can run on a 
schedule. 

To rebuild your database in En¬ 
tourage, hold down the option key 
while launching the program. In the 
Database Utility window that appears, 
select an identity (if you have more 
than one). Select Rebuild Database 
and click on Continue (see the 
screenshot “Speed up Entourage”). 
Click on Done and then on Quit when 


the process is finished (it can take a 
while). After you relaunch Entourage, 
it will have to redownload any previ¬ 
ously retrieved messages from your 
IMAP account(s). 

Check on progress. Your e-mail 
client may be simultaneously send¬ 
ing and receiving messages from 
multiple accounts, synchronising 
mailboxes, and performing other 
background tasks — or it may just be 
stuck. If you can find out exactly what 
it’s up to at any given time, you’ll be 
able to solve potential problems. 

In Mail, choose Window: Activity 
Viewer. The small floating window 
that appears lists each task Mail is 
performing. If one task appears to be 
taking an inordinately long time, click 
on the Stop icon next to it to cancel 
that task. In Entourage, choose 
Window: Progress. Again, a window 
lists each current task; click on Stop 
to stop a single task, or on Stop All 
to stop all interaction with your mail 
servers. If you experience persistent 
misbehaviour in Entourage, choose 
Window: Error Log to display a list 
of error messages, which may give 
you clues that help you diagnose the 
problem. 

Consolidate accounts. Do you 

have more than a couple of e-mail 
accounts? Though most e-mail 
clients can check as many accounts 
as you have, each additional account 
means a longer wait when you check 
for new messages. One way to speed 
things up without getting rid of any 
e-mail addresses is to redirect all 
your incoming messages to a single 
account. For example, if you use 
Apple’s .Mac mail and Google’s 
Gmail for secondary e-mail accounts, 
you can set up both to forward 
incoming mail to your ISR and thus 
get all your mail at one account — 
cutting the amount of checking that 
has to happen. (You may find this par¬ 
ticularly valuable if you have a slow or 
unreliable internet connection.) 

Each e-mail provider has a different 
mechanism for setting up forwarding. 


If you’re a .Mac subscriber, log in to 
your account, click on the Mail link, 
and then click on the Preferences link. 
In the Other tab, select Forward My 
Email To and fill in the address that 
messages should be sent to; then 
click on Save. If you have a Gmail ac¬ 
count, log in at www.gmail.com, click 
on the Settings link, and then click on 
the Forwarding And POP/IMAP link. 
Select Forward A Copy Of Incoming 
Mail To, enter the address, and click 
on Save Changes. 

Everything is too slow, if 

everything you do on your Mac seems 
to take much longer than it once did, 
look for several common system 
problems, as well as individual pro¬ 
grams that are outdated or are simply 
using more than their fair share of 
your Mac’s resources. 

Run fewer programs. Take a look 
at your Dock, and notice how many 
programs are currently running. (In 
OS X 10.4, you can tell what’s running 
by looking for a black arrow below 
program icons; OS X 10.5 uses a 
glowing blue orb.) Each one of these 
programs, even if it has no open win¬ 
dows, is consuming a certain amount 
of your Mac’s RAM and processor 
power. You can reduce the strain 
on your system by quitting the ones 
you’re not actively using. 

Restart your Mac. If you normally 
leave your Mac running all the time, 
performance can deteriorate. One 
reason for this is a relatively common 
kind of bug known as a memory leak: 
a program keeps asking the system 
for ever greater amounts of RAM. 
Another reason is that the longer you 
use your Mac in a given session, 
the likelier you are to launch addi¬ 
tional programs (including invisible 
background processes) that use up 
system resources. The easiest way to 
clear all your memory and zap hidden 
programs is to restart. 

Add more RAM. The more RAM 
your machine has, the more programs 
and documents you can have open at 
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the same time without relying heavily 
on virtual memory. (To use RAM as 
efficiently as possible and let many 
programs run at once, OS X's virtual- 
memory system temporarily stores 
data on your hard disk instead of in 
RAM.) As a result, adding RAM — up 
to a certain point — is one of the most 
effective ways to speed up your Mac. 
The amount you install will depend on 
the capacity of your machine and your 
budget, but I recommend 2GB to 4GB 
for most people. 

Update your software. The soft¬ 
ware on your computer — including 
OS X itself — may have bugs that 
diminish overall performance. Choose 
Apple Menu: Software Update to 
check for the latest versions of OS 
X and other Apple software. For 
third-party applications, look for a 
Check For Updates menu command 

A full disk is a slow disk. The Get 

Info window tells you how much empty 
space your hard disk has. To get the best 
performance from OS X, you should have 
at least 10GB of free space. 

800 Tiger Info 
Tiger 

Modified: Today at 12:01 PM 


► Spotlight Comments: 


T General: 

Kind: Volume 

Created: Friday. May 25, 2007 6:54 PM 
Modified: Today at 12:01 PM 
Format: Mac OS Extended (Journaled) 
Capacity: 207 GB 
^Available: 91.42 GlT > 

Used: 115.58 GB on disk 

(124.100,759,552 bytes) 

Color label: [x] ••••<■>•€> 


► More Info: 

T Name & Extension: 

Tiger 

Q Hide extension 

▼ Preview: 



▼ Ownership & Permissions: 

You can Read & Write 
► Details: 


or consult the developer’s web site. 
Microsoft Office, for example, comes 
with a utility, Microsoft AutoUpdate 
(/Applications), that checks for and 
downloads Office updates. Another 
useful tool is Georg C. Kaindl’s free 
Dashboard widget App Update 
(see “Hotlinks”). It checks all your 
programs against the latest available 
versions recorded at sites such as 
VersionTracker.com and MacUpdate. 
com. It then lists the ones for which 
newer versions are available. 

Repair your disk. The sorts of 
random minor errors that can crop 
up on any hard disk over time may 
slow down your computer. To check 
for such errors and repair them, start 
your Mac from your OS X Install disc. 
(To do so, hold down the C key while 
starting up with the disc installed.) 
Then choose Utilities: Disk Utility, 
select the startup disk from the list on 
the left, and click on Repair Disk in 
the First Aid tab. Alternatively, use a 
third-party utility such as Alsoft’s Disk- 
Warrior 4 or Micromat’s TechTool Pro 
4. Start up from the program’s emer¬ 
gency disc to run the repair software. 
Or if you have a bootable duplicate 
of your disk on an external drive, you 
can start up from that and run Apple’s 
Disk Utility or another tool. 
Defragment your disk. As you use 
your computer, individual files get 
split into numerous pieces on your 
hard disk, a state known as file frag¬ 
mentation. In addition, the files or file 
fragments may be scattered all over 
your disk, reducing the amount of 
contiguous free space; this is known 
as disk fragmentation. Ordinarily, 
neither condition is problematic, given 
today’s large, fast hard drives — so 
for most people, defragmenting a 
drive has little (if any) benefit. How¬ 
ever, fragmentation can become a 
real problem when your disk is nearly 
full or when you’re running lots of pro¬ 
grams that depend heavily on virtual 
memory. Your drive must do extra 
work to reconstruct all the pieces of 
every file it uses. Fragmentation can 


also be a problem with audio or video 
programs that must transfer very 
large chunks of data to or from your 
disk in real time, and that therefore 
function much better when there’s 
enough free space to store those files 
in contiguous units. 

OS X automatically defragments 
smaller files, but larger ones may 
still be in many pieces. And merely 
rejoining individual files into con¬ 
tiguous segments doesn’t address 
the problem of disk fragmentation. 
Therefore, if you think your Mac is 
spending far too long reading and 
writing files on disk, you may benefit 
from defragmenting (or "optimising”) 
your hard disk on occasion — say, 
once or twice a year. 

Several utilities can do this for you, 
including TechTool Pro, Coriolis Sys¬ 
tems’ iDefrag 1.6.4 (see “Hotlinks”), 
and Prosoft’s Drive Genius 1.5.3. Note 
that you should always have a full 
backup of your drive before defrag¬ 
menting. The process can take many 
hours, depending on the size of your 
drive and its level of fragmentation. 

Another way to obtain a (mostly) 
defragmented disk is to duplicate it 
onto another disk, using a program 
such as Shirt Pocket’s SuperDuper 
2.1.2 or Mike Bombich’s Carbon 
Copy Cloner 3.0.1. Use Disk Utility 
to erase the original disk, and then 
reverse the duplication procedure, 
copying all the files from your backup 
to your main disk. This process is 
generally faster and less expensive 
than running a defragmentation utility, 
but it does require that you have an 
extra hard disk or partition available. 
Check disk space. If your hard disk 
is within a few gigabytes of being 
full, you risk running out of space for 
virtual memory, and you increase the 
probability of significant disk fragmen¬ 
tation. You can check your disk’s free 
space by launching Apple’s Activity 
Monitor (/Applications/Utilities) and 
clicking on the Disk Usage tab. Alter¬ 
natively, select your hard-disk icon in 
the Finder, choose File: Get Info, and 
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look at the Available amount under the 
General heading (see the screenshot 
"A full disk is a slow disk”). 

If your disk is too full, delete seldom- 
used files or programs (after backing 
them up, of course). One way to look 


for such items is to choose File: Find 
in the Finder, select Computer, and 
then use the pop-up menus to set 
a Last Opened Before date that’s a 
year or more in the past. Your goal 
should be to have at least 10GB of 




What’s my Mac doing? 


If your Mac slows down or the spinning beach-ball cursor appears 
while you’re working, you may assume that your computer is busy 
doing something — but what? If you find out exactly what’s using 
up your CPU cycles and RAM, you’ll be much closer to solving your 
speed problems. Luckily, you can use free utilities to uncover this 
information. 

My favourite tool for monitoring overall Mac performance is Raging 
Menace’s MenuMeters (see “Hotlinks”). After you install this prefer¬ 
ence pane, one or more customisable meters will appear in your 
menu bar, showing CPU activity (for as many processors or cores as 
your machine has), RAM usage, disk access, and network access at 
a glance. 

If you see that CPU or RAM usage is high, open Activity Monitor (in 
/Applications/Utilities) to get more detail (see the screenshot “Root 
out hidden programs”). Choose My Processes from the pop-up 
menu at the top of the window. (This is typically safer than digging 
through All Processes, which can include things important to the 
OS.) Then click on a column heading — such as %CPU (CPU in OS 
X 10.5), Real Memory (RSIZE in OS X 10.5), or Virtual Memory — to 
sort the list of running processes by that criterion. 

If you see a program that’s using a lot of system resources but 
isn’t actively in use, try quitting it. If it refuses to close (or if it doesn’t 
appear in the Dock at all), select it in Activity Monitor, click on Quit 
Process, and then click on Quit. (If it still fails to quit, repeat the pro¬ 
cedure, clicking on Force Quit instead.) Note that some things, such 
as backup software, run periodically in the background and may use 
significant resources when they do — but unless they get stuck for a 
long time, there’s no need to force-quit them. 

Use the tabs at the bottom of the Activity Monitor window to get 
information on other resource usage — CPU, System Memory, Disk 
Activity, Disk Usage, and Network. 



free space. (If you’re perpetually close 
to your drive’s capacity, you should 
consider upgrading to a larger drive.) 
Look for hidden programs. Along 
with the programs that appear in your 
Dock, numerous components of OS X 
(as well as third-party programs) run 
without your launching them — either 
continuously or as needed. This is 
normal and good, but problems can 
arise if too many background pro¬ 
cesses are running, especially if they 
have memory leaks or other bugs. 

Use Activity Monitor to find out 
what’s running. Don’t worry if it lists 
numerous items you don’t recognise, 
but pay attention to programs that 
have high %CPU and Real Memory 
figures (CPU and RSIZE, respectively, 
in OS X 10.5). If you don’t need them, 
it’s possible to use Activity Monitor to 
quit them (see the sidebar “What’s 
my Mac doing?”). 

If you’re using an Intel-based Mac, 
you may have performance problems 
with programs that weren’t written for 
your computer’s processor. Check 
Activity Monitor’s Kind column to see 
whether a process is running natively 
(Intel) or using Rosetta emulation 
(PowerPC). (If the column isn’t vis¬ 
ible, choose View: Columns: Kind 
to display it.) PowerPC applications 
running on an Intel processor require 
extra CPU power; check to see if a 
Universal update is available. 

Check for unwanted widgets and 
login items. Finally, remember that 
all the add-ons and system 
enhancements you’ve installed — 
Dashboard widgets, menu extras, 
preference panes, and the like — 
come at a cost. Each one uses a 
certain amount of RAM and CPU 
power and can make an impact on 
your Mac’s performance. And be 
sure to check the list of Login Items 
in the Accounts preference pane. If 
you see items in this list that you no 
longer use, select them and click on 
the minus-sign (-) button to remove 
them. Then either restart, or log out 
and log back in — Joe Kissell 
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Digitise your cassettes and LPs 

How to bring your analogue audio to your Mac 


W HILE it’s fantastic to be 

able to download an album 
instantly from iTunes to your 
iPod, many classic recordings will 
never make the jump to a digital store. 
If your music collection stretches back 
several decades, odds are you have 
at least a few beloved analogue titles 
on cassette or vinyl. They need not 
languish unloved and unheard simply 
because they’re in an old format. With 
just a few steps, very little money, and 
a reasonable amount of time, you can 
bring those classic recordings into the 
digital era. 


Final Vinyl. 

Make sure that the 
noise level is high 
enough for Final 
Vinyl to detect 
gaps between 
tracks when auto 
marking. 


Getting started. The first thing 
you’ll want to do is make sure you 
have all the right equipment. At a 
minimum you’ll need the means to 
play back your media — a cassette 
deck, a turntable, or both — plus 
the right cables to import everything, 
enough hard-drive space to store your 
audio, and, of course, a computer to 
capture and digitise the audio. Aside 
from the computer, you’ll find inexpen¬ 
sive options for all of these. 


flAfl Final Vinyl IiMk USB audio lylttml - Ella Fitzgtrald - Ctrihwm - ixlt Two.aiff 





Hotjjnks 

www.buymac.com.au 

TTUSB turntable 

www.powermove.com.au 

Griffin iMic 


If your Mac has a microphone input 
and you are importing from a cassette 
deck or an amplified phonograph, 
you’re almost set. All you need is a 
Y-cable, with red and white analogue 
component-audio connections (often 
called RCA) at one end and a 1/8-inch 
stereo (or minijack) connection at the 
other. You should be able to get one 
of these at your local electronics store 
for less than $10. 

At the opposite end of the spectrum, 
if all you have is a stack of old records, 
and no way to even play them, much 
less import them, you may want to 
consider a turntable with a USB con¬ 
nection. Ion Audio’s $339 Ion TTUSB 
turntable (see "Hotlinks”) is a good 
choice. A USB turntable will automati¬ 
cally adjust the RIAA curve (see the 
sidebar “The RIAA curve” for more de¬ 
tails) and amplification levels for you, 
and makes importing audio a snap. 

However, most people will likely 
fall somewhere in between in terms 
of equipment. Perhaps you have an 
unamplified turntable that’s been 
gathering dust for decades. In that 
case you’re going to need something 
called a phono preamp, a device 
that boosts output levels for line-level 
recording and corrects the signal 
(you may already have such a device 
if your turntable is connected to a 
digital AV receiver). You can typically 
find these phono preamps on eBay 
and the like starting at about $40. 

Or perhaps your Mac doesn’t have 
a microphone or line input at all — a 
problem for both cassette and LP 
importing on some older Macs. In that 
case, you’re going to need a USB 
audio input, such as Griffin Technol¬ 
ogy’s $76 iMic (see "Hotlinks”), which 
will also act as a preamp. 

Next you’re going to want to make 
sure your computer is set up correctly 


to import audio. Go to System Prefer¬ 
ences and click on the Sound icon. 
Under the Input tab, select the correct 
sound input for your setup. If you have 
a 1/8-inch cable running directly from 
a cassette deck or an amplified turn¬ 
table, select Audio Line-In Port. If you 
are using a USB connection — such 
as Griffin’s iMic, a USB turntable, or a 
USB preamp — select USB. 

If you’re using the USB port, you 
must take one more step as well. 
Launch the Audio MIDI Setup applica¬ 
tion found in your Utilities folder. Make 
sure that the default input selected 
is the same USB audio selection you 
chose in System Preferences and that 
the format is set to 44100.0Hz and 
2ch-16bit. 

Finally, you’ll need to think about 
disk space. Even if you intend to 
archive everything to CD or DVD (see 
the sidebar “Future-proof formats”), 
you’re going to require a fair amount 
of disk space to capture the audio 
and edit it before you save it off. A 
general rule of thumb is that CD- 
quality audio will eat up about 10MB 
of space per minute. If you intend to 
listen to everything on your iPod or 
a stereo connected to your iTunes 
library, you may want to invest in an 
external hard drive to store all that 
primo sound. 

Recording. Once you’ve set up 
your hardware, your next task is going 
to be making sure you have the right 
software. You have plenty of applica¬ 
tions to choose from for importing and 
capturing audio. I recommend two 
good, low-cost options: Roxio’s CD 
Spin Doctor, which is also bundled 
with the company’s Toast Titanium; 
and Griffin’s Final Vinyl, a free applica¬ 
tion that comes with the iMic. Don’t 
worry if you’re already using another 
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application, such as Apple’s Garage- 
Band; it should work in basically the 
same way. 

CD Spin Doctor. This is my favourite 
program for digitising audio from 
an old analogue source. Before you 
actually start recording, you’ll want 
to adjust your levels. Launch the 
program, select New Recording, and 
click on Continue. In the next window, 
click on Advanced (if you haven’t 
previously switched to Advanced 
mode) and then click on OK. Under 
Input Settings, make sure the correct 
recording input device is selected 
and Recording Quality is set to CD 
Quality. Now start playing your record 
or cassette and adjust the Input Vol¬ 
ume slider so that the audio volume 
indicator at the top of the CD Spin 
Doctor window peaks toward the top 
end of the scale without going into 
the red (red levels indicate that your 
source is too strong and will likely 
make your recordings sound blown 
out). When you’ve adjusted your lev¬ 
els, restart the record or cassette and 
click on the red Record button. Let it 


capture all the audio from one com¬ 
plete side of your source (or, if you 
prefer, one particular track). When 
you have a side completed, click on 
the Stop button, click on either OK or 
Always Start In Advanced Mode, and 
then save your file. This is your rough 
master. 

Now it’s time to split tracks — 
otherwise you’ll end up with one 
entire side as a single long audio file. 
Go into CD Spin Doctor’s prefer¬ 
ences, and click on the Waveform & 
Tracks icon. You’ll see three sliders 
at the bottom of the resulting options 
screen. For LP recording, Roxio sug¬ 
gests setting the top slider, Sensitiv¬ 
ity, to +0.071 or higher; cassettes 
should be set above +0.045. This will 
help the software figure out where 
the breaks between tracks are. You 
should also adjust the time sliders 
for track duration and silence length 
as needed. Enable the Auto-Define 
Immediately After Recording Is 
Complete option, and from now on 
CD Spin Doctor will attempt to identify 
tracks upon import. 


CD Spin Doctor settings. In Advanced mode, you can choose recording quality and 
other options. 


CD Spin Doctor: Audio Recording 






0 Ready to Record 


nnnnnnnmmmnn 

□□□□□□□□DDDDODD 


Total Recorded Time: 0 minutes, 0 seconds 
Recording Time Left on Disk: 3 hours, 22 minutes 

[^Automatically stop recording after: 

M Play Input through Speakers: 4 - 


O 




▼ Input Settings: Line In - CD Quality 

Input Device: 


Recording Quality: 

Built-in Line Input 


CD Quality ? 1 

Input Source: 


Audio Details 

Line In 

Tj 

Sample Rate: 44100 Hz 

Input Volume (see above): 


Bits per Channel: 16 bits 

Channels: 2 (stereo) 

if> 1 ' 

Is 

▼ Recording Info 

Total Recorded Time/File Size 


Recording Time/Space Left On Disk 

Recorded Time: 00:00:00 


Remaining Time: 03:22:06 

Recorded Size: 0.00 MB 


Remaining Free Space: 62.57 CB 



( Cancel ) OK 


Future-proof formats 


A friend recently asked me how to record LPs 
directly to CD. My answer was “don’t.” By 
recording directly to a CD, you may find your¬ 
self retracing your steps later, ripping the same 
tracks again and importing them to a digital 
library to play in a portable device. Although you 
very well may want to burn everything to CD so 
you can listen to it in the car or keep a backup, 
you should consider importing your tracks into 
your iTunes library first. 

However, just as you don’t want to go right to 
full-quality CDs, nor do you want to simply save 
everything as MP3s. The best solution is to save 
your master AIFF files on an external drive, or to 
archive them on a DVD or other high-capacity 
disc, and to also save individual tracks to iTunes. 
While MP3 or AAC is dandy, Apple Lossless will 
give you better quality without 
sacrificing too much disc 
space. Better yet, since it’s 
a lossless format, unlike 
MP3 or AAC, you can 
always expand it later and 
get the exact quality of the 
original AIFF recording. 



Return to the main window, and click 
on the Auto Define button in the 
toolbar. Spin Doctor will then attempt 
to split your recording into individual 
tracks. You may want to fine-tune 
where each begins and ends by man¬ 
ually adjusting the edges of tracks to 
completely cut out the gaps between 
songs. You can also manually create 
tracks by moving the slider at the top 
of the audio waveform to the end of a 
track and selecting Action: Add Track 
To Playhead — useful for recordings 
of concerts or lectures, where software 
can’t easily distinguish tracks. If there 
are unwanted tracks (silence at the 
end of a tape, for example), discard 
them. When you’re happy with the 
tracks, enter a name for each in the 
Track List window. 

The next step is one of the many 
reasons CD Spin Doctor makes 
such a great importing option. Let’s 
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The RIAA curve 


If you want to import audio directly from a turn¬ 
table, you need to make sure you’re cool with the 
RIAA. No, I’m not talking about copyright violation 
— rather, you need to make sure that the audio 
has its RIAA (Recording Industry Association of 
America) curve corrected. Records are made 
with low frequencies reduced and high ones 
enhanced. When they’re played back through a 
phono amplifier (some phono amps are built into 
turntables or AV receivers, but typically they’re 
not), this frequency is adjusted and corrected. In 
order for you to capture audio from a record, you 
need to make sure the signal has been RIAA-cor- 
rected first. A USB turntable will take care of this 
for you, as will Griffin’s iMic. Otherwise, you’re 
going to need a preamp. 




say one of your tracks has a lot of 
unwanted noise, such as tape hiss. 
Spin Doctor fixes those problems 
with just a few simple steps. Click on 
the Filters button in the toolbar. In the 
drawer that appears, select the Noise 
Reducer option at the top, and then 
adjust the De-Fliss slider (or either of 
the other sliders for clicks or crackles) 
while playing the track, until that hiss 
is history. You can also adjust the EQ 
settings and add some basic audio¬ 
enhancing effects here. 

At the bottom of the drawer, select 
whether you want to apply the effects 
to all tracks or just particular ones. 
Click on Apply to wrap it all up. 

Finally, you’re likely going to want 
to send your tracks to iTunes. This 


is easy: click on the iTunes button in 
the toolbar, enter the artist and album 
name, and choose a format — AAC, 
MP3, or Apple Lossless. Apple 
Lossless will give you AIFF-quality 
results but at a smaller (though not 
tiny) file size. Check the Apply Filters 
To Tracks box if you didn’t do so 
earlier, and click on OK. 

Final Vinyl. Using Final Vinyl is 
somewhat easier, but it isn’t as 
powerful as Roxio’s software. If 
you’re importing from a cassette, 
all you need to do is click on Record 
and start playback. If you are 
importing from a record player, 
launch the program, select Add from 
the Filters drop-down menu, and pick 
the EQ option. On the next screen, 
make sure the Connected To 
Turntable option is selected. In Final 
Vinyl’s Preferences menu, select 
Automatic Levels. 

To begin capturing audio, click on 
the red Record icon and press play on 
your cassette deck or drop the needle 
on the record. If you want to listen to 
your audio as it plays back, select 
the Playthru option. Play an entire 
side of your album or cassette while 
the software records, and then click 
on Record again. Final Vinyl takes a 
few minutes to process your audio 
and build a waveform; you can then 


play back the recording and, if you’re 
happy with it, split it up into tracks. 

To divide it into tracks, select Auto 
Mark from the drop-down menu on 
the left side of the main window. Now 
you need to adjust the bottom Noise 
Level In Recording slider so that it can 
mark your audio where one track ends 
and the next begins. You should be 
able to tell where the gaps between 
songs are by looking at the waveform. 
Make sure that the auto-marking 
noise level band that now runs down 
the centre line of the waveform is 
wider than the audio signal in these 
gaps. If need be, adjust the time 
limits to compensate for any short 
tracks. Now click on the Auto Mark 
button, and Final Vinyl will attempt to 
mark tracks for you. You may have to 
delete some marks or add others, but 
once it has identified each track, it’s 
time to save your tracks as individual 
files. Move the playhead to each 
song, one at a time, and select Save 
Audio Region As from the File menu 
(unfortunately, there’s no batch export 
function). Give your track a name and 
choose a destination, and Final Vinyl 
will save it as an AIFF file, ready to go 
to iTunes, where you can burn it to CD 
or convert it to an MP3, AAC, or Apple 
Lossless file and then transfer it to an 
iPod. — Mathew Honan 
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Send Tracks to iTunes 

You may optionally provide the artist and album name 
for the tracks that will be sent to iTunes. 
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Artist Name 
Ella Fitzgerald 



Num 

Active 

Name 

Start 

Stop 

Total 

1 

3 

The Man 1 Love 

0.00.00 

3:57.89 

3:57.49 

2 

m 

A Foggy Day 

3:57.49 

7:33.51 

3:35.62 

3 

& 

Oh. Lady Be Good 

7.36.64 

11:42.74 

4:06.05 

4 

m 

Nice Work If rou Can Get It 

11:42.74 

15:21.52 

3:38.77 

S 

V 

They All Laughed 

15:21.52 

18.30.73 

3.09.21 

6 

0 

Who Cares 

14:30.73 

21:42.91 

3:12.18 

7 

g 

Love is Here to Stay 

21:42.91 

25:49.69 

4:06.77 


CD Spin Doctor. 

CD Spin Doctor can 
export your tracks to 
iTunes as MP3, AAC, 
or Apple Lossless 
files. 
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Find your way in the new Finder 


To work more efficiently in Leopard’s new Finder, you’ll 
want to learn more about a few of its most useful new 
functions. 

Quick Look. This amazing technology lets you look in¬ 
side nearly any sort of document, without having to open 
its parent program. Activate Quick Look by selecting 
something in the Finder and then pressing the spacebar. 
A window appears with a preview of your file. You have 
full Finder control in this window and can use Finder 
menus and keyboard shortcuts. For instance, if you de¬ 
cide you’d like to open a document, just press 3€-0. To 
close the Quick Look window, press the spacebar again. 
Path Bar. The path bar (View: Show Path Bar) shows 
your location in your Mac’s folder hierarchy. To see this 
info in previous versions of OS X, you had to either use 
the Path button on any Finder window’s toolbar or 3€- 
click on the title of the Finder window. 

With the new method, you can see the path at all times 
(see “Path-Bar Menu”). Drag and drop an object onto 
any folder in the path bar, and the dropped object will 
be moved (if it’s on the same drive) or copied (if it’s on 
another drive) to that folder. 

The little things. Leopard has introduced a number of 
other subtle features in the Finder. For instance, you can 
control grid spacing — the amount of space between 
icons — in icon-view windows. You’ll find the slider in 


the View: Show View Options dialog box. If you tighten 
spacing up a bit from the default, you can see many 
more icons. 

If you prefer using column-view windows, View Options 
will now let you sort them by date, size, kind, or label. 
(Tiger let you sort them only by name.) It’s also much 
easier to set your default Finder window view — column, 
icon, or list. Just select the view you prefer in an open 
Finder window, open the View: Show View Options dia¬ 
log box, and click on Use As Defaults. — Rob Griffiths 

Path-bar menu. The path bar in Leopard’s Finder windows 
shows you exactly where you are in the folder hierarchy. Control- 
click on any entry in the bar to choose from several useful 
options. 
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Use QuickTime to read text files 


Microsoft 
Reader tip 


QuickTime can do a whole lot 
more than play music and movies. 
One of its more interesting tricks 
is the ability to read plain text files 
and PDFs. Simply start QuickTime 
Player, open the file you want to 
read, and hit play. Text flies by at 
about 2 pages per second, but you 
can slow the rate down by press¬ 
ing c-K and sliding the playback 
speed slider all the way to the left. 

It makes a very quick, hands-off 
way to skim a long document. And 
of course you can pause at any 
time to read the text. 

Steven Paul, 

Rockdale, NSW 


Each month, Microsoft gives a Blu¬ 
etooth Notebook Mouse 5000 valued 
at $70 to the Australian Macworld 
reader who submits (via e-mail or 
the web site) the best and most use¬ 
ful undocumented tip. 

Enjoy wireless freedom with the 
Bluetooth Notebook Mouse 5000 
- no transceiver to connect or 
lose! Keep USB ports free for other 
devices, and take it with you in a 
convenient carrying case. Micro¬ 
soft’s high-definition laser tech¬ 
nology means the mouse is more 
responsive, more precise and tracks 
more smoothly than standard laser 
mouses. It also features a battery 


indicator light and an on/ 
off switch to conserve 
power when it’s not in use. 

The ergonomically-designed 
Bluetooth Notebook Mouse 
5000 features four fully- 
configurable buttons and a 
scroll wheel. 

E-mail your tip with the subject 
header “Help reader tip”, includ¬ 
ing your full name, address and 
phone number, to matthew.powell@ 
niche.com.au or use the “Submit a 
tip” button on the Help section of 
www.macworld.com.au. All reader 
tips become the sole property of 
Niche Media. 
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Next Generation 

Solutions 


Next Generation Optical Discs for HD-TV Recording 



• Media to meet the demands 
of the new revoluton in home 
entertainment- High Definition 

• Blu-ray and HD DVD-R media 

• Increased storage capacity for data, 
audio and video archiving 

• Limited Lifetime Warranty 

Verbatim. 


www.verbatim.com.au 
















Hotijnks 

www.verisign.com/ 

Certificate authority 

Secure e-mail 


I was going through the 11.2007 is¬ 
sue featuring online security and the 
part about SSL encrypting the mes¬ 
sage between my machine and the 
ISP only. I have always wondered if 
I use a .mac address and accord¬ 
ingly my outgoing server is an Apple 
server, is my message encrypted 
past my local ISP to the server in 
the US, i.e. can my local ISP read 
my mail? 

The issue is important to me as I 
live in a remote area and the people 
that run the local ISP are, well, locals 
(friends and neighbours). But it may 
be important to people who want to 
know if an Australian ISP can read 
their email if the outgoing server 
resides in the US and they use SSL. 

If this is not the case should I be 
using SSH? 

John Kelly 
Norfolk Island, NSW 

You can rest assured, John, that 
your mail is safe from any prying 


eyes between your machine and the 
US .mac servers. This is based on 
several aspects of the SSL system 
that can assure you that everything is 
above board. 

Firstly, SSL utilises certificates, 
which verify the identity of the server 
you’re connecting to. The certificates 
are verified and signed electronically 
by such services as Verisign (called 
the Certificate Authority), which 
ensure that the entity getting a 
certificate for the domain name smtp. 
mac.com (or the domain mac.com) 
is, in fact, the entity that owns the 
domain name. 

If you were connecting to a server 
with an unverified certificate, or with a 
certificate signed by your ISR or with 
a certificate for a domain that doesn’t 
match the domain you connected 
to (amongst other problems), your 
Mac will report a problem. Click¬ 
ing the Show Certificate button may 
help you determine just where the 
problem is or indicate who’s trying to 



screen shot, the 

Certificate Authority is OK, but the 
server name I’m connecting to is dif¬ 
ferent to that which is encoded in the 
certificate. 

If the certificate is valid (or if you 
accept the non-valid certificate), all of 
the traffic between your machine and 
the server is encrypted in a way that 
only the server can decrypt it, which is 
the second layer of protection for your 
mail. As long as you never accept 
an invalid certificate for .mac, you’ll 
always be verifiably connecting to the 
real .mac servers. 

So, by using SSL with the .mac ser¬ 
vice, your mail is not only safe from lo¬ 
cal prying eyes, but all eyes between 
your machine and the servers in the 
US. — Sean McNamara 


Hotl jnks 

msyk.net/macos/pdfauxinfo/ 

PDF Aux Info 

Lock your PDFs 

I prepare a lot of documents that I send to clients in 
PDF format, and Mac OS X makes this incredibly easy 
of course. And when they’re very large files, I use the 
Compress PDF provided with the Automator workflows. 

But what I’d really like to do is send the files as 
PDFs that the client can print, but not edit or copy text 
from. Is there a way to use Automator to generate a 
protected PDF that can still be printed? 

Or is there an affordable utility that will do this? 

Geof Franks 
New Zealand 



You’re in luck, Geof. There is an utility to do just what you 
want which can’t get any more affordable — it’s free! 

The package is a command line utility and Automator ac¬ 
tion bundle that can assign owner and/or user passwords 
and lock down copying and printing functionality, as well 
as adding Author, Creator and Title attributes A. 

Download the free package (see “Flotlinks”) and exten¬ 
sive instructions at that site on the use of the Automator 
action. — Sean McNamara 
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STORAGE REVOLUTIONIZED. 

The NEW LinkStation Live™ 


Store & Share Music, Photos, Data, Videos 



LinkStation 


Now with Web Access 

- Access and share your files anywhere 
in the world using a web browser 


POWER 


link/act 


ERROR 


HS-DH320GL (320GB) 
HS-DH500GL (500GB) 
HS-DH750GL (750GB) 
HS-DH1000GL (1.0TB) 


To learn more about Buffalo's Network Attached Storages go to WWW. buffalo-asia.com 


Now available at: 


BUFFALO 


harristechnology 


liniden 


Distributed 


STORAGE WIRELESS MULTIMEDIA MEMORY 
















Hoignks 

www.geocities.jp/chy065/ 

DRAWERS 

www.brockerhoff.net/quay/index.html 

Quay 

New to the Mac? Start here 

Stacking up 

One of the most touted features of 
Mac OS X v10.5 (Leopard) is the 
concept of a "Stack" in the Dock. 
Stacks take the place of folders 
on the Dock — in fact, they’re just 
a different way of viewing folders 
placed on the Dock. 

Despite that fact, they behave 
very differently to the way fold¬ 
ers on the Dock worked in prior 
versions of Mac OS X. Since the 
earliest days of Mac OS X, naviga¬ 
tion of folders in the Dock was just 
like navigation of any other popup 
hierarchical menu. Also, folders 
placed on the Dock looked like 
folders and custom folder icons 
were represented faithfully. 

Stacks depart from these 
conventions — when clicked, 
they show either a fan or a grid of 
the contents of the folder, with no 
navigable hierarchy (sub-folders 
are just icons like all the other 
contents). Instead of displaying 
the standard folder icon (or, if it’s 
set, the folder’s custom icon), 
the Stack’s icon on the Dock 
is the icon of the first item (as 
determined by the selected sort 
order), overlaid on a reduced icon 
of the second item, overlaid on 
a reduced icon of the third icon, 
and so on A. If a different item 


becomes the new “first item as 
determined by the selected sort 
order”, the icon on the Dock changes. 

What this means is that folders on 
the Dock usually look like documents 
and that you can’t necessarily get 
used to a folder on the Dock keep¬ 
ing the same icon over time — it 
depends what you put in the folder 
and what sort order you specify. A 
typical example of this is the Down¬ 
loads Stack, which is set by default to 
sort by Date Added — which means 
whichever is the most recently down¬ 
loaded file is the one whose icon is 
displayed for the Downloads stack. 

Many users of previous versions 
of Mac OS X have protested these 
changes and the inability to navigate 
folders in the Dock, and new users 
can find the apparently changed 
behaviour/ presentation confusing 
the say the least. If current rumours 
are true, Apple is addressing at least 
some of these issues in the 10.5.2 
update (not yet released at press 
time) — the navigable hierarchical 
popup menu view seems to be about 
to make a comeback in that update. 
Until then, let’s try a few things to try 
and tame Stacks, or at least make 
them more usable. 

One of the easiest things to do to 
get a consistent took to your stacks 
is to use a 
placeholder 
file which 
always 
comes first 
in the Sort by 
criterion. An 
example of 


this is a file with the icon you want 
for your stack having a space at 
the start of the filename and 
choosing the “Name” Sort by 
criterion — the file with the space 
will always precede normally- 
named files and will therefore 
always have its icon as the 
front-most one in the stack on 
the Dock. 

The easiest way to get files like 
this is to use pre-packaged ones 
— my favourites are the 
DRAWERS icons sets from 
Japanese blogger optica optima. 
These look like drawers that have 
the contents of the folder in them 
B. They’re well-designed and 
attractive and clearly indicate 
the contents of the Stack. I just 
choose the appropriate icon and 
drag the file to the folder. In its 
current incarnation, you may have 
a display anomaly when the icon 
is first displayed (like an applica¬ 
tion icon with a crossed circle on 
it) — restarting your computer or 
dragging the Stack off the Dock 
then dragging the folder back to 
the Dock will fix this. Another nice 
feature of these icons is that the 
icon file has a modified date set in 
the future, so if you Sort by date 
modified rather than name, the 
drawer icon will still display. 

If you want to pre-empt the 
vl 0.5.2 update and get some of 
the older style functionality back, 
you can use Rainer Brockerhoff’s 
Quay program, which is beyond 
the scope of this blog entry to 
cover. — Sean McNamara 
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Get a receipt for Mail 


HotSjnks 

www.faqs.org/rfcs/rfc2298.html 

All about RFC 2298 

web.mac.com/vonzurgathen/iWeb/Web-Site/Welcome.html 

Ody will help you 

email.about.com/od/macosxmailtips/qt/et_request_recp.htm 

How to reply to receipt requests 


The header has an official Internet 
standard (also called an RFC, for 
Request For Comment, the historical 
way in which many Internet standards 
were proposed and ratified) called 
RFC 2298 (see “Hotlinks”). Although 
it’s a standard, not all mail clients 
support it out of the box (Mail.app 
being one of the holdouts), and not 
everyone likes them. 

Some people consider them an 
invasion of privacy (when you read 
your e- mail is no-one else’s business) 
or an intrusion on their time (even 
the small amount of time having to 
agree to send the read receipt can 
add up over many messages) or even 
downright useless (if all e-mail clients 
don’t support it, not receiving a read 
receipt doesn’t mean the message 
hasn’t been read or received and 
therefore reduces the usefulness of 
using them). 

I’ve known some people to get quite 
impatient for an e-mail reply if they’ve 
received a read receipt because 
they think “well, they’ve received the 
e-mail, why haven’t they replied to it 
yet!?” 

If you are in a position where you 
must use them, getting Mail.app to 
support them is not exactly 
straightforward. En¬ 
abling support 
for sending read 
receipts is a 
separate procedure 
to enabling them for 
receiving/handling 
them, so we’ll look at 
each in turn. 


The short answer to this 
question, Barry, is, yes, it is 
possible to get Mail.app to support 
read receipts, but before getting to 
the details, let’s look at what read 
receipts are. 

At the most basic level, read 
receipts are special headers in an 
e- mail which should trigger the 
receiving e-mail program to send 
a short reply back automatically 
indicating the messages has been 
received, or prompt the receiving 
person if they want to send such a 
short reply. You can think of them 
as equivalent to sending snail-mail 
by registered post with delivery 
confirmation. 


For sending them you have two 
choices, turning them on for all 
e-mail, or using a third party utility to 
request read receipts on a per 
message basis (which can be 
handy if you only need them for 
work). Because the second method 
allows you to also select which 
account to send from, it’s the one 
I recommend — copy and paste 
Odissefs Pantazis-von zur Gathen’s 
AppleScript (see “Hotlinks”) from 
the web page into Script Editor 
(in the AppleScript folder in the 
Applications folder), save as an 
Application and run the application 
each time you want to send a read- 
receipted e-mail. 

For replying to read receipts 
automatically, you need to add rules 
to recognise the request and an 
AppleScript to respond to it which 
is called by the recognising rules 

— details on how to do this can be 
found atAbout.com (see “Hotlinks”) 
which also has the manual 
instructions for requesting read 
receipts for all messages, albeit 
using only one reply address). 

— Sean McNamara 


Being a Mac man at home 
but forced to be a 
Windows boy at work 
there is one thing 
that frustrates 
me about Mac’s 
Mail.app —it 
appears that 
the ability to 
have a “read 
receipt” is not 
possible while 
it is a stan¬ 
dard feature 
of Outlook. 
Can you 
help me to 
track my 
e-mail? 
Barry Telford 
Canberra, 
ACT 


STM Query 
of the month 


► 062 AMW February 08 


Reinvented Office :mac 2008 























Microsoft 

Your potential. Our passion: 




Everyone on the same page. Come together seamlessly like never before. 
New and improved features in Office:Mac take Mac - Windows compatibility 
to a whole new level. So now you can shape and share your ideas across 
the world, and across platforms, confident in the knowledge that your 
documents, spreadsheets and presentations will render the same on 
a Mac or a Windows PC. Incompatibility is now history. 



.oom 


f ^ • Microsoft* 

Office: mac 2008 




















3&-Y 


Education and the Mac 



Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


A word to the Ys 


W ikipedia reports Generation 
Y as having “first appeared 
in an August 1993 maga¬ 
zine ... to describe those children born 
between 1981-1995”. It adds, “the 
scope of the term has changed greatly 
since then, to include, in many cases, 
anyone born as early as 1976 and late 
as 2000". So much for definitions. 

This column is for Generation Y: be 
you thirty something or seven, this is 
for you. 

It’s about movies, "the pitchers”, 
fillums if you prefer, and about four 
people who have been involved in 
them. Specifically: George Lucas 
and Francis Ford Coppola, Michael 
Ondaatje and Walter Murch. 

Lucas will be most remembered for 
Star Wars ; Coppola for The Godfa¬ 
ther and Apocalypse Now, whilst 
Ondaatje’s The Skin of a Lion or The 
English Patient will be familiar to any 
English student. 

Murch is a little-known world author¬ 
ity on editing. Cold Mountain (in which 
he used Final Cut Pro on G4 Macs 
running OS 9) and The Conversation 
(where he was first able to express his 
childhood experiments in sound- 
scapes to critical acclaim) are good 
examples. Fie has worked with Lucas 
and Coppola in their American Zo- 
etrope production company on many 
projects, including the most recent, 
Youth without Youth, released in the US 
in December 2007. 

By the way, the word “zoetrope” 
comes from the Greek “zoe” meaning 
"life” and "trope” meaning “change", 
or "revolution”. More of this later. 


Hoignks 

www.imdb.com/name/nm0004555 

Walter Murch’s resume on the Internet Movie Database 

www.lafcpug.org/feature_murch_speach.html 

Walter Murch’s speech to the LA Final Cut Pro Users’ 
group meeting in 2004 

itsc.dab.uts.edu.au 

The Leopard server used by ITSC to showcase collaborative 
services, kindly hosted by the University of Technology, Sydney 



Photograph © Andrew Dunn, 5 November 
2004 

Michael Ondaatje and Walter Murch 
collaborated in 2002 to produce a 
book of conversations that gives a 
keen insight into the making of film 
and the way people work together to 
do this. 

The two things that struck me about 
these conversations: the risks that are 
taken by successful creative people 
and their dependence on others, 
made me think of how our education 
system is lacking in both these areas. 

I was reminded again when present¬ 
ing a workshop at the recent Innova¬ 
tive Technology Schools Conference at 
the University of Technology in Sydney. 

The workshop featured collabora¬ 
tion using Leopard server — its inbuilt 
Ruby on Rails web application frame¬ 
work in particular means that such 
services are relatively easily built and 
very robust. 

Leopard’s paint is still very much 
wet, but there are excellent opportuni¬ 
ties here for schools. For example, 
its blogging facility lacks the sophis¬ 
tication of WordPress, and its wiki 


is still approaching the capability of 
Wikispaces, but it features a highly 
extensible and customisable struc¬ 
ture that provides lots of hints as to 
Apple’s plans and the opportunities for 
open-source or third-party contribu¬ 
tion. To illustrate, we found that a file 
could be created to allow HTML tags 
for embedding YouTube videos — not 
accepted by default and not yet in the 
official documentation. Leaving this 
aside, no amount of wiki or blogging 
goodness, in and of itself, will make 
students take risks, or collaborate. 

Let’s revisit American Zoetrope and 
its life-changing etymology. In “Con¬ 
versations”, Lucas describes Murch as 
being “strange like me”. How many of 
us feel strange, especially when learn¬ 
ing something new? How many of us 
felt like this at school? How many of 
us can’t work with the one-size-fits-all 
“delivery" of traditional education? 

Murch is a good example of lifelong 
learning, and risk taking seems to 
have been his hallmark. Cold Mountain 
was edited using Final Cut, but ver¬ 
sion 3 could not handle some of the 
workflows needed. Version 4 was in 
the works at the time and would have 
solved his problem but Apple was 
reluctant to be involved in supporting 
his endeavour. 

However, Murch saw huge ben¬ 
efits, and persevered — with custom 
changes — with the Final Cut work- 
flow, stating to Tony Salgado of the LA 
Final Cut Pro users group that "techni¬ 
cally, cutting Cold Mountain was one 
of the best experiences he has had 
editing a film". 

Wikis, blogs, collaboration services, 
ease of use — all are necessary, but 
not sufficient, conditions for success. 
We need life-changing, risk-taking, 
individualised experiences with au¬ 
thentic audiences. 

After all, teachers make the worst 
students. ^ 
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TIME iyiACJtt NE^BEAPY Time Machine 
45^ ready means 

that our external 
^——1- hard drives keep 

an up-to-date copy of all of your files and 
documents under OS X Leopard ™. Go back 
in time to recover anything with ease. 


Performance Plug and Play 
FireWire 800/400, USB 2.0, & eSATA 

y 


OWC Mercury On-The-Go 1 

FireWire, FireWire+USB2.0, 
USB2.0, USB2.0+eSATA 


Solutions up to 250GB 


Back for 
Apple 
.Memorj 


neuiertectinalogyi' 

.miniStack® v3 

i ii 1 FW800/FW400/USB2.0/eSATA 

Solutions up to 1.0TB (1000GB) 

from $149.99 


Cashback! ^ 

)WC offers memory trade in rebates! 

See www.macsales.com fnr riprap 


‘For all speed Core 2 Duo Equipped Models "For 2.2GHz and 2.4GHz Core 2 Duo models tFor Apple MacBook Pro Core 2 Duo 2.2GHz i 


www.otherworldcomputing.com/audio 


OWC Mercury Elite-AL Pro 1 

'Quad Interface’ f 

FW800/FW400/USB2.0 

250GB to 1.0TB (1000GB) 

from $169.99 1 

Triple’ FW800/400+USB2.0 | 

80GB to 750GB 

from $129.99 


Notion® Protege™ * 

Develop your musical skills! 

This interactive software NonoNna* 
allows anyone to create, perform, 
and explore music. Proteges intuitive 

■ environment allows 

music to be seen, heard, 
and changed with 
immediate, realistic 
feedback. Only $69.95 


iKey®-Audio iKey Plus 
Portable Digital Recorder 

Easy to use handheld digital 
recorder. iKEY Plus can record 
live audio to MP3 or WAV format 
directly to a USB Compatible 
storage device — in real time! 
Only $149.99 


M-Audio® Pro Tools M-Powered™ 

0 This software puts the industry 
standard in audio/MIDI 
production on the fast track, 
letting you enter the exciting 
world of Pro Tools on your own 
terms. Only $249.00 


M-Audio Fast Track® Pro 

The ideal audio interface. The Fast Track 
Pro delivers all the mobile recording 

flexibility of the Fast Track 
USB, plus even more 
0 Professional features. 

l^S** 1 *^ Only $199.00 


OWC Mercury Elite-AL Pro" 

-A Performance RAID 


Solutions 320GB to 
2.0TB (2000GB) 

from $229.99 


www.otherworldcomputing.com/video 


elgatoeyetv 

... 1 EIGato eyeTV 250 plus 

The most powerful HDTV Recorder for your Mac! 
Works with both free over-the-air HDTV as well 
as analog TV. Watch TV on your Mac. Rewind, fast 
forward, and pause live HDTV. Only $184.99 


EIGato Turbo.264 


EIGato eyeTV hybrid 

Two-in-One TV for your Mac. Watch^L^ 
analog or digital TV, rewind, fast forward^* 
pause, and record TV on your Mac! 

Only $92.99 elgatO eyetv hybrid 


It converts videos to superior quality H.264 
(MP4) files at amazing speeds.Think of it as a 
"co-processor" for the Mac. 
■.. Only $79.99 

e |g at0tur b 0 264 


OWC Neptune 

FW400 from $91.99 
250GB for $117.99 
500GB for $164.99 


Options for burning DVDs at up to 20X, Dual-Layer DVD 10X, CDs at up to 40X 

External FireWire®/USB 2.0 Solutions Internal Options 

Read/Write/Burn DVDs and CDs on Virtually any Mac or PC Upgrade your current optical — 

with an available FireWire or USB port. Comes with drive to something faster! 

included cables and Award-Winning p or Desktop/Towers 

Prosoft Data Backup 3. From $34.95 


Build your own drive! 

FireWire-USB2.0-eSATA 
2.5" Portable Kits 
J from $34.99 


BLU-RAY 
Models j 


35" Single & 
Dual Kits 
from $44.95 


DVD/CD Burn up to 40x 
From $79.99 


Blu-ray solutions 
From $349.00 


For Apple Laptops 
From $109.99 


Up to 5.0TB with 
RAID 0,1, 3, 5,6,10 

eSATA/FW800/USB2.0 Solutions 


3.5" IDE/ATA 
80GB to 750GB from $51.95 
250GB 

L* J from $78.99 


3.5" SATA I/ll 

up to 1.0TB! 300GB to 1.0TB 

from $82.99 


2.5" IDE/ATA 
NOW up to 250GB! 
100GB for $69.99 


2.5" SATA 

120GB and up to 320GB 
from $69.99 


OWC Mercury Elite 
Pro™ RAID Subsystem 


MacPro 

HDs 


OWC Mercury 
Rack Pro™ Solutions 


5oftwareS r Prosoft Engineering* Data 
Included A Backup3, NovaStor NovaB 
$200 JfandIntech*SpeedTools 
Valued' Utilities?. *$200Value!RU 
Included with all OWC Mercury 
Elite, Mercury On-the-Go, 

OWC Neptune, and NewerTech 


Serving the Mac Universe Since 1988 
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miniStack* solutions. 


jFJintech 


Ex t r e meiy^compet i t i ve" 


Providing the Right Memory for Apple® Computers Since 1988 

OWC® Mac® Pro 8-core/Quad-core Memory 
1GB, 2GB, 4GB Matched Sets for up to 32.0GB 
Fully tested and certified to meet or exceed all Apple specifications 
for use in Mac Pro for a lifetime of performance. OWC Memory 
includes the use of actual Apple-Qualified Heat-Spreaders to 
ensure you can utilize these models with full confidence. 


Mac Pro Upgrades 
From @2Qfi5)per GB 


Detail of Apple-Qualified 
OWC heat spreaders for 
Mac Pro Quad Xeon 


"That's a great deal!" 

Observer/ -Dave Hamilton, Mac Observer 


1.0GB from QffiSD 
2.0GB from 
3.0GB Upgrade Kit> 

4.0GB Upgrade Kit**0ESfi®' 


Memory for Apple's Intel® Macs 

Upgrade Apple MacBook 1 , MacBook Pro, iMac' 
and Mac mini Core Duo/Solo, Core 2 Duo, and 
Core 2 Extreme. Now up to 4.0GB Availableit 


All memory from OWC meets or exceeds Apple's 
specifications and is backed by a 30 day money-back 
guarantee and LIFETIME Advance Replacement Warranty. 


We have the right 
memory for your Mac 

OWC has memory for nearly every 
Mac including G3, G4, and G5! 


OWC and OWC logo arc registered trademarks ol Other W«Hd Computing. Mercury flit*. Mercury On- 
Mercury Elite Rack Pro. Mercury Elite-Al Pro and Other World Computing are trademarks ol Other Wc 
Computing. mlnlStack, NewerTech and NewerTech arrow logo are registered trademarks ol Newer Ti 
Inc. Newer Technology Inc. logo is a trademark ol Newer Technology, Inc. Other marks may be the tra 
regbtered trademark properties of their respective owners. 

although all reasonable etlorts are made to ensure accuracy. OWC is not responsible lor any misprints, errors, or on 
Prices. specificationsand availability ore subject to change without notice. Hems relumed within 10 days may be s 

































































































Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Leopard spotting 



Mac OS X Leopard — 
All-in-One Desk Reference 
for Dummies touts itself as seven 
books in one — by calling each sec¬ 
tion a “minibook”. Atoo-cute distinc¬ 
tion, especially as cross-referencing 
between sections abounds. However 
700+ pages of well-ordered usable 
information certainly ticks off the 
“desk reference” tag. Although all 
"new in Leopard” features are sign¬ 
posted with a cute graphic the book 
focuses on describing the current 
OS rather than comparing it with its 
predecessors. So it targets switchers 
and newbies far more than grizzled 
Mac Tigers. 

Book 1 kicks off with a paean to 
the Mac and a run-through of basic 
operations. You’ll search with the 
revamped Spotlight tool, have fun 
with Front Row and Photo Booth 
and deal with difficulties. This part is 
definitely aimed at newcomers, but 
has some useful reminders for all 
of us. Book 2 gets you in control of 
customisation to suit your personal 
style and then opens up with Users 
and Accounts. Book 3 does photos, 
music, video and DVDs with the iLife 
software family. Again, pretty basic 
stuff but there’s always the nugget 
or two for old hands. Book 4 is all 
about internet — Mail, Safari, iChat, 
Disk and security. Book 5 explores 
the various networking options while 
Book 6 explores expansion options 

Hoifjnks 

www.maczealots.com 

Justin Williams’ website 

www.takecontrolbooks.com/leopard-easy-backup.html 

Take Control 


— peripherals, memory, hard disk 
storage and essential third party soft¬ 
ware apps. Book 7 is largely about 
Unix and AppleScript but has a less 
geeky chapter on talking and listening 
to your Mac and on handwritten input 
with Ink. 

Although the book carries a 2008 
copyright there is strangely no men¬ 
tion of the new Stacks, Quick Look 
or Cover Flow features in Leopard. 
Similarly there’s no mention of the 
included Boot Camp for running 
Windows whereas third party Parallels 
Desktop gets a workout. All of which 
hint at the book’s probable genesis 
early in Leopard’s development. 
Otherwise this is typical quality Dum¬ 
mies title with minimal techno talk 
that should find a home on desktops 
wherever Macs exist. 



Author Justin Williams 
Publisher Friends of ED 
ISBN 9781590599297 
RRP $49.95 


Getting StartED with Mac OS 
X Leopard operates on a similar 
principle as the previous title. It is 
generally assumed you are new to the 
Mac, either as a Windows refugee or 
as a newbie to computers in general. 
The aim is to get you up and running 
with a tour of all of the major features 
of the Mac OS. Author Justin Williams 
has a serious companion web site 
(see "Hotlinks”) with heaps of articles 
and tutorials if you need to dive 
deeper. At around 300 pages with 
plenty of illustrative support Leopard 
is deconstructed into 21 chapters 
beginning with the new features and 
the usual basics. After that it’s one 
at a time through all the core Apple 
apps — iLife, iCal,Safari, Mail, Front 
Row, Photo Booth and Boot Camp. 


Interface features — Spotlight, Dash¬ 
board, Expose and Spaces, Time 
Machine and Developer Tools all get 
their own chapters as do routines like 
networking and security. This structure 
makes it quick and easy to home in 
on a particular topic. 

A short appendix deals with basic 
switching issues and another has 
a useful list of URLs to access a 
wide variety of third-party Mac apps. 
Partnered with its web site this title is a 
good package. 


1 is-1 tnmuttrUm 'A V Mrfrmr 

Author Chuck Toporek 

Publisher O’Reilly 

ISBN 9780596529819 

RRP $29.95 




Mac OS X Leopard Pocket 
Guide tells no lies about its size. 
Styled as a “quick reference” it opens 
with an overview of what’s new 
and how the new features such as 
Spaces, Time Machine, and Stacks 
work. Survival Guide deals mainly 
with setting up accounts and security 
issues. Section 3 covers the basics of 
the Mac OS for first-timers. Here you’ll 
meet the Menu Bar, Dock, Dash¬ 
board, Spotlight and Expose. After a 
short chapter on System Preferences 
you then get thumbnail descriptions 
of the growing number of Leopard 
apps from Address Book to Time 
Machine and Utilities from Activity 
Monitor to VoiceOver. 

The last chapter covers the various 
aspects of your Mac that you can 
configure to suit and includes system 
operations, font management, net¬ 
working, internet and printers. 

More technical and less detailed 
than the other two titles the Pocket 
Guide is definitely not for nervous 
newbies but for users with some 
experience. ^ 
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TRY&BYTE 


Unleash Your Inner Rock 
Legend! 

Now on Mac! 


JH 


Includes game and wired X-Plorer guitar. 

For Intel Macs with dedicated graphics cards only 


Fire up the fretboard, crank up the 
amp and get ready to rock like 
never before. Guitar Hero III drops 
you into the spotlight of the largest 
and most legendary rock concert 
ever. The star-studded soundtrack 
includes more than 70 songs 
including master tracks such as 
Even Flow, Welcome to the Jungle 
and One. 




RRP $159.95 




The Latest EA Games 


For Intel machines with dedicated graphics or 




Other New Titles 

" - Virtual Villagers 


Guide stranded 
villagers in 
learning how to 
survive in this 
real-time 
simulation game. 


The Movies: 
Stunts & Effects 
Expansion Pack 


RRP $44.95 


Adds more sets, 
costumes, props, 
vehicles and 
backdrops for 
your virtual 
productions. 


Sims 2: Bon 
Voyage 

Expansion Pack 


Explore exotic 
locations with 
your Sims. 


RRP $49.95 


Distributed by Try and Byte. Unit 17 - 6 ' 8 HerbertSt - St Leonards nsw 2065 

7 7 7 Tel (02) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from you local Apple reseller, to locate 
your nearest reseller visit: apple.com/au/buy 
Also from Apple online: store.apple.com.au 
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TiCHTOOLPRO 


WAYS TO BUY TTPv4.6 

★ Full Version Hard Copy 

★ TTPv4 Deluxe Apple Care Upgrade 
•fc Upgrade from vrs 4.5 or 


VERSION 4.6.1 

TECHTOOL PRO COVERS THE MOST IMPORTANT 
MAINTENANCE ASPECTS OF YOUR MACINTOSH. 


Techtool Pro 4.6.1 is Leopard 10.5 Compatible 
and Backwards Compatible with 10.4. 
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Mac 


Universal 








YOUR PERSONAL COMPUTER TECHNICIAN WORKING 
24/7 365 DAYS PER YEAR AND NO OVERTIME! 


In Store: 


© Streetwise 

www.streetwise.com.au 

Apple Resellers: http://www.apple.com/au/buy/ 

© 2008 Techtools® Australia. All rights reserved. Techtool is a registered trademark of Micromat in the US, Inc. 
Macintosh is a trademark of Apple Computer, Inc. All other names are trademarks of their respective holders. 
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now 


www.nextbyte.com.au 
Call 1300 361 119 


Techtools 0 

www.techtools.com.au 1300 761 466 


.com.au 


















AMW lab: Postcard printers 

Postcards from the edge 


O NCE upon a time, not really all that long ago, 
you used to take the film out of your camera 
and leave it at the pharmacy, which then sent it 
away to some mysterious laboratory. All sorts of strange 
chemical reactions ensued and three days later you re¬ 
turned to the shop to collect a set of prints and a set of 
orange-coloured negatives. Then somebody invented the 
mini-lab and the time interval collapsed to just a few 
hours - or even quicker if you were sufficiently demand¬ 
ing and/or paid a premium. 

AMW Lab was reminded of the “old days” while test¬ 
ing the latest batch of dedicated postcard printers. After 
waiting just over ten seconds for the print to appear, the 
several small children who were gathered around an¬ 
nounced, almost in one voice, “this takes forever!” Ap¬ 
parently, “forever” is a relative term, closely linked to 
your age last birthday. In fact, less than a minute is as 
long as it takes for these mini-labs-in-a-lunch-box to 
produce a print. And you don’t even need to switch on 
your Macintosh. 

On test. AMW Lab looked at postcard printers from 
Canon, Epson, Hewlett Packard, and Lexmark. We also 
requested models from Sony and Kodak, but Sony units 
were in short supply and didn’t arrive in time to meet 
our deadline. Kodak does have postcard printers but the 
company’s marketing director pointed out that they are 
now only available bundled with a digital camera. Can¬ 
on is also bundling its postcard printer with its cameras, 
but you can still buy the printer separately. You’ll see 
several brands of bundled camera and postcard printer 


prominently displayed at department stores. This bun¬ 
dling targets those with no computer of any kind and no 
desire to acquire one any time soon. 

However, once acquired, any of these printers work just 
fine when plugged into your Macintosh, and of course, 
you have much more control over the process when you 
import your snapshots into iPhoto or Photoshop before 
pressing print. But several of these postcard printers let 
you do a passing good job of “editing” on their built-in 
LCD screens, without having your Mac attached, so long 
as your shots were pretty good to start with. You will def¬ 
initely need help from your Macintosh if you want to res¬ 
cue shots when the flash didn’t fire or to remove strong 
shadows or correct those over-exposed highlights. 

By way of contrast with the dedicated postcard-only 
printers, Kodak sent us its EasyShare 5300 All-in-one 
printer. This is an A4-sized printer-scanner-copier with 
a dedicated extra tray for postcard-sized paper. The point 
was well made - you really have to want a postcard- 
only printer, since all except the Lexmark cost more than 
Kodak’s full-size all-in-one offering. In fact, each post¬ 
card printer costs more than the vendors’ own full-size 
all-in-one models. And the postcard printers use more 
expensive inks, usually bundled with the paper, so you 
can’t easily shop around for the cheaper paper brands. 

So why buy? Right about now you’re wondering why 
anybody would want one of these over-priced midg¬ 
ets. Well, there are several reasons, some of which have 
logical underpinnings. There is an optional battery pack 
available for the Epson and the Canon, which means you 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 
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CANON SELPHY ESI 


Postcard printer 

m 

Dye-sublimation process 
Dye-sublimation process 
$299 

Canon Australia 02 9805 2000 
Ian Yates 

www.canon.com.au 



EPSON PICTUREMATE 270 


HP PH0T0SMART A820 

Postcard printer 

Postcard printer 

tttt* 



Best picture quality, battery option 


Huge LCD screen, atkes 13cm x 18cm paper 

Maximum 10cm x 15cm print size 


Expensive for only postcards 

$299 


$399 

Epson Australia 02 8899 3666 


HP Australia 1300 304 889 

Ian Yates 


Ian Yates 

www.epson.com.au 


www.hp.com.au 
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can take the printer to the beach or a BBQ or a party and 
spit our prints as you take them — the modern equiva¬ 
lent of the Polaroid instant camera. The others don’t have 
battery packs but you could take them anywhere you 
know there’ll be power available. And you won’t have to 
worry about which type of computer your host happens 
to have, or whether the right drivers are loaded. Just pop 
the card out of the digital camera and into the printer, 
choose the ones you want to print from the built-in LCD 
screen and press print. 

These printers also have USB sockets, so you can plug 
in any camera without removing its card - some low-end 
digital cameras have only internal memory so this could 
be a useful feature. Optional USB-Bluetooth adapters al¬ 
low you to print from mobile phones as well, but the 
taking of photos with a mobile phone is a practice that 
should be discouraged - if not outright banned — in or¬ 
der that un-blurry, correctly exposed prints are rediscov¬ 
ered by the next generation of users. The Epson and the 
Lexmark also let you dump images from a camera card to 
another attached USB device, such as a flash drive. 

AMW Lab tested the portability of these printers at 
a few Christmas gatherings and the gadgets were an 
instant hit with the guests. You just have to work out 
whether you’re prepared to pay a premium for this por¬ 
table fun, since you’re also going to need another printer 
connected to your Mac if you plan to print anything 
larger than postcards. The size is actually good for print¬ 
ing recipe cards and the glossy photo paper does resist 
sticky cooking fingers quite well. 

Performance. On the subject of print quality, the Ep¬ 
son PictureMate 270 produced the best-looking prints 


directly from the camera cards without any adjustment. 
Prints from both the HP Photosmart printers were too 
dark and too red straight from the camera, but a couple 
of clicks on the touchscreen to lighten the “negatives” 
produced prints very nearly as good as the standard set 
by the Epson. A nice feature with the HPs is that you 
can apply the same exposure correction to every image 
on the camera card with a single extra click. Lexmark 
print quality was also quite good, but a little on the light 
side straight form the camera card. The Canon SELPHY 
printer uses dye-sublimation technology that makes it 
difficult to compare prints directly with those produced 
by the others, which are all inkjet printers. 

You either like dye-sub prints or you don’t, but they 
do have the advantage of an over-layer of clear lacquer 
applied at the end of the printing process, making them 
fingerprint-proof and almost waterproof. The prints 
from the Canon look a lot like prints from the real mini¬ 
lab, and the reverse side even has pre-drawn lines, which 
you can use to send the snapshot through the mail as 
an actual postcard. Of course, you could also just draw 
your own lines on the back of the other vendors’ prints 
to achieve the same result, but you’d be better served if 
you popped them in an envelope, since they’re not as re¬ 
sistant to prodding and poking as the dye-sub versions. 

These printers also let you crop reasonably well, but 
not quite as well as you can in iPhoto and nothing like 
the results achievable with Photoshop. You can also 
correct red-eye in flash-assisted photos using the built- 
in tools and you can choose decorative borders and 
add in clip art, dates and titles. All the portable print¬ 
ers have a maximum paper width of 10cm, allowing 
10cmxl5cm postcard prints - except for the HPs. They 
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LEXMARK P350 


HP PHOTOSMART A626 


KODAK EASYSHARE 5300 





can both handle the European standard postcard print 
of 13cmxl8cm (5"x7" in the old language) as well as the 
smaller size, but you’ll probably have to hunt for this 
larger sized paper. The HPs will also take 10cmx30cm 
(4"xl2") extra-wide panoramic paper. 

Australian Macworld’s buying advice. You re- 

ally do have to justify buying one of these lunchbox¬ 
sized printers. Perhaps they’re like those handbag-sized 
dogs — so cute you just can’t resist. Or so the vendors 
are hoping. Either of the HPs would be a welcome ad¬ 
dition to the printer stable, particularly with their capa¬ 
bility to produce the larger prints and panoramas. For 
true portability, either the Epson (if you prefer inkjet) 


or the Canon (if you like dye-sublimation), equipped 
with their optional battery packs, would make a popu¬ 
lar travel companion. The Lexmark achieves almost the 
same results as the others, albeit a tad more slowly, for a 
tad fewer dollars, making it a tad easier to justify. 

The Kodak all-in-one, beat the dedicated postcard 
printers eveiy which way - on price, performance, pic¬ 
ture quality and cost of consumables. But, if you want to 
allow the kids to do their own postcard printing without 
letting them loose on Dad’s or Mum’s Mac Pro, the entry 
price for one of these postcard printers might be easily 
justified. You might want to pick up one of the bundled 
camera-and-postcard-printer deals, to keep their sticky 
fingers off your expensive digital SLR. ^ 
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AVCHD support; open format timeline; ability to import iMovie ’08 projects 
and use iMovie as a video library; editing with most of Final Cut Pro’s features; 
lower price compared to earlier versions 

Cons Soundtrack no longer included; limited number of included LiveType effects; 
modest changes from previous version may underwhelm would-be upgraders 

10.4,10.5 

Universal 

$268 

Apple, Inc. 

Apple Australia 133 622 
Jeff Carlson 

www.apple.com/au/finalcutexpress 

Final Cut Express 4 

Changes tie in with iMovie 

T HE line between iMovie - in this case, the com¬ 
pletely revamped iMovie ’08 - and Final Cut Ex¬ 
press is now a little blurry, making the latter not 
just a replacement step-up, but an accessory that can 
make up for iMovie ‘08’s shortcomings. 

This doesn’t mean that Apple has dumbed-down Final 
Cut Express, although Apple’s decision to remove the 
Soundtrack application and limit the number of included 
styles for LiveType are unfortunate omissions. Rather, Fi¬ 
nal Cut Express 4 and iMovie ’08 are tied together more 
closely than the two apps have been in the past. As a 
consequence, that tie could act as a slingshot to propel 
editors from iMovie ’08 to the Final Cut family. 

iMovie ’08 compatibility. Final Cut Express HD 3.5 
let you open iMovie HD projects directly. Things have 
got more restricted with the new version of Final Cut 
Express. You choose File > Import > FCP XML for iM¬ 
ovie and locate an XML file that you would have first 
exported from iMovie. 

Final Cut Express creates a new sequence that contains 
the source video files in the Browser and a movie in the 
Timeline that has the same edits as in iMovie. Any exist¬ 
ing transitions are converted to Cross Dissolve transi¬ 
tions in Final Cut, and the volume levels of the video 
clips are retained. Everything else is ignored - sound 
effects, separate audio clips (such as background music), 
photos, Ken Burns Effects, video adjustments, cropping 
and resize settings all disappear. 

When you import an XML file generated from iMovie, 
Final Cut Express references the source footage. This 
isn’t new behaviour, but combined with iMovie ’08 and 
its capability to store your entire libraiy of video, you 


can use iMovie as a footage storehouse: cut together a 
quick assembly in iMovie, export it as FCP XML, and 
then bring it in to Final Cut Express to save some time. 

AVCHD. In another nod to the consumer market, the 
signature feature of Final Cut Express 4 is its ability to 
import footage from tapeless camcorders that store foot¬ 
age on memory cards, small DVD discs, or built-in hard 
disks in the AVCHD (Advanced Video Codec High Defi¬ 
nition) format. This feature isn’t available to owners of 
older Macs, however; you’ll need an Intel-based Mac to 
import AVCHD and Mac OS X 10.5 Leopard for AVCHD 
footage captured to DVD. AVCHD uses MPEG-4 com¬ 
pression to store the video onto those media, which ne¬ 
cessitates a new interface element for Final Cut Express: 
the Log and Transfer window. 

When an AVCHD camera is connected, the clips in its 
memory appear in a list with thumbnails and durations. 
You can preview a clip, set in and out points to specify 
which section gets ingested, and enter logging informa¬ 
tion. Best of all, as you’re choosing the footage, it can 
be tossed into a queue for processing. Final Cut Express 
can ingest while you’re reviewing other clips, or you can 
pause the queue and save the ingest process for when it’s 
more convenient. 

As with HDV footage, AVCHD is transcoded to Apple 
Intermediate Codec (AIC) for editing within the program; 
this is the same behaviour you’d see in Movie ’08 and 
Final Cut Pro 6. 

The transcoding step does add time to the ingest pro¬ 
cess. For a simple example, a one-minute clip took 1:34 
to ingest on my 2.33GHz MacBook Pro; ingesting sev¬ 
eral clips totalling around six minutes in duration took 
6:27. That’s not a serious speed hit, and no doubt per¬ 
formance will vary by machine, but it’s not as speedy 
as you might hope when moving digital data from a 
camcorder’s memory to your Mac’s hard disk. 

Unlike iMovie ’08, Final Cut Express ingests AVCHD 
footage at its full resolution, as you would expect. In 
fact, if you’re using iMovie as a video repositoiy for 
eventual import into Final Cut Express, be sure to import 
the footage at full resolution; iMovie’s 960x540 Large 
size produces noticeable artefacts in Final Cut Express. 

Interestingly, Final Cut Express’s tapeless footage sup¬ 
port extends only to AVCHD, not to video shot with 
camcorders that save to MPEG-2 format. In contrast, 
iMovie ’08 can import both. 

Open format timeline. Final Cut Express 4 inherits 
Final Cut Pro’s open format timeline, making it easier 
to collect clips of disparate formats in the same proj¬ 
ect with a minimum of fuss. I had no trouble mixing 
standard DV, AVCHD and HDV, QuickTime footage from 
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a digital still camera, video recorded from my laptop’s 
built-in iSight camera, and PAL footage into a wide¬ 
screen high-definition NTSC sequence. 

Also convenient is Final Cut Express’s ability to change 
the format of a sequence based on the first clip you add 
to the timeline; you don’t have to remember to change 
the Easy Setup setting before you edit. 

FxPlug and omissions. Current Final Cut Express 
users, as well as iMovie ’08 users bemoaning the lack of 
third-party plug-in support, will appreciate support for 
FxPlug plug-ins, which open up the world of third-party 
plug-ins that currently run in Final Cut Pro. Version 4 
includes more than 50 FxPlug plug-ins that augment the 
other effects included with Final Cut Express. 

But some users may not appreciate a pair of significant 
omissions in the new version. Final Cut Express HD 3.5 
included the Soundtrack application for scoring movies, 
which you won’t find in version 4. Apple claims that us¬ 
ers were accomplishing the same tasks in GarageBand, 
but since Soundtrack 1.5 was built from the code base 
of Soundtrack Pro, it offered more options and better 
performance. As such, the Export for Soundtrack menu 



item is gone from Final Cut Express. However, if you 
have Soundtrack from the Final Cut Express HD pack¬ 
age, you can still use the program with version 4. 

Australian Macworld’s buying advice. As an 

upgrade from Final Cut Express HD 3.5, version 4 isn’t 
compelling unless you need AVCHD support or FxPlug 
plug-ins. If you’re an iMovie user feeling limited by its 
capabilities Final Cut Express 4 is a great way to jump 
into semi-professional video. ^ 
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Server 

Preferences. 

For simple and 
workgroup 
installations, you 
can use the new 
Server Preferences 
utility, which looks 
and feels much 
like System 
Preferences in the 
Leopard client. 



Calendar server; built-in wiki and blogging services; simpler installation modes; 
improved administration and monitoring tools; better cross-platform integration 

Many services don’t work well with non-Mac clients; GUI administration tools 
can be limiting for experienced administrators; some features available in simpler 
installation types not available in Advanced installation; limited client support for 
CalDAV and iChat Server 

Universal 

$598 for ten clients 
Apple, Inc. 

Apple Australia 133 622 
John C. Welch 
www.apple.com/au 

Mac OS X10.5 Server 

Aimed at SMB market 

M AC OS X 10.5 Server is the sixth major up¬ 
date to Apple’s server operating system, and 
Apple’s strongest server OS to date. Updated 
across the board, with a slew of major new features, it 
could be almost everything a small- to medium-sized 
business needs in a server OS. 

Services. If you asked Mac IT people what previous 
versions of Mac OS X Server have been missing, a cal¬ 
endar server would be at the top of most lists. Mac OS X 
10.5 Server fdls that gap. 

For the most part, iCal Server is easy to set up. The 
only big problem I had was trying to get delegation - 
which allows users to access and edit each other’s calen¬ 
dars - to work. Part of the problem could have been my 
particular setup (I have Mac OS X Server participating in 
a Windows Active Directory network). 

The other big issue with iCal Server is in its support for 
the CalDAV group-scheduling standard. Right now, iCal 
3.0 — the version that comes with OS X 10.5 Leopard — 
is the best CalDAV client for the Mac. That means clients 
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on your network will have to be running OS X 10.5 to 
get the full benefits of OS X 10.5 Server’s calendaring 
services. 

If your company is all-Mac, that iCal-requirement 
probably won’t be a big issue - just make sure all your 
clients have upgraded to Leopard - but if you’re in a 
mixed environment, or if you’re switching from some 
other group-calendaring platform (such as Exchange), 
iCal Server could be limiting. Microsoft Outlook doesn’t 
directly support CalDAV; the plug-ins that would allow 
this are still being developed. Without Outlook support, 
trying to combine Windows calendaring clients with 
iCal Server is more work than many small- or medium¬ 
sized companies will want to take on. 

Mac OS X 10.5 Server also provides several improve¬ 
ments to its iChat service. For many companies, its new 
logging tools will be the biggest change. If you have to 
deal with the myriad corporate regulations about data 
retention, chat logs are a requirement if you’re going 
to provide IM services on your network. You could log 
chats in Mac OS X 10.4 Server, but it required third- 
party software and setup was not simple. With Mac OS 
X 10.5, logging just another option in the administration 
interface. The new iChat Server also offers “store and 
forward” messaging, so offline users can collect instant 
messages. Finally, you can set up iChat server to talk 
to other IM services via federation; unfortunately, the 
only major public IM service with which iChat Server 
can currently federate is Google’s. 

In an all-Mac environment, iChat Server is a great way 
to implement instant messaging. But as with the calen¬ 
daring service, it’s trickier if you’re in a heterogeneous 
environment. Since iChat server is based on the Jabber 
protocol, you have to use a Jabber-compatible client. 
While there are many such clients available for text chat 
functionality, support for file transfers and A/V is more 
hit and miss. 

Mac OS X 10.4 Server offered decent, if limited, sup¬ 
port for blogging. With Mac OS X 10.5 Server, Apple 
has revamped that support. It’s easy for network users to 
set up wikis (collaboratively edited documents) quickly, 
with the ability to track changes, revisions and users. 
Wikis are perfect for creating company documentation; 
for example, I use them to develop online IT manuals. 
Mac OS X 10.5 Server’s implementation is simple to use; 
it doesn’t, for example, require any special coding. You 
can define different levels of access, so you can lock 
down who gets to write and edit. 

Administration and installation. Mac os x 10.5 

Server makes it easier to implement these and other ser¬ 
vices by offering several new installation types; these let 
you install Mac OS X Server without having to configure 
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every detail of every service manually. The “Simple” and 
“Workgroup” installation types allow you to set up serv¬ 
ers quickly either in standalone mode or as part of an 
existing directory service. 

The management interface isn’t yet seamless. For ex¬ 
ample, if you want to manage services, you use Server 
Admin. But if you want to manage users, groups, and 
machines, you need to use Workgroup Manager. Both 
Server Admin and Workgroup Manager rely on Open Di¬ 
rectory, Apple’s LDAP-based directory service. But if you 
want to see the actual directory records, you can only 
use Workgroup Manager or the command line. 

The Workgroup Manager interface itself is quirky. For 
example, when you increase the size of its window, only 
one part of the window actually expands. You can’t view 
your directory as a directory; you can only view indi¬ 
vidual containers within the directory. In Active Direc¬ 
tory and Novell’s eDirectory, moving users or machines 
between groups and containers is a simple drag-and- 
drop operation; Mac OS X 10.5 Server requires a more 
complicated multi-step process in the GUI or use of the 
command line. Finally, you can’t use Mac OS X 10.5 
Server’s administrator tools to manage Mac OS X 10.4 


Server or older without upgrading those servers to Mac 
OS X Server 10.4.11. 

Mac OS X 10.5 Server has been improved in some 
ways when it comes to working in heterogeneous envi¬ 
ronments. Active Directory integration now allows both 
server and client versions of Mac OS X 10.5 to work 
correctly with Windows SMB packet signing. In addi¬ 
tion, Apple has introduced the concept of “augmented” 
users, or users imported from other directory services. 
This makes managing Mac users in non-Apple environ¬ 
ments easier. In my testing, I found I could manage Ac¬ 
tive Directory users within my Mac environment almost 
as easily as Mac-only users. 

Australian Macworld’s buying advice, if you 

don’t already have a directory service or dedicated 
servers, and are just now thinking about implementing 
such things for the first time, Mac OS X 10.5 Server is a 
compelling product; just keep in mind that some of its 
services don’t work as well as they should in a hetero¬ 
geneous environment. On the other hand, if you’re an 
experienced administrator, you’ll likely be frustrated by 
the limitations in Apple’s GUI server tools. ^ 
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LIFEAGENT 2.1 



Backup utility 

W 

SmartPicks for dynamic file selection; backs up files as soon as they change; 
offers photo-sharing support 

Restoring SmartPicks is tedious and awkward; poor support for large files; 
doesn’t work with optical media; limited iDisk support 

10.4,10.5 

Universal 

$US30; multi-user licences available 
Memeo 

Available online 
Joe Kissell 
www.memeo.com 


LifeAgent 2.1 

Instant backups, but 
some flaws 


Pick a file, any 
file. LifeAgent’s 
SmartPicks, like 
Apple Backup’s 
QuickPicks, let you 
back up a whole 
set of files with one 
click. 


M EMEO’S LifeAgent 2.1.71 attempts to address 
some limitations found in other backup pro¬ 
grams, including Apple’s Backup (for .Mac 
members) and Time Machine. While LifeAgent performs 
some tasks brilliantly, it has significant shortcomings. 

Like Backup, LifeAgent is based on plans - sets of 
backup source items and the destinations where they’re 
stored. You can have as many plans as you want, and 
LifeAgent backs up different sets of files to different lo¬ 
cations simultaneously. For extra security, you can op¬ 
tionally encrypt any plan’s backups. 

LifeAgent uses prepackaged sets of files called Smart- 
Picks (equivalent to Backup’s QuickPicks) to specify what 
you want to back up easily - your Address Book or Mail 
data, say, or all the Microsoft Word files in your user 
folder. Most SmartPicks are based on Spotlight searches 
and are dynamic: if you create a new Word document, 
LifeAgent recognises it and backs it up automatically. 

A clever addition to the selection of backup features is 
the inclusion of support for the Shutterfly photo-sharing 
service. You can set up a special plan that keeps Shut¬ 



terfly updated with the contents of your iPhoto library 
(or any folder of photos you choose). Memeo says sup¬ 
port for additional photo-sharing services is forthcom¬ 
ing. Unfortunately, though LifeAgent lets you back up 
your entire iPhoto library, you can’t select just certain 
albums; it’s all or nothing. 

Where LifeAgent truly breaks the mould is in its sched¬ 
uling feature: there isn’t one. Instead, LifeAgent immedi¬ 
ately backs up any file meeting the criteria you’ve speci¬ 
fied, as soon as it’s created or saved. Instant backups 
have their downside, though. If you frequently change 
a large file, LifeAgent dutifully backs it up after each 
change, but in so doing stays busy most of the time and 
rapidly uses up space on your storage device. If you hap¬ 
pen to modify a file while LifeAgent is in the process of 
backing it up, LifeAgent stops the backup. 

To restore data, you select a backup plan and, within 
that plan, the particular file(s) or folder(s) you want to 
restore. You can also search your backups for matching 
file names. Files can be restored to their original loca¬ 
tions or to another folder. If you’ve backed up more than 
one version of a file, you select the version you want by 
clicking a radio button. 

Herein lies a major design flaw: the Restore feature 
doesn’t treat incremental backups of SmartPicks as a 
unit. For example, suppose you used the Address Book 
SmartPiek. If you want to recover the most recent ver¬ 
sion of all your Address Book data at once, you can do 
so easily. But if you want to restore Address Book to the 
way it was at a particular point in the past, you must 
select eveiy single file in your Address Book data - per¬ 
haps hundreds or thousands - and, for each one that has 
multiple versions, choose which version to restore. 

LifeAgent was designed to work only with items in 
your user folder. Backups of files that originated else¬ 
where, including applications, do not always preserve 
their correct ownership and may not function correctly 
after being restored. Also, the program can’t back up 
your entire disk or create a bootable duplicate. 

In my testing, I found some other troubling anomalies. 
For example, sometimes LifeAgent failed to notice that a 
new file had been created in a folder it was backing up 
- even after the file had been modified several times. In 
addition, although LifeAgent alerts you when its backup 
destination is missing, it doesn’t always notice when it 
becomes available again; as a result, you may assume 
backups are taking place when they aren’t. 

Australian Macworld’s buying advice. The con¬ 
cept of instant and automatic backups is a good one,but 
LifeAgent 2.1 needs significant work, especially in the 
area of file restoration, to contend with the likes of Time 
Machine. ^ 
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EEE PC 


EeePC 

Bigger than a PDA, smaller 
than a laptop 


T HE Asus Eee PC might have a funny name but it’s 
a great little computer. At a tick over 900g, it’s 
small enough to pop into just about any bag. 

Eee PC is robust and ready to go at a moment’s notice. 
By eschewing a spinning hard disk and using 4GB of 
flash memory it’s able to save on power and deliver a 
lightning-fast start-up time. The 7-inch display is ade¬ 
quate, and there’s a VGA output for connecting a screen 
or projector. 

One thing that does suffer is data input. The Eee PC’s 
keyboard sports a full set of keys, although I found that 
the reduced size of the keys lead to numerous errors. 
There’s a touchpad for controlling the mouse pointer but 
no buttons - clicking involves tapping on the pad. 

In addition to Open Office, there’s Firefox for brows¬ 
ing, Thunderbird for e-mail and a host of other pro¬ 
grams. There are three USB 2 ports. Comms are covered 


Portable computer 

m 

Small, integrates with Mac network 
Feels like Windows 
$499 
Asus 

Brightpoint Australia 1300 300 213; Ingram Micro Australia 1300 651 124; 

Synnex Australia 1300 100 100 

Anthony Caruana 
www.asus.com.au 

WiFi and it was able lock into wireless access points 
easily. My shared printer, hanging off a Mac Mini, was 
automatically found and set up, I could see shared fold¬ 
ers on the family’s Macs. The Eee PC appeared in Finder 
when I shared a folder, making document movement be¬ 
tween the Eee PC and my Mac very straightforward. 

Australian Macworld’s buying advice. The Eee 

PC represents good value as a mobile computer. If it in¬ 
cluded integrated 3G or HSDPA comms it would be a 
killer device. ^ 
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NEED FOR SPEED: CARBON 


Type 

Racing game 

Rating 

«« 

Pros 

Mac-to-PC multiplayer support: variety of different cars to choose from; 
engaging storyline 

Cons 

No MacBook support; a few spotty reliability issues 

OSX 

10.4,10.5 

Processor 

Intel 

SRP 

$80 

Publisher 

Electronic Arts 

Distributor 

Try and Byte 02 9906 5227 

Reviewer 

Peter Cohen 

Hot links 

www.ea.com/nfs/carbon/us/ 


Need for Speed: Carbon 

Multiplayer support, 
engaging storyline make 
for a welcome Mac addition 


W HEN Electronic Arts (EA) announced plans to 
publish games for the Mac, it surprised many 
gamers by including one game series that 
hasn’t raised its head on the Mac before - the venerable 
Need for Speed series of street racing games. 

You’re a street racer who’s returned to the city after an 
extended absence, only to discover that the town is now 
controlled by several rival gangs who have taken over 
different neighbourhoods. The only way you can achieve 
your former glory — and control of the city - is to race 
against them in a variety of events and win, avoiding 
cops, other drivers and all manners of objects like tele¬ 
phone poles and concrete barriers in the process. 

Events vaiy from canyon runs that will have you car¬ 
oming down hairpin turns at top speed, threatening to 
go over the edge at every moment, to “drifting” (that is, 
sledding your car around tight curving courses, spinning 


Quite the 
garage, in Need 
for Speed: Carbon, 
you can pick 
among tuner cars 
— like this Nissan 
240SX — exotics 
ranging from Alfa 
Romeos to the 
world’s fastest 
streetcar made by 
Koenigsegg, and 
good old-fashioned 
Detroit muscle like 
vintage Camaros. 



the wheels and fishtailing as much as possible for points). 
And of course, there’s straight-up slaloms through busy 
city streets with a pack of opponents on your tail (or in 
front of you, depending on how good you are). 

Each race you win will earn prestige, not only for you 
but for your little racing club and its control of terri¬ 
tory. Wins also net you cash, which you can turn over 
into customisation or new vehicles that you’ll be able to 
unlock as your influence and your list of winning races 
increases. You’ll be able to race everything from front 
wheel drive subcompacts to roaring ’60s era muscle cars 
by the time you’re done, with a few supercar exotics 
thrown in for good measure. 

Sound cues are used to good effect; you hear team¬ 
mates over the radio barking out information and pro¬ 
viding situation reports as you make your way around 
the circuit. 

Lost in translation. Having been brought to the Mac 
by TransGaming’s Cider translation-layer technology, 
Need for Speed: Carbon runs only on Intel-based Macs, 
and will only work right on Macs that have discrete 
graphics chips. 

The game ran fantastically on my 2.33GHz MacBook 
Pro, but it wasn’t without problems — a few times, the 
game quit on me. There’s been no patch and EA is, un¬ 
fortunately, something of a black hole for tech support. 
If you can’t find a canned answer on the company’s sup¬ 
port web site, don’t plan on getting substantive advice 
from its support team. EA and TransGaming obviously 
need to work out a few issues going forward — telling 
users to hack a config file manually with a text editor 
and change an arcane value from 1 to 0 to fix a problem 
with native screen resolution isn’t a veiy user-friendly 
solution, especially for a game. 

Need for Speed: Carbon supports multiplayer action 
against other users, though you’ll need to set up an ac¬ 
count on EA’s servers to do so. That’s a big plus; there’s 
no artificial division between Mac and PC users. (I’m 
glad to see this ironed out, because it hasn’t gone that 
smoothly for EA’s Mac release of Command 8t Conquer 
3, which required a patch to enable Mac to PC play.) 
Racing online also enables you to post your scores on 
leaderboards maintained on EA’s web site. 

There is one element missing that you will find in the 
PC version: Online cars and mods that some gamers may 
have created and used with the Windows game can’t be 
imported to the Mac. 

Australian Macworld’s buying advice. Need for 

Speed: Carbon is a welcome new addition to the Mac 
fold, and one of EA’s most playable and fun titles of its 
new crop of Mac games. ^ 
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macmarket 


Get the MOST out of your new 
N-series Modem. Ilb/g Macs slow 
i your network down so 
“QuickerTek” them. 


Use the New QuickerTek N-series 
WiFi adaptors for ALL USB Macs. 

From $99 incl postage & gst 


Macs-4-u 

V Authorised Reseller 




Authorized 

sV POS Reseller 





All sold v/iih y/gjrorj 


macs 





Apple Qk 
problems? 

■ apple computer & ipod service specialists I 

The Mac Doctors 

449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 


TechToolsDirect.com 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


On-Site Mac Service 
Melbourne Based 


iPod Repairs 


Apple Service 


Xsilva LightSpeed POS 
Software with Printers, 
Scanners & Cash Drawers 


330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
fox: (02) 99222527 

Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


www.ITiaCS-4-U.com 
Tel: 08 9274 7111 

email: macs-4-u@westnet.com.au 


eeond/ 


for Macintosh 


Service and repairs 
New and used Macs 


/ H Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 

✓ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 


Ve come to you, anywhere in the 


• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


Phone (03) 9857 0611 • www.synergeticaustralia.com 
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Request An Estimate • Pia :e A ' Jt J< • Send A File • View A Pt, of 


St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW'2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 


CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


Mac Centre 

• New, Ex-Demo & Pre-loved Macs 

• Long & Short term rentals 

• Software & Peripherals 

• Trade-in your System 

• On-site Support 

• Training 

^ Authorised 
W Solutions Reseller 


87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 


mac clearance 

www.macclearance.com.au 

Save Save Save 

Secure Door-to-Door Delivery 
Australia Wide 

Brand New Macs 
Best Bargains in Town 

Full Warranty & Service Support 

1300 SS8 921 


Authorised Reseller 


CBD - Colour Bureau / Large Format Printing 

272*Kent Street Sydne^NSW 2000 
* Tel: 02 9262 4888 • Fax: 02J9262 1960 
l . email.: bureau@y/y.siwy'g. com.au 


Macworld macmarket: 

A simple and cost effective way to 
showcase your Mac related business. 
Why not advertise today? 

Call Liana on 03 9948 4974 to book, 


it Kensington - 


§• o 


Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 

























Are you sure? 


Alex Kidman 
is waiting 
patiently for 
Oscar the Grouch 
to pop out of the 
Trash can. 


Nought to sixty... all for naught. 


I ’m fed up with technology compa¬ 
nies. Liars and blaggards, the lot 
of them. Blaggard, is, by the by, 
an excellent word that you should 
attempt to use in conversation today. 
Trust me on that one. Anyhow, back to 
my annoyance. Specifically, I’m really 
annoyed at being lied to by technol¬ 
ogy companies. 

Specifically getting my goat — not 
that I specialise in farm animals — are 
the bare-faced and appalling lies of 
the wireless networking vendors, 
especially regarding consumer-level 
gear and network throughput and 
range figures, and particularly 
regarding the latest and “greatest" 
wireless networking standard, 802.1 In. 

On the outside of a recent router I 
reviewed, in big bold colourful type, 
were the claims of up to four times the 
range and up to 12x the speed com¬ 
pared to existing 802.11 g products. 

That’s a lot of range, and even more 
speed; from my suburban home I 
could almost stretch my signal to the 
end of the block, allowing me to watch 
high-definition video while gatecrash¬ 
ing the noisy pool parties that the 
hairy and noisy guy who lives up the 
street from me always seems to have. 
The fact of the matter, however, is that 
the end product doesn’t live up to the 
hype — and my neighbour doesn’t 
see fit to invite me around, let alone 
endorse me wandering into his pool 
with my MacBook, so maybe that’s all 
for the best. 


Hoilnks 

www.speedtest.net 

You can test your internet connection speed — but how do you test 
your own network? 



The problem, of course, 
lies in that magi¬ 
cal qualifier, “up 
to”. As long as 
802.1 In equip¬ 
ment doesn’t 
actually degrade 
performance 
compared to 
802.11 g, then it only 
needs to provide the 
tiniest bit of improvement, and the 
vendors aren’t technically fibbing. 

As a consumer, though, I don’t want 
to plonk down my money for a one 
percent improvement; I want all the 
speed I could possibly fire through the 
walls of my home. 

Yes, I do understand that vendors 
are just listing what the specification 
says, and that in tests conducted in 
Faraday cages at the North Pole, 50 
metres underwater and just to the 
left of that shark with halitosis, clever 
men in thick spectacles have indeed 
increased their wireless range by 
exactly four times, twelve times as 
quickly. I just can’t get that from the 
pool in my neighbour’s house, even 
when the box says I should be able to. 

Up to no good. Having been 
ejected from the pool and the neigh¬ 
bour’s home, I wandered home and 
switched on the TV. Then I watched 
one of SBS Television’s seemingly 
endless repeats of the BBC’s Top 
Gear. I’m not a car nut, but it’s beauti¬ 
fully shot and very blokey TV that’s 
easy on the eyes and brain. Now, 
in the world of cars, there’s plenty of 
acronyms, ratings and swearing at bro¬ 
ken down machines — just the same 


as in the computing world, really. 
There’s also a metric that the common 
man understands and that anyone 
with access to the technology can 
readily test; how fast a given car ac¬ 
celerates. Motoring journos of the Top 
Gear persuasion can and will ramble 
endlessly about how fast a given car 
can go from nought to sixty as a rela¬ 
tive performance gauge, and as long 
as you can afford the nice shiny mo¬ 
tor, and have a bit of flat road to hand, 
it’s easy to check it yourself, give or 
take a half-second or two. 

This kind of thing keeps the motor¬ 
ing companies honest — if Ferrari 
came out and claimed that the Enzo 
could do nought to sixty in 0.25 
seconds, it would be quickly called on 
it. It’s that kind of metric that’s badly 
absent from the wireless world. Sure, 
there will be variance, depending on 
whether the microwave is on at the 
time, or if there’s a brick wall between 
you and the neighbour’s pool — or 
even if the rake he’s wielding at you 
is aluminium or steel — but until that 
time, we’re left with lies, blaggardry (I 
told you — an excellent word) and “up 
to” performance. And “up to” just isn’t 
good enough. ^ 



JUST LIKE MAC WE TOO ARE AT 
THE TOP OF OUR GAME! 

For the best deals just click! Order online at www.pizzahutdirect.com.au 

Ordering available through participating stores only. 
















"For all my projects, My Book's 
performance is nothing short of epic," 



—Curt Fleming 

Film & Video Producer 


My Book ‘ Studio Edition ■ External Hard Drives 



Long-form film and professional video production require fast, reliable storage, and lots of it. Curt’s studio 
creations use huge digital assets including video, music, photographs and graphics. And since time is money, 
he can’t afford to be slowed down by slow storage. That’s why the My Book Studio Edition with high-speed 
FireWire" 800 and eSATA interfaces is the perfect production assistant for all his projects. If you need high- 
performance storage formatted for Macintosh®, look no further than the My Book Studio Edition from WD 
available in 500GB, 750GB and 1TB capacities. 

• Read more about Curt at www.westerndigital.com/mybook 

• For more information contact your local Apple Reseller or Simms International on 1800 800 703. 


Western 
Digital® 

Western Digital WD. the WD logo and Put Your Lite On It are registered trademarks and My Book and Studio Edition are trademarks of Western 
Digital Technologies. Inc Other marks may be mentioned herein that belong to other companies. Product specifications subject to change without 
notice. C 2007 Western Digital Technologies, Inc All rights reserved. One gigabyte (GB) = one billion bytes. One terabyte (TB) = one trillion 
bytes. Total accessible capacity varies depending on operating environment 



PUT YOUR LIFE ON IT 





















Meet Bento. 


The new personal database from FileMaker that's as easy to use as a Mac. 



Bento organises all your important information in one place 

So you can manage your contacts, coordinate events, track projects, prioritise tasks, and 
more - faster and easier than ever before. 

Bring it together 

Link your information from Address Book, iCal, iPhone and more. Organise just about every 
type of information you have, all in one place. 


See things your way 

Just drag and drop or point and click to change themes, columns displayed, label positions, 
text sizes, shading effects, alignment, and more. Now seeing, searching, and sorting your 
information is simpler and faster than ever before. 

Designed exclusively for Mac OS X Leopard 

Bento takes advantage of many of the new features of Leopard, including live linking to iCal 
data, core animation, advanced find, Time Machine backups, Quick Look, and multimedia 
features. 



Buy Bento at a store near you, or buy online at www.filemaker.com.au/bentoMac Only AU$79 (Inc GST) 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are either trademarks or registered 
trademarks of FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 
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